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Ha niocmasi aHasisy BU3Ha4Y€HO HarpsiMu Koprio-
pamusHoI coyiasibHO-B8i0rnosioasIbHOI MoBedIHKU
MOMpUEMCMB Ha PUHKY, MpoaHasii3o8aHi 0CHO-
BHI 3ax00U y Yili cehepi HalibibWux BUPOBHUKIB
KOHOUMeEPCLKOI' MpodyKyji. BcmaHosnieHo, wjo
coyja/ibHO-8i0nosi0a/1bHa MosediHka 3Ha4YHoH
MIPOIO B/1UBAE HA IMIOX MIOMPUEMCMBA Ha PUHKY.
AdarnmoBaHO OCHOBHI CK/1a0HUKU iMid)y BUPO6-
HUKIB KOHOUMePCLKOI Mpodykyii 00 crieyudbiku
PUHKY YuX moBsapis, HadaHO OCHOBHI ghakmopu,
3a SIKUMU X MOXHa BU3HaYUMU, BCMaHOB/IEHO,
Ha sIKi 3 HUX BI1/1UBaHOMb 3aX00U COYias/IbHOI BIO-
rosidasibHocmi. Ha niocmasi aHasisy BmMopuH-

HOI ma nepBUHHOI MapKemuH2080i iHghopMayji

BU3HAYEHO HOBI HanpsiMu peastisayii 3axodis
KopriopamusHoi coyjasibHoI BIOrosioa/ibHoOCMI
BUPOGHUKIB KOHOUMeEPCLKOI rMpodykyii y cpepi
SIK OXOPOHU 00BKi/I/Is1 ma eKOHOMII eHepaope-
cypcis, mak i 61aso4uHHocmi. BcmaHoasieHo,
wjo 0714 iHghopmyBaHHS1 cy6’ekmig cepedosuwa
yHKUIOHYBaHHS1 PO peastizayiro 3axodis Koprio-
pamusHoI coyiasibHoI 8idrnosidasibHocmi ma, Bio-
M0BIOHO, MIOBULEHHSI CB020 iMIOXY BUPOOHUKU
KOHOUMEPCLKOI MPoOyKYli MOBUHHI BOOCKOHA-
7IUMU MapKemuH208i KOMyHiKaujii, BUCBIM/IO04U
maki 3axo0u Ha sracHuUl calimax, y coyjianbHUX
Mepexax, nybikayisix y npeci.

KntouoBi cnosa: kopriopamusHa coyja/ibHa
BIiOMoBi0a/IbHICMb, CKIAOHUKU iMIOXY Midnpuem-
cmaa, coyjasibHull iMid, PUHOK KOHOUMEPCHKUX
BUPOGIB, MapKemuHa08i KOMyHikayji.

Ha ocHosaHuu aHanusa orpedesieHbl Hanpas-
JIeHUs1  KOPopamusHoO20 coyua/ibHo-omaem-
CMBEHHO20  MosedeHusi  rpedrpusmul  Ha

PbIHKE, MPOaHa/Iu3uUpPoBaHbl OCHOBHbIE Mepo-
npusimusi kpynHedwux npoussooumesneli KoH-
oumepckux u3denuti 8 amoli obnacmu. Yema-
HOB/IEHO, 4MO  COYUa/IbHO-0MBEMCMBEHHOe
rnosedeHue B8 3HadumesibHoU Mepe s/usiem
Ha UMUOX npeornpusimusi Ha pbiHKe. Adanmu-
poBaHbl OCHOBHblIE COCMAB/AWUE UMUOXKA
rpousgooumesieli  KoHOUmMepcKol  Mpodykyuu
K creyucbuke pbiHKa OaHHbIX MOBapos, npeo-
Cmag/ieHbl OCHOBHbIE (hakmophbl, C MOMOWbIO
KOmMOpbIX UX MOXHO Orpede/ums, ycmaHos-
JIEHO, Ha Kakue U3 HUX B/1USIFom Meporpusimusi
coyuasbHol omsemcmseHHocmu. Ha ocHosa-
HUU aHasu3a BMOPUYHOU U nepsuyHol Mapke-
muH2080U UHGhopMayuu onpedesieHbl Hosble
Hanpas/ieHusi peasusayuu meporpusmuli Kop-
ropamusHoli coyua/ibHoli omsemcmseHHoCMuU
rpousgooumesieli  KOHOUMePCKoU  Mpodykyuu
B 0b6/1acmu oxpaHbl OKpyxarowel cpedbl U
9KOHOMUU 3HEP20Pecypcos, a makxe 671a2o-
mBsopuMesibHoCMU.  YCmaHoB/IeHo, 4mo 07151
UHGbopMUpoBaHUsi CybbekmoB cpedbl ¢hyHK-
YUOHUpOBaHUSA O peasusayuu  Meporpusmudl
KopropamusHoli coyua/ibHol 0mBemcmseHHO-
CMu U, COOMBEMCMBEHHO, MOBbILIEHUS] CB0€20
umuoxa npou3sooumesIu KOHOUMEPCKUX u30e-
Ul 00/MKHBI ycoBePUIEHCMBOBaMb MaPKeMuUH-
208ble KOMMYHUKayuu, ocselyasi Meponpusimusi
Ha csoem calime, 8 COYUa/bHbIX Cemsix, ryo6/u-
Kayusix 8 rpecce.

KnioueBble cnoBa: KopriopamusHasi Ccoyu-
a/lbHasi 0OMBeMCMBEHHOCMb, CcoCMmas/sioujue
umuoxa npeorpusmusi, coyuasibHbIl UMUOX,
PbIHOK KOHOUMePCKUX u3desull, MapKemuHeo-
Bble KOMMyHUKayuU.

In the market conditions and the growth of the moral value role in the society, corporate social responsibility measures play an important role in the enter-
prise’s activities. On the basis of the analysis, the directions of corporate social and responsible behavior of enterprises on the market are determined, the
main measures in this area are made by the largest producers of confectionery products. Socially responsible behavior is a part of company’s success,
since not only the company attracts new clients but also has a positive impact on the environment, creates comfortable working conditions for the personnel,
helps the needy and establishes favorable connections with the authorities and the local population, increasing its image. For the manufacturer of confec-
tionery products, it is advisable to determine the internal image according to such parameters as corporate style, corporate culture, management efficiency,
level of loyalty of management to personnel, career growth opportunities, creation of comfortable conditions for staff, proper social protection of employees.
When determining the business image, it is necessary to take into account the informational openness and availability of public reporting, compliance with
accepted commitments, financial stability, reputation of market partners; social image - informational openness, development and implementation of social
projects, availability of sufficient number of workplaces, creation of workplaces for people with special needs. To evaluate the image for state structures
taking into account participation in regional social programs, compliance with legislation, availability of sufficient number of jobs, creation of workplaces for
people with special needs; image for consumers - the quality of products, the reliability of the information provided, the breadth of assortment, experience
in the relevant market, information openness. The results of the research show that the image of the company in the market affects not only the social
component, but also other factors within the individual components that are related to the measures of social responsibility of the business. Based on the
analysis of secondary and primary marketing information, new directions of implementation of measures of corporate social responsibility of producers of
confectionery producers in the field of environmental protection and energy resources, as well as charity are determined. However, to inform consumers
about the implementation of CSR measures, manufacturers of confectionery products should improve the marketing communication policy by covering
them on their own sites, in social networks, and in press publications.

Key words: corporate social responsibility, components of the company image, social image, confectionery market, marketing communications.

MocTtaHOoBKa npo6GseMu. Y 3MiHHUX YMOBax
PUHKY, 3pOCTaHHA POAi AYyXOBHUX LIIHHOCTER y cyc-
NiSIbCTBI BaroMy posib Yy Aii/IbHOCTI KOXHOTo nianpu-
€EMCTBA BifirpalTb 3ax04M KOPNopaTnBHOI coLjasib-
HOI BignosiganbHocTi (KCB). ix po3po6neHHs cnpusie
30i/IbLLUEHHIO [0BIPY HaceNeHHsa 40 AiANbHOCTI Nig-
npuemMcTBa Ta 1i0ro ToBapiB, 3abesneyvye opmy-

BaHHS /10A/1bHOCTi NMEPCOHaUTy, PUHKOBUX MapTHepIB.
CborofHi 3axoam KOpnopaTtuMBHOI CoLjiasibHOI Bigno-
BiZla/IbHOCTI MOXYTb 3a6e3neunTy KOHKYpeHTHI nepe-
Bary nignpuemcTBa Ha PUHKY, NMO3UTUBHO BMNBATU
Ha 3POCTaHHSA MOoro KIiEHTCHKOT 6a3m Ta iMigky. Came
Bif, IMiKY 3a1eX1Tb YCnixX MigNPUEMCTBA Ha PUHKY,
OCKiNIbKW BiH BU3HA4a€ NeBHUIA CTaTyC BUPOOHMKa B
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B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

oyax crnoxusadis. MiANPUEMCTBO 3 NO3UTUBHUM IMi-
[DKEM Ma€ 3HauHi KOHKYPEHTHi nepesaru, OCKi/IbKM
Momy [OOBIpsIlOTL Ta BiA4atoTb MNepeBary He e
CnoxuBadi, a i nocTa4yanbHUKKU, NOCEpPeSHNKN, IHBEC-
TOPW 4un iHWI napTHepu, a Takox nepcoHasn. Tomy
PO/ib IMIKY Y CydacHIii MignpUEMHNLBKIN AiIS/IbHOCTI
€ BUPILLA/IbHOIO.

AHasi3 oCTaHHIX gocnigpkeHb i nyo6nikauii.
Y [1] Big3Ha4eHo, Lo iMigx nignpuemcTsa — Le cop-
MOBaHe MofaHHA iHopmMauil Ans LiNnboBUX ayau-
TOPIA WOA0 AiANbHOCTI Ta nepesar NigNpUEMCTBA,
sIKe AMHaMIYHO Ta Ha MOCTINHIli OCHOBI BM/MBaE Ha
BIAHOCWHM MIANPUEMCTBA 3 NOTEHUIRHUMY | dhakTny-
HUMW KNIEHTAMU, HWAMKU PUHKOBUMU Cy6’ekTamu,
OepXXaBHUMM OpraHizauisiMM, Ha 1Oro KOHKYpPEHTO-
CMPOMOXHICTb, (piHAHCOBI MNOKasHukW. BignosigHO
00 [2] MOoXHa BUAINUTY Taki CKNagHUKK iMigxy nig-
NMPUEMCTBA Ha PUHKY: IMiK ToBapy abo nocnyru,
BHYTPILLHINA IMifpK NignpuemMcTBa; iMioK nepcoHany;
IMiDK MOKYNUiB; iMiIX KepiBHMKA; BGi3HEC-IMIDK; IMiaXK
Bi3yanbHWiA; iMigK couiasibHuii. Mpy B1GOpPI TOBapiB
OCTaHHIM 4acoM CrnoxmBadi 4acTo OPIEHTYIOTLCA Ha
(haKTopM COLja/IbHOTO OTOYEHHS, WO CBIigUNTbL MPOo
3pOCTaHHA CoLjia/IbHOro CKMafHuKa iMigKy ToBapis
Ha pUHKY. BiH BM3Ha4aeTbCcA nepenyciMm 6Ge3nekoro
npawi Ha nignprMeMCTBI, MOTUBaLiEl0 npai horo nep-
COHasly, peanizaujieto nignpPUEMCTBOM COLjia/IbHO-BIf-
nosiganbHUX 3axopfis. Y [3] aBTop TeX HarosoLlye
Ha TOMY, O OAHIE0 3 BaXKMBUX OCHOB iMigKy Mif-
NMPUEMCTBA Ha PUHKY, NOPAL, i3 HAABHUM CTUIEM BHY-
TPILLHIX Ta 30BHILLHIX BIAHOCUH MepcoHasny, odiLlii-
HOK aTpMOYTMKOK MIANPUEMCTBA, MOr0 HaAiAHICTHO,
NOPSAHICTIO, THYYKICTIO, KyNbTypol, € couiasibHa

BiANOBifa/IbHICTL. TeopeTnyHi 3acaan hopMyBaHHSA
nigNPUEMCTBOM 3aXO0/iB COLiafIbHO-BiANOBIAa/IbHOTO
Gi3Hecy [0CTaTHbO LUMPOKO BUCBIT/IEHI Y HayKOBIi
nitepatypi. ¥ [4] aBTOpamMu BCTAHOBJ/IEHO CYTHICTb
Ta HanpsMmu peanisauii nignpuemcTeamm 3axofiB
couiasibHO-BIgNOBIga/IbHOrO ~ Bi3Hecy, 0CO6AMBOCTI
PO3BUTKY AaHOT AIA/IbHOCTI B YKPAIHCLKUX YMOBaXx,
BM3HAYEHO nepesarn Ta HedonikM ix peanisauii gns
nignpuemcTs, AepxasBu Ta cycninibctBa. Pi3Hi nia-
XOAM A0 BU3HAYEHHSA CYTHOCTI couiaibHO-BiAnoBi-
AasbHOro 6i3Hecy Ta NpuHUMMIB X peanizauii, Hanps-
MiB nogaHo y [5; 6].

MpoBegeHnii aHani3 niteparypHux gkepen ceig-
UnTb, LLO HAyKOBLj HEAOCTaTHIO yBary npuainsaTb
BM3HAYEHHIO PO/ 3ax0AiB ColjiasibHO-BiANOBIAAsb-
HOro 6i3Hecy y hopMyBaHHi iMifKy NiANPUEMCTB 3
ypaxyBaHHsIM iX rasly3eBoi cneuudiku.

MoctaHoBKa 3aBAaHHA. MeTor poboTu € Jochi-
[PKEHHS1 OCHOBHMX 3ax0fjiB CoLjia/ibHO-BiANoBiAa b-
HOro 6i3Hecy BMPOOHUKIB KOHAMTEPCHLKOI NpOoAayKUil
Ta iXHbOI poni y hopmMyBaHHI iMiZXy LUX BUPOOHUKIB
Ha PUHKY.

Buknap ocHOBHOro marepiany AocnigXeHHs.
CbOrofiHi BITYHN3HAHI NigNPUEMCTBA MOXYTb BUKOPUC-
TOBYBaTK 6e3Ni4 HanpsiMiB peastizavii coliasibHO-BIA-
noBsiganbHOro 6isHecy (Tabn. 1).

CBiTOBa NpakTunKa BUKOPUCTaHHSA NignpuemMcTBamm
NMPVHLUMMIB KOPMOPATUBHOI CcoLja/ibHOT Bifnosiganb-
HOCTI CBIiAUYNTb HE TiNIbKN NPO NMOKPALLEHHS X BfiacHOT
penyTauii, a i Npo OTPMMaHHS [0AaTKOBOIo NpubyTKy
Bif, 36iNIbLUEHHS CMOXMBYOT NOASILHOCTI. FK npasuno,
BUAINAKOTb  aMepPUKaHCbKY, OPUTAHCbKY, a TaKoX
MOZEe/b KOPNopaTUBHOI CoLjia/ibHOI BiANOBIAa/IbHOCTI

Tabnumya 1

MoTeHLUiiiHi HaNpPsAMM KOpPNOPaTUBHOI COLiaIbHO-BiANOBIAa/IbHOI NOBEAIHKU NiANPUEMCTB

Hanpsamu KCB

3axoau

BMPOGHMLUTBO B AOCTATHIX Ki/IbKOCTSIX
NPOAYKLii i MOCAyr, SKICTb SKMX BiAnoBi-

AaTvMe BCiM 060B’AI3KOBUM HOpMam, npu
[OTPUMaHHI BCiX 3aKOHOZABUYMX BUMOT 0
BefieHHs1 Gi3Hecy

CBoeuacHa cnnara nofarkis; BUKOPUCTAHHA SKICHOT CUPOBUHMW NPU BUPOBHK-
LTBi; JOTPYMaHHS AePXaBHUX CTaHAAPTIB

JoTpumaHHs npaBa npauiBHUKIB Ha 6e3-
MeyHy npaul npu MEeBHUX COLias/IbHUX
rapaHTiax, B TOMY 4WCNi, CTBOPEHHS
HOBMX POBOUNX MiCLb

[oTpumaHHA BMMOr 3aKOHOA4ABCTBA LOAO TiriEHM Ta OXOPOHM npawi; CBOE-
YyacHa BunjaTa 3apobiTHOI nnaTy npauiBHUKaM; HaropPOMKEHHS Kpallyx npa-
LiBHVKIB MaTtepia/lbHUMW Ta HemarepiasibHUMK Haropogamu; hopMyBaHHS
KOMCQOPTHUX POBOUMX MiCLLb; 3a6e3neveHHs NPauiBHUKIB COLLia/IbHM NakeToMm

CnpusiHHA NigBULLIEHHIO  KBatidhikawii i
HaBWYOK NepcoHay

MpoBeAeHHA BHYTPILLHIX Ta 30BHILUHIX HABYaHb NepPCcoHasly; NPOBEeAEHHs Tpe-
HiHriB Ta KOHhbepeHL;ji

3axucT HaBKOMMLIHLOMO CepefoBuLla i
€KOHOMIt0 BUYEPMNHMX pecypciB

Po3pginibHe copTyBaHHS CMITTSA Ha NiANPUEMCTBI; criBnpaws i3 cMiTTtenepepob-
H/MMW KOMMaHIIMX 3 METOIO 110r0 NepepobKm; CNOpyAKEHHS OYUCHUX CMOPYA;
3MEHLUEHHS LWKIAMBUX BUKWAIB Y LOBKINNSA; BUKOPUCTAHHA aslbTEPHATUBHUX
[pKepesi eHeprii; BUKOPUCTaHHSA eKONOTYHOT YNakoBKU

3axunCT Ky/IbTYPHOI CnagLwmHu

[loTprMaHHsA Ta NOLMPEHHS TPaAULI Ta 3B1YaiB

MigTpumMKa 3ycunb BNagy y po3BUTKy Tepu-
Topii, Ae po3MilLieHa opraHisauis, gonomora
MICLLEBMM YCTaHOBaM CoLlia/ibHOI cchepu

ByAiBHMLTBO [Opir; O3€e/eHEeHHs TepuTopii; OyAIBHULTBO LWKINbHUX Ta
[OOLLKINIbHUX 3aKnagiB; CTBOPEHHS AUTSUYMX MaigaHuunkis; thiHaHcoBa gono-
Mora MiCLeBUM yCTaHOBaM coLjianibHOI cdhepu

Jonomora manosabesnevyeHnm cim'sm,
iHBasTligam, cupoTam Ta OAMHOKUM oAsaM
MOXMOrO BiKY

®iHaHCyBaHHA CUPOTUHLIB, fikapeHb Ta OYyAWHKIB MpecTapinunx; HafaHHA
CYTTEBUX 3HWKOK UM GE3KOLUTOBHMX MOCAYr Ta NPOAYKLil; opraHisayis woao
360py irpaLlok, CoN0AOLLIB, MEAMNYHMX NpenapaTiB Ta 0asary; CTBOPEHHS pea-
GiniTauiiHMx 3aknagis.

Lkepeno: cknadeHo Ha OCHOBI [7]
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IHOPACTPYKTYPA PUHKY

KOHTUHEeHTas1bHOI €Bponu [8]. AMepuKaHcbka Moaerb
XapakTepusyeTbCd MaKCUMasIbHOK — CaMOCTIMHICTIO
Kopriopavjii y BM3HAYeHHI rPOMaACbKOro BkMagdy, B
TOl yac Kk AepXaBHe peryntoBaHHs KOPNopaTuBHOI
couianibHOT BiANOBIAA/IbHOCTI € MiHIMa/TbHUM.

Y cBoto yepry KCB B €Bpori peryntioeTbCcsa ctaHaap-
Tamu i HopmMamy gepxasu. KopnopaTvBHa coliasibHa
BIAMOBIA&/LHICTb B GiNbLUIM Mipi HauineHa Ha npuoyT-
KOBICTb 6i3Hecy i BiAnoBigabHICTb Nepes akuioHepamu,
aHbK B aMepuKaHCbKii MoAeni, B TO yac sk Ginblua
yacTuHa couja/ibHMX NPo6/emM BiAHOCUTBLCSA EBPOMEN-
UAMU [0 YaCTUHW eTUYHOI BignoBigasnbHocTi. Lo cTo-
cyeTbecsa GpuTtaHcbkoi mogeni KCB, To BOHa MoegHye
€/1leMeHTV [BOX BHLLEHaBEAEHNX MOAENEeN 3 iICTOTHUM
3a/ly4YeHHsIM AepXaBu Ta rpoMaaCbkux iHCTUTYTIB. Tig-
TpUMKa 6i3Hecy 3 6OKy AepaBu € NOAIGHO A0 €BPO-
neicbkoi Mogeni. OcobnMBICTIO GpUTaHCLKOT MoAeni €
Cu/IbHa iHiLiaTMBa camoro 6i3Hecy ydacTi B NpakTukax
KOpropaTuBHOI coLjia/ibHOT BiAMNOBIAATLHOCTI.

BiTun3HAHI  nignpuemcTBa TeX HamararTbCs
BukopuctoByBaTn KCB, 30kpema cepep, nianpuemcTs
KOHAMTEPCbKOI rasly3i akTMBHO BWKOPUCTOBYHOTb
Taki 3axoan KoHauTepcbka kopnopauis «PolueH»,
MpAT «MoHgaenic YkpaiHa» Ta MAT «/1bBiBCbKa KOH-
anTtepcbka habpuka «CBIiTOU».

KoHgouTepcbka kopnopauis «PolleH» € nigepom
Ha YKpaiHCbKOMY KOHAMTEPCbKOMY PUHKY, BUPOONsiE
6inbwe 300 BMAIB KOHAMTEPCbKMX BMPOGIB, npwu
LbOMY 3arasibHUii 06CAr BUPOOHMLTBA MEpeBULLYE
450 TuC. T Ha piK. BUpo6HMYI NOTYXHOCTI kopnopauii
po3TalloBaHi B YKpaiHi, J/InTBi, YropwuHi Ta ceptu-
(hikoBaHi BIAMNOBIAHO 0O BMMOI MKHAPOAHUX CTaH-
naptie. Mignpuemctea KoHAMTEpPCbKOT Kopropaui
«PoLleH» OCHalLeHi Cy4yacHNM Ta BUCOKOTEXHOOTiY-
HUM 0GNafHaHHSAM, a NepcoHas MOCTINHO NiABULLYE
piBEHb CBOro npodiecioHaniamy. ¥ 1abn. 2 HaBedeHi
OCHOBHI coLiasibHi NPOeKTH Kopropadwlil.

MpAT «MoHgenic YkpaiHa» — Lie yKpaiHCbke nianpu-
EMCTBO, LU0 Ha/IeXUTb A0 rpyny KomnaHii Mondeléz
International, ocTaHHsi € HalGINbLIMM Yy CBITi BUPOO-
HVKOM LLIOKOMAAHOT MPOAYKLiT, neyvBa Ta LYyKepoK.
CouiasibHa AisinbHICTb KomnaHii «MoHgenic YkpaiHa»
nepeBakHO 30CEPEKYETbCA HA TakuMx Hanpsmax, K
aKTUBHWIA CNOCI6 XMTTHA Ta 340POBE XapyyBaHHs. Mpa-
LiBHVKX LbOr0 MiANPMEMCTBA OpPraHi3oByHTb A0MO-
MOry rpomMagaM y Micugx, Ae 30cepemxeHi dhabpuku
nignpruemcTsa, 3okpemMa KuiBcbkiit Ta CyMcbkili obnac-
TAX, NPUIAMAaKOTb y4YacTb y peatisauii pi3HUX BOJIOH-
TepPCbKMX NPOEKTIB Ta POPMYHIOTb COLiasIbHI iHILiaTuBM
y HanpsiMi NoAanbLIOro PO3BUTKY YKpaiHu.

Tabnuus 2
CouianbHi npoekTn KoHgutepcbKoi Kopnopaduii "PoLwieH"
MpoekT Oonuc nNpoekTy Brogxer, rpH.
[Jlonomora HauioHanbHin AUTAYIN cnewjiani3o- | KOMMIeKCHWIn CMCTEMHUIA NPOEeKT Aonomorn i3 3abesne-
BaHili nikapHi "OXMATOUNT" y M. KniB (2015- | YEHHA AUTAYOI MikapHi HOBITHIM BWUCOKOTEXHOMOFYHUM | 27569238
2017 pp.) obnagHaHHAM
BnarogiliHa gonomora CiM'AM 3arMbnnx Ha
marifaHi Ta B 30Hi ATO yepes BO/IOHTEPChKWi .
NpoeKT "JIIoAM AoNoMaraoTh MoasM” (sepe- lMepepaxoBaHO rpoLLOBi KOLWTH 788507
ceHb-nuctonag 2015 p.)
BnarogiliHa pgonomora uyepe3  GMaro4jinHWA | . S . .
choHz, "MiHapogHa acouiauia nigTpyMkmn Ykpa- n'KyB.a".'.Hﬂ‘. pe§6lanau,|;| Ta NiATPUMKA y4acHnkis ATO Ta 10311000
e ! YseHiB ix cimel
THX" TUM, XTO NocTpaxkaas Y 30Hi ATO (2016 p.)
PekoHCTpyKUis  23-piyHOi  HepgobyaoBK, TEXHOMOrivHe
PekoHCTpyKUjis KMIBCLKOrO akafeMiyHOro apa- | OCHalleHHss TeaTtpy, 034006nt0BasibHi po60TW, BCTaHOB-
) - g 165000000
martunyHoro Teatpy Ha Mogoni (2015-2017 pp.) | neHHA obnagHaHHA, HEOOXiAHOro ANS BiABiAyBaHHS Tea-
TPy AAbMI 3 0COGNNBMMYK NOTpe6GaMu
MopepHisauis  Yepkacbkoro aepxasBHOro | EKCnosuuis 3 pisHMMU BuAaMu TBapuH, LWO6 BifBigyBay 16957684
300MapKy Mir MOBHICTIO 3aHYPUTUCA B IX XXUTTEBE CEPefoBULLE
o .| Ha koB3aHLj CTBOPEHO MakCMMaslbHO KOMCOPTHI Ta 6es-
/leopoBuin katok ROSHEN 'y m. Xapkis neyHi ymoBU, rpae My3uka, € TPEHep, a TakoX € MOX/IBICTb 6663990
(wopoky 32014 p.) B35ITW KOB3aHW Hanpokar. Bxig, Ha KoB3aHKy 6€3KOLITOBHWIA
Cnigkye 3a TeXHIYHUM CTaHOM CBIT/IOMY3WYHOTO (POH-
CBiTiomy3nuHnii - poHtaH ROSHEN  y | TaHy, Skuii kopnopawis BcTaHoBuAa y M. BiHHuui y 2011 p. 13382373
M. BiHHUUi (nOCTiliHO) Takox foc/imkyBaHa Kopropayisi CTBOPKOE HOBI LLOY AN1S
nporpamu (poHTaHy
o . MoBHe TexHIYHe 06CNYroBYBaHHS 77 ANTAYMX irpOBUX Mali-
Pe.'\f'om ANTAUMX MaNAaHMKIB ROSHEN no [JaHuuKiB, siKi kopriopavis BcTaHosuna y 2004-2008 pp. no 4771863
BCii1 YKpaiHi (NocTiiHO) o i ;
BCili YkpaiHi Ii nepefana B KOMyHasIbHY BNACHICTb
Cnigkye 3a TEeXHIYHMM CTaHOM CBIT/IOMY3UYHOro (POH-
y M. BiHHMLj (MOCTiiiHO) }aHy, SIKWiA Kopropauis BCTaHOBUNA Y M. BIHHVILI'I.y 2011 p. 13382373
akoX JocnifgKyBaHa koprnopavis CTBOPIOE HOBI LWOY A7
nporpaMu YoHTaHy
o . MoBHe TexHiYHe 06CYroByBaHHS 77 AUTAYMX irPOBUX Maii-
ES“V’I'%T Q_mﬂ&lx:))é#;ﬁ(%awmm ROSHEN no OaHuVKiB, SiKi Kopnopalis BctaHoBuna y 2004-2008 pp. no 4771863
P BCill YKpaiHi i nepegana B KOMyHaslbHY BNaCHICTb

[kepeno: cknadeHo Ha O0cHosI [9]
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B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

HeobxigHo 3a3HaunTK, Wwo npotsarom 2011-2016 pp.
MpAT «MoHAenic YkpaiHa» 3A4jiCHUMI0 iHBECTULi Y
CYMi 5,2 M/IH. TpH. A8 peasizauii NpoekTiB couiasib-
HOT BignosigasbHOCTI. /lnwe npotsarom 2016 p. gaHa
KOMMaHisi nepefana Ha 6GnarofjiHicTb CBOK MNpoO-
OyKuUito — noHag 39 T NpoAykLii 3arafibHOK BapTICTHO
5,6 MAH. rpH. [10]. Lia npoaykuis 6yna HagaHa noHag,
85 6narogiiHnx hoHAam Ta opraHizauisim couiasib-
HOrO 3axuCTy.

MpAT «MoHgenic YkpaiHa» Benuky ysary npu-
[iNse TakoX 3axucTy OOBKINA, peaslizyBaBLUN Taki
3axoam [10]:

- AN 3MeHLUeHHs BUTpaTu pecypciB Ha Harpi-
BaHHS BOAM NiANPUEMCTBO BCTAHOBW/I0 NpUAaau Ans
B/IOB/IOBAHHA Tensa rasis, ke BUAINATb KOTE bHI
Ta neui;

- BCTaHOB/IEHO, WO Y GifibLLIOCTI BUNAAKiB OYMCHI
crnopyam B YKpaiHi He MOXYTb OUMCTUTU CTiUHY BOAY
Bif chochartis, SAKi HasABHI y 3acobax nNobyToBOT XiMil
Ta HeraTvMBHO BM/IMBAKOTb Ha XXMBI OpraHiamn y BoAo-
nmax, To MpAT «MoHgenic YkpaiHa» Lie Aekibka
POKIB TOMY 3AiiCHMNa 3aMiHy YCiX MUIOYMX 3acob6iB
Ha 6inbLU BapTIiCHI, asie 6e3docdarHi;

- OCKiNIbKM Mpu BMPOOGHMLTBI BMPOOGIB Yy KOHAW-
TepCbKiil ranysi yTBOPIOETLCA MU, WO 3rogom nona-
[ae B NoBiTps, To pabpuka BCTaHOBUA Ta MOAEPHI-
3yBasia HasiBHi y HET N/I0BNOB/IOKYI YCTAHOBKM.

MAT «JlbBiBCbKa KoHAMTEpCbKa habpuka «CBi-
TO4Y» BIHOCUTbLCA A0 TUX NIANPUEMCTB, SKi 3aCTOCO-
BYHOTb Yy CBOI AiS/IbHOCTI COLja/IbHO BIAMNOBIga/bHY
nosefiHky. [ocnigkyBaHe MignpueMCTBO COLia/ibHYy
BiANOBIJA/IbHICTb BBaXA€E HEBIA'EMHOK YaCTUHO
CBOEI AiANbHOCTI. € unmMasio NPUKNaaiB coliasibHol
BignosiganbHOCTi AT «JIbBiBCbka KOHAMUTEPCbKa
habpuka «CBiTOY», 5K CApPAMOBaHI Ha OXOPOHY
[OOBKINAA, 61arofinHicTb, Ha BNacHUiA nepcoHarl, cno-
XunBadiB, fepxany, a TakoX Ha MICLeBe Hace/eHHs.

[Josrotpusanummn couiasibHO  BiAnoBigaIbHUMMN
3axofaMy MOXHa BBaxaTu peanizauilo nporpamu
«locnogap» (3 2009 p.), nporpamMy OYUCTKN CTIHHUX

BO/I, EKOHOMIIO eNeKTPOeHeprii, COPTYBaHHSA BiAX0AiB
Ta noganblLuy ixX nepegadvy Ha nepepobky uu yTunisa-
Lit0 TOLLO.

HanpukiHuyi 2012 p. MNAT «J/lbBiBCbKa KOHAUTEP-
cbka habpuka «CBiTOY» MNPUIAHANO PIlLEHHA NpO-
(hiHaHCyBaTN NPOEKT AOOUYUCTKA NMPOMUC/IOBUX CTiy-
HWX BOZ Ha 6,7 MNH. rpH. Todi X 6yn0 BCTAHOB/EHO
aBTOMAaTM30BaHy CMCTEMY BHYTPILUHLOrO 06/1iKy Cro-
XMBaHHA MICbKOI BOAM, WO [03BOJIAI0 3HAYHO CKO-
poTuTK ii BUTpaTK y npoueci BUpo6bHULTBA Ta, Bigno-
BiZlHO, 3MEHLUWN/IO KiNIbKICTb CTiYHUX BOA [11]. OumncHiI
crnopyau MAT «/lbBiBCbKa KOHAUTEpcbka dhabpurika
«CBITOY» (DYHKLIOHYIOTb Yy MOBHIA BifnNoOBIAHOCTI 40
YMHHOrO 3aKOHOAABCTBa, MOCTINHO | CBOEYACHO NPO-
BOASATb PEr/laMeHTHi Ta PEMOHTHI po60oTH.

Ha nouatky cepnHs 2015 p. Ha «CBiToYi» BBEAEHO
B ekcnsyarauito BnacHy HoB030yL0BaHy CydacHy
KaHauti3aliiHO-HACOCHY CTaHLil0 3 JIOKa/lbHOI [00-
UNCTKN BMPOBHMUMX CTOKIB, A€ BMKOPUCTOBYKTHCSA
MOAEPHI TEXHOMOTIYHI CXemMMn ouuLlleHHs. Ha ycix
BMXOAaX 3 JIOKa/IbHOT Mepexi A0 MiCbKOol KaHasi3a-
Lii chabpuka BXe AaBHO BCTaHOBW/A XWPOB/OB/IHO-
Baui [12]. Logo kaHanisauiiniHO-HACOCHOI CTaHLil, TO
nicNs O4YMCTKM 3 11 4OMOMOrOH0 CTIYHMX BOZ, CTOKM CTa-
HOTb HACTINIbKM YNCTUMU, L0 YaCTUHY 3 HUX dhabpurka
BMKOPUCTOBYE A/11 TEXHIYHMX NOTPEO, EKOHOM/IAUU
BOAY 3 Mepexi.

Pesynbrarn couiasibHO-BIANOBIAaNbHUX 3ax0fiB
MAT «JlbBiBCbKa KoHAUTEpPCbka habpuka «CBIiTOU»
npotsarom 2012-2017 pp. nogaHi y Tabn. 3.

BTopuHHI nepepobui nigaarTbea Taki BuAay Bigxo-
[iB: BiagnpavubOBaHi MacTuna; NofieTUIeH Ta NNacTuk,;
METa/I06PYXT; LWNaM MIC/IA OYMLLEHHS CTIYHMX BOQ;
KaHiCTpW; AepeB’ssHi Ta NacTUKOBI NigAoHW; noni-
nponifieH (obropTka Big, LlyKEPOK YCiX BUAIB); BiAX04n
BMPOGHMLTBA KOHAUTEPCLKUX BUPOGIB; Makynatypa.
YTunizauii nignaraoTe BignpalboBaHi TFOMIHECLIEHTHI
namnu, 6atapeikn Ta aBTOMOGINbHI akyMynaTopw.

MAT «JlbBiBCbka KoHAuTepcbka habpuka «CBi-
TOY» BXE He BnepLLe OpraHizoBye cemiHap i3 6e3nekm

Tabnmya 3
AHani3 pesyneraTiB coliasibHO-BiANOBIAa/ILHUX 3aX0oAiB
MAT «/IbBiBCbKa KOHAUTEpPCbKa pabpuka «CBiTOU»

Poku 2012 2013 2014 2015 2016 2017
EHepropecypcu, FOx/T npoaykuii 4,66 4,25 3,76 3,62 3,46 3,32
AG6contoTHe BigxuneHHs, Ihx/T npoaykui - -0,41 -0,49 -0,14 -0,16 -0,13
BigHOCHe BigxuneHHs, % - 91,20 88,47 96,33 95,50 96,10
Buknan napHukosux rasis, CO,, T 10568 9860 9552 9213 8765 8361
AGCONIOTHE BiAXUNEHHSA, T - -708,00 -308,00 -339,10 -447,75 -404,07
BigHocHe BigxunexHs, % - 93,30 96,88 96,45 95,14 95,39
BogaHi pecypcu, M3/T npoayKuii 2,98 2,60 2,12 2,06 1,97 1,90
AGCOMOTHE BiAXUAEHHSA, M3/T NpoayKuil - -0,38 -0,48 -0,06 -0,09 -0,07
BigHocHe BigxunexHs, % - 87,25 81,54 97,10 95,49 96,47
YTunizauis sigxogis, T 255 252 244 215 174 131
AGCONIOTHE BIAXUNEHHSA, T - -3,00 -8,00 -28,67 -41,62 -43,15
BigHocHe BigxuneHHs, % - 98,82 96,83 88,25 80,67 75,16

Lkepeno: ckadeHo Ha OCHOBI B/laCHUX 00C/liokeHb ma [11]
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IHOPACTPYKTYPA PUHKY

XapyoBMX MNPOAYKTIB, OCTaHHIli 3 SAKMX BIgOYyBCA
27 TpaBHa 2018 p. LWogo BignosigansHOCTI MO Bia-
HOLLEHHIO A0 cnoxusadis, To MNAT «J/IbBiBCbKa KOHAM-
Tepcbka (habpuka «CBiTOUY», BUTOTOBASOUM TOBapW,
BMKOPUCTOBYHOUN HaTypaUlbHi NPOAYKTW 6e3 KoHcep-
BaHTIB, a TakoX NpuBabnunBy ynakoBky. Taka npoayk-
Lisi Mae BUCOKI CMaKOBi SIKOCTI Ta He LWKignnea ans
3[0pOB’S CNOXNBauiB.

MAT «JlbBiBCbka KoHAMTepcbKa abpuka «CBi-
TOY» TAKOX Hece BiAnoBiAasIbHICTb LLOAO CBOIX npa-
LiBHMKIB. BOHM MalTb MOBHWIA COLja/IbHUIA MNaKeT,
AKWIA NepefbaveHnii 3aKOHOAaBCTBOM.

MpavuisHukn  TIAT  «JIbBiBCbKa KOHAMUTEPCbKa
habpuka «CBITOY» MalTb MOXMBICTL 6paTh yyacTb
B PI3HOMaHITHMX BHYTPILLHIX Ta 30BHILLHIX HaBYaHHSX
Ta TpeHiHrax, 30kpema icHye 6inbue 50-Tn pisHoma-
HITHUX HaBYaHb. [0 Mpukiagy, TPEHIHIM WOLO KOH-
oNiKTY iHTEpeciB, WOoA0 pacu3My, LWOAO ChiNKyBaHHSA
Ta iH. TakoX pa3 Ha YOTMPU POKM KOXEH MpawiBHUK
NPOXOAUTb aHOHIMHE aHKeTYBaHHS, e MaE MOX/u-
BiCTb BUC/IOBUTW AYMKY Ta HaAaTu CBOI NMPONo3unL;i.

B pamkax coujasibHOI BignoBiAa/IbHOCTI LWOA0
B/IACHOTO MEePCOHaUsly BapTO TakoX 3a3HaunTu, LWo
Ha NiANPMEMCTBI LUMPOKO PO3BMHEHA CUCTEMA OXO-
poHn npaui. 3a gaHumun 2017 p. BigpaxyBaHHA Ha
coujasibHi 3axogm TMAT «JIbBiBCbKa KOHAWUTEpPCbKa
habpuka «CiTou» cTtaHoBUMM 17425 Tuc. rpH. [13].
BigpaxyBaHHS Ha coujanbHi  3axo4M BKIOYAOTb
BUTPATK Ha GnarofiiHicTb, Ha MoJepHi3aLito BUpo6-
HULUTBA 3 METOH eKoslori3ajii Ta 6e3nekn cnoxusadis
Ta NepcoHasy, Ha 3axoau i3 36epexeHHs NPUPoLHUX
pecypciB, O BKNKOYaKOTb B cebe yTusisauito Bigxoais
nignprvemcTBa Ta MPOBeAEeHHA NeKuili woao 36epe-
XXEHHA eKo/IOoril, & TakoX Ha MiATPUMKY Ta PO3BUTOK
nporpamu «focnogap».

AKTMBHa coljianbHa BIAMNOBIgANbHICTL MiANpK-
€EMCTB MO3HAYaETbLCA Ha 1X IMIOXKi Ha PUHKY, O/1A
OLiHK/ SIKOr0 MOXHa BWKOPUCTATN HU3KY MOKa3HUKIB
(tabn. 4).

Omxe, Ha IMiIK MiANPUEMCTBA Ha PUHKY BMAN-
Ba€E He NuLle coujasibHWiA iMigpK, ane i iHWi YAHHKKN
Yy Mexax OKpeMux CK/1aZloB1X KOPNOpPaTUBHOIO iMiZKy
nignpuemcTea, AKki NOB’A3aHi i3 3axogamu coujanbHoI

BIAMOBIA&/ILHOCTI Bi3HECY. Y MeXax BHYTPILLHbLOro
IMiZDKY — Ue piBeHb NOANbLHOCTI KepiBHULTBA [0 nep-
COHaUTy, MOX/IMBICTb Kap'€PHOr0 3POCTaHHS, PiBEHb
iHbopMaUiliHOT  BIAKPUTOCTI  KepiBHWLTBA, Haiex-
HUIA coujasibHWIA 3aXMCT NpauiBHUKIB;, y Mexax 6i3-
Hec-iMiXy — iHhopmauiiHa BiKPUTICTb Ta nybnivyHa
3BITHICTb, Y Mexax iMifpKy ONnA [AepXaBHUX CTPyk-
Typ — iH(hopMaLujiiHa BIgKPUTICTb, y4acTb B COLjia/IbHUX
nporpamMax Ta AOTPUMaHHSA 3aKOHOAABCTBA, Y Mexax
iMiPKY AN CnoXuBadiB — iHdpopMauiiHa BiAKPUTICTb.

[na BU3HAYeHHs CTaHy KOPNopaTuBHOrO iMiaxy
NeBHOro MigNPUEMCTBA Ta MOPIBHAHHSA 3 KOHKYPEH-
TaMy OOUiSIbHO OUIHUTK Mipy BiANOBIAHOCTI KOXHOIO
3 napameTpiB YCiX KOMMNOHEHTIB iMifpKy, BUKOPUCTOBY-
UM N'ATUGANbHY LLKasy.

BiTuM3HaHUM  nignpvemcTBaM  KOHAUTEPCbKOT
ranysi i Hagani 3Ha4yHy yBary cnig npuaianTu pospo-
6/1EHHI0 3aX0/iB COLia/IbHO-BIANOBIAA/IbHOIO Gi3HECY.
[oBOpAYM MPO EKOHOMID eHepropecypcis, AOLUISTbHO
3anponoHyBaTy YacTKOBWIA, @ 3ro40M i MOBHWUI nepe-
Xifl Ha BiHOB/THOBaHI BUAW eHeprii, a came BCTaHOBUTU
NOTY>XXHi COHAYHI 6aTapel Ta BITPSIKK, KOTPI 6 LiSIKOM
3aMiHUIN BUKOPUCTAHHSA TPaAWLUINHMX BUAIB eHeprii.
Xoua e [oCcTaTHbO Kanitasio3aTparHe pilleHHs, ane
B MaibyTHbOMY Lie JOMOMOXE HE Ti/IbK1 3€KOHOMUTH
Ha BUTparTax LLoAO0 eflekTponocTadaHHs, a ii Bbepexe
HaBKOJIMLUHE CepefoBuLLE.

3 MeTol MiHimi3auil HeraT¥BHOIO BIJ/IMBY Yyna-
KyBaHHS MpoAaykuii nignpnemMcTBam KOHAMTEPCHLKOT
rasly3i [OUI/IbHO PO3pobuTU Takuii BUZ YNakOBKWU,
AKWIA 6U nignsaras NoBHIN Nepepobui 3 NogasibLUMM
BTOPVHHVMM BUKOPWUCTaHHAM. Lle 6 3Ha4HO BNAMHYNO
Ha CTaH [AOBKi//s, OCKI/IbKM YMMa/IMii BiACOTOK yna-
KyBaHHS NpoAyKuUil KOHAUTEPCLKOI ranysi — ue noni-
nponisieH. ToMy nignprvemMcTeam LOLi/IbHO PO3po6buTH
nsaH NocTyrnoBOro NePexoay Ha eKOSIOTiUHY YNaKoBKY.

3 MEeTO aHani3y CTaB/IEHHA CNOXUBaYiB [0 3aX0-
JiB couianbHoT BignoBigansHOCTI 6y/10 NPOBEAEHO X
ONUTYBaHHSA 3 BUKOPWCTAHHSAM aHkeTu. 3aknageHa
noMuKa B pesysnbrarax, oTprMaHa npv hopmMyBaHHI
BMOIpkK, cTtaHoBuna 3,5 %. Mpu LUbOMY MNPUIAHATO
00 po3rnagy MakcuMasibHe 3HayeHHs KoediuieHTa
Bapiauii y po3mipi 0,25. OTpumaHuii o06csr BUBIpKu

Tabnuusa 4
XapaKkTepucTuka KopnopaTtMuBHOro iMig)xy nignpuemcraa
BHYTPIiLLHI iMigK 30BHiLLHIl iMigK

- chipmoBWii CTUNB; BisHeC-iMimK IMigpK Ans cnoxu- C0|__|,|a}anvu7| Imimx ans aep-
- KopropaTtuBHa KynbTypa; BaJiB IMIK XaBHUX CTPYKTYpP
- e(PeKTUBHICTb ynpaBs/liHHS; - ny6niyHa 3BiT- - po3po- - yyacTb B coLj-
- piBEHb NOSANBLHOCTI KEPIBHMLUTBA A0 HICTb; - AKICTb MPOAYKUIT; | 6neHHs Ta a/lbHUX nporpa-
nepcoHany; - [JOTpUMaHHsA - [OCTOBIpPHICTb peanisadis Max perioHy;
- MOX/MBICTb Kap'€PHOr0 3pOCTaHHSA; | MPUAHATHX HaJaHoi iHchopmalii; | couianbHmX - JOTPUMaHHSA
- CTBOPEHHSA KOMDOPTHMX YMOB /151 3000B’A3aHb; - LUMpMHAa acopTu- | NPOEKTiB; 3aKOHOABCTBa,;
nepcoHasny; - (piHaHCOBa MEHTY; L L
- HaNeXHWI coLjia/ibHNX 3aXWUCT Npa- | CTIlKICTb; - pocsig po6oTn Ha |~ KibKICTb pOGOUMX MicLp;
LiBHVKIB; - penyTauisi puH- | BianoBigHOMY puky; |~ CTBOPEHHS pobounx micub Ans
- piBeHb iHchopMaLiiiHOT BIAKPUTOCTI | KOBUX NApPTHEPIB; nioAeit 3 ocobnuenmn noTpeGamu

KepiBHMLTBa R

iHchopmaLuiliHa BigKpuTICTb |

Lkepeno: cknadeHo Ha OCHOoBI [14, c. 444]
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B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

CTaHOBUTL 196 0ci6. ONMTyBaHHSA NPOBOAMIOCH NPO-
TAroM nuctonaga-rpyaHa 2018 p. B Mepexi IHTepHeT
3a gonomorol cepsicy Google ®opmu. B xoai onu-
TYBaHHSA OTpUMaHO BignoBifi Big 259 pecnoHAeHTIB.
3a pesynsratamu NPOBEAEHHS OMUTYBaHHA BITUM3-
HSAHUM MiANPUEMCTBAM KOHAMUTEPCLKOI rasysi MOXHa
pekomeHayBaTu peanizauito i iHWKX couiasibHO-Bif-
noBiganbHNX 3axoMiB:

- obnagHaHHA AOesKMX MICT creuianizoBaHMK
ypHamu, npusHayeHumMmn ans CopTyBaHHA CMITTS;

- iHBeCTyBaHHS 6yAiBHMLTBA CMITTENEPEPOOHUX
3aBOjiB;

- nojanblle MNPOBEAEHHS akuiil couiasibHOro
MapKeTUHIY: BiApaxyBaHHA Bif BapTOCTi NPOAYKL,iT Ha
notpe6u ATO, NnikapeHb, CUPOTUHLIB, NPUTY/IKIB AN
TBapWH TOLLO.

Lli 3axogay no3svTMBHO MO3HAYaETbCA Ha iMigXi
[ocnimpKyBaHUX NigNPUEMCTB Ta NPUXU/ILHOCTI CMno-
XMBaYiB [0 HUX.

3 meTol 6GinblWl ed)eKTUBHOTO BMNPOBaIXEHHS
BULLENEepepaxoBaHNX MNPOEKTIB AOLi/IbHO  LLLOPOKY
30inbllyBaTM CyMy KOLUTIB Ha couiafibHi 3axogu, a
TakoX NPOBOAUTU TPEHIHTM AN HWKX NigNPUEMCTB
YKpainu, Wwob 3asyunT X 40 COoUiasibHOro BeAEeHHS
GisHecy.

BucHoBKkM 3 MnpoBeAeHOro AocnigKeHHs.
OTmxe, KCB € HeBi’EMHOI CK1a[0BOK YCMiXy KOM-
naHii Ha PUHKY, OCKINIbKM NPOBOAAYN COLja/ibHO Bif-
noBiganibHy NoBeAiHKY NiANPUEMCTBO He finLle 3ay-
Yyae HOBMX KIEHTIB, asie i YNHUTb NO3UTUBHUIA BM/IMB
Ha [OBKiNNA, CTBOPOE KOMOPTHI YyMOBYM npavi ans
B/IACHOTO MeEepPCoHasly, AonomMarae HyXOeHHUM Ta
BCTAHOBJIIOE BUriAHI 3B’A3KM i3 BNaA0 Ta MiCLEBUM
HaceneHHsM, NiaBuLLYUM CBI iMigX. MpoBeaeHuin
aHai3 CBigunThb, L0 MOBa e He nuLe Npo couiasib-
HWI IMigX NigNPUEMCTBA, ane i iHWi Aoro HanpsMKY,
Ha AKi CYTTEBO BMN/MBae peasizauia nignpueMcTsom
coLuiasibHO-BIANOBIfANbHMX 3aX04iB, BHACNILOK AKNX
Cy0’'€KTM 30BHILUHLOrO Ta BHYTPIWLHLOIO Cepeao-
BULLa GiNbll A06PO3NUINBO BILHOCATLCA [0 HbLOrO.
MpoTe ans iHhopmyBaHHS CNoXnBadiB Npo peanisa-
uito 3axogisa KCB BUPOGHUKM KOHAMTEPCLKMX BUPO-
6iB NOBWHHI BAOCKOHA/IUTU MapKETUHrOBY MONITUKY
KOMYHIKaLliii, BUCBIT/IOOUN TX Ha BacHWiA caiTtax, y
coujasibHUX Mepexax, nybikaLisx y npeci.

B noganbliomy AOLiNIbHO NPOBECTM OL|iHKY iMigKy
BMPOOBHVKIB KOHOUTEPCLKOT MPOAYKLIT 3 BUKOPUCTaH-
HSAM pe3ysibTaTiB eKCNepTHOrO ONUTYBaHHS.

BIBNIOrPA®IYHWNIA CMINCOK

1. Mnaknga C. ., MuTpoxiHa 0. M. Imimx nignpu-
EMCTBa $K (pakTop WOr0 KOHKYPEHTOCMPOMOXHOCTI.
URL:http:/Amww.rusnauka.com/36_ PWMN_2010/Economics/
76553.doc.htm (nara 3BepHeHHs: 15.01.2019).

2. AdpaHacbeB C. B. dopmupoBaHue kopnopa-
TMBHOIO MMUAXa Kak OCHOBHasa cocrtasnswouwad PR
ctpaternn. URL : http://window.edu.ru/catalog/pdf2txt/
190/42190/19321(pata 3BepHeHHs: 15.01.2019).

3. HukndpopeHko B., KpasyeHko B. Ponb imi-
[XY B CTBOPEHHI KOHKYPEHTHUX mnepesar Mignpuem-
ctBa. URL : http://dspace.oneu.edu.ua/jspui/bitstream/
123456789/5889/1/%D0%B2%D0%BO0.pdf (gata 3sep-
HeHHsA: 15.01.2019).

4. Tpuwosa L1O., Labatypa T.C. ImnnemeHTa-
Ui NPUHLMNIB  COLja/IbHO-OPIEHTOBAHOTO 6i3Hecy B
NOLWMHY EKOHOMIYHOTO PO3BUTKY MOTEHLjaNy Xap-
yoBMX nignpuemcTs // EKoHomika: peanii vacy. 2014.
Ne 3. C. 13-21.

5. boxkosa B.B., Carep J1.KO. CoujanbHo-
BiANOBIZa/IbHWIA BI3HEC K OAMH i3 HanpsAMKIB nosin-
WEHHA iMIgKY BITYM3HAHUX CYO'eKTIB  rocrnogapto-
BaHHS // MexaHi3Mm peryitoBaHHsi ekoHoMmiku, 2010. Ne 1.
C.145-153.

6. Wyrtaesa O.0. CouiasbHa BiANOBIAA/BHICTL B
[OCSAITHEHHI  KOHKYPEHTOCMPOMOXHOCTI  MigNpUeEMCTBA.
URL: http://dspace.nbuv.gov.ua/bitstream/handle/
123456789/93113/15-Shutaieva.pdf?sequence=1 (pata
3BepHeHHs: 17.01.2019).

7. KopnopatvBHas  couuanbHas  OTBETCTBEH-
HOCTb:  OCHOBHble  MOHATUA W ONpeaeneHus.
URL : http://csrjournal.com/korporativhaya-socialnaya-
otvetstvennost-osnovnye-ponyatiya-i-opredeleniya
(oata 3BepHeHHs: 15.01.2019).

8. Opnosa A. MNpaktukn peanusauum KCO B Mex-
AyHapoaHom cpaBHeHun. URL : https://www.hse.ru/dat
a/2014/12/13/1104801311/%D0%94%D0%BE%D0%
BA%D0%BB%D0%B0%D0%B4_%D0%9E%D1%80%
D0%BB%D0%BE% D0%B2%D0%B0.docx (gata 3sep-
HeHHSA: 17.01.2019).

9. Odiuiinii caliT KoHAMTepCcbKOi  kopnopadii
«PoweH». URL : https://www.roshen.com (gata 3Bep-
HeHHs: 19.01.2019).

10.OdpiuiiiHnin  caint MpAT «MoHgenic YkpaiHa».
URL : https://ua.mondelezinternational.com (aata 3sep-
HeHHSA: 19.01.2019).

11.0dpiliHwni canTt KomnaHii Nestle.
URL : http://www.nestle.ua/brands/ pastry/svitoch (gata
3BepHeHHs: 19.01.2019).

12."Apomatn" JlbBOBA: MNPOMWC/MOBUIA  ACMEKT.
URL: http://www.svb.ua/news/aromati-lvova-promislovii-
aspekt?page=12 (nata 3BepHeHHs: 17.01.2019).

13."CgiTou" noginnecs CBOIMW CONOAKAMMW CeKpe-
Tamn. URL https://www.volynnews.com/news/rest/
svitoch_podilyvsya_svoyimy_solodkymy_sekretamy
foto (mata 3BepHeHHs: 19.01.2019).

14. Mwotnin 1.0., Conogka O.0. BaHKiBCbKMil Mapke-
TuHr: [nigpyyHuk]. K.: LleHTp yu60Boi nitepatypu, 20009.
776 c.

REFERENCES:

1. Plakyda, S.I. & Mytrokhina, Yu.P. (2010). Imidzh
pidpryiemstva yak faktor yoho konkurentospromozhnosti
[The image of the enterprise as a factor of its competi-
tiveness]. Retrieved from : http://www.rusnauka.com/36_
PWMN_2010/Economics/76553.doc.htm (in Ukrainian).

2. Afanasev, S.V. (2003). Formyrovanye Kor-
poratyvnoho ymydzha kak osnovnaia sostavliaiush-
chaia PR stratehyy [Formation of corporate image as
the main component of PR strategy]. Retrieved from :
http://window.edu.ru/catalog/pdf2txt/190/42190/19321
(in Russian).

179




IHOPACTPYKTYPA PUHKY

3. Nykyforenko, V. & Kravchenko, V. (2017).
Rol imidzhu v stvorenni konkurentnykh perevah pid-
pryiemstva [The role of image in creating the com-
petitive advantages of predpriyatie]. Retrieved from :
http:// dspace.oneu.edu.ua/jspui/bitstream/123456789/
5889/1/9%D0%B2% D0%BO0.pdf (in Ukrainian).

4. Grishova, I.Yu. & Shabatura, T.S. (2014). Imple-
mentatsiia pryntsypiv sotsialno-oriientovancho biznesu
v ploshchynu ekonomichnoho rozvytku potentsialu khar-
chovykh pidpryiemstv [The implementation of social-
lyoriented businesses in the plane of the economic
potential of businesses]. Ekonomika: realii chasu. Ne 3.
pp. 13-21. (in Ukrainian).

5. Bozhkova, V.V. & Saher, L.Yu. (2010). Sotsialno-
vidpovidalnyi biznes yak odyn iz napriamkiv polipshen-
nia imidzhu vitchyznianykh sub’yektiv hospodariuvannia
[Socially responsible business as one of the directions
of improving the idea of domestic business entities].
Mekhanizm rehuliuvannia ekonomiky. Ne 1. pp. 145-153.
(in Ukrainian).

6. Shutaieva, 0.0. (2014). Sotsialna vidpovidalnist
v dosiahnenni konkurentospromozhnosti pidpryiemstva
[Social responsibility in achieving the enterprise compet-
itiveness]. Retrieved from : http://dspace.nbuv.gov.ua/
bitstream/handle/123456789/93113/15-Shutaieva.pdf?
sequence=1 (in Ukrainian).

7. Korporatyvnaia sotsyalnaia  otvetstvennost:
oshovnye poniatyia y opredelenyia [Corporate Social
Responsibility: Basic Concepts and Definitions].
Retrieved from : http://csrjournal.com/korporativnaya-

socialnaya-otvetstvennost-osnovnye-ponyatiya-i-opre-
deleniya (in Russian).

8. Orlova, A. (2014). Praktyky realyzatsyy KSO v
mezhdunarodnom sravnenyy [Practices for the imple-
mentation of CSR in the international comparison].
Retrieved from : https://www.hse.ru/data/2014/12/13
/1104801311/%D0%94%D0%BE%D0%BA%D0%BB
%D0%B0%D0%B4_%D0%9E%D1%80%D0%BB%
D0%BE% D0%B2%D0%B0.docx (in Russian).

9. Ofitsiinyi sait Kondyterskoi korporatsii "Roshen"
[Official website ROSHEN Confectionery Corporation].
Retrieved from : https://www.roshen.com.

10. Ofitsiinyi sait PrAT "Mondelis Ukraina" [Official
website PJSC "Mondeléz Ukraine"]. Retrieved from :
https://ua.mondelezinternational.com.

11. Ofitsiinyi sait Kompanii Nestle [Official website
Nestle Companies]. Retrievedfrom: http://www.nestle.ua/
brands/pastry/svitoch.

12. "Aromaty" Lvova: promyslovyi aspekt "Scents" of
Lviv:industrialaspect]. Retrievedfrom:http://www.svb.ua/
news/aromati-lvova-promislovii-aspekt?page=12
(in Ukrainian).

13. "Svitoch" podilyvsia svoimy solodkymy sekre-
tamy ['Svitoch" shared its sweet secrets]. Retrieved
from https://www.volynnews.com/news/rest/svitoch_
podilyvsya_svoyimy_solodkymy_ sekretamy_foto
(in Ukrainian).

14. Liutyi, 1.O. & Solodka, O.0. (2009). Bankivskyi
marketynh [Bank Marketing]. Kyiv: Tsentr uchbovoi liter-
atury. 776 p. (in Ukrainian).

Kuzo Nataliia

Senior Instructor at Department of Marketing and Logistics

Lviv Polytechnic National University
Kosar Nataliia

Candidate of Economic Sciences, Associate Professor,

Senior Lecturer at Department of Marketing and Logistics

Lviv Polytechnic National University
Dudnik Beatrisa

Student

Lviv Polytechnic National University

CORPORATE SOCIAL RESPONSIBILITY IN POSITIVE IMAGE FORMATION
OF THE CONFECTIONERY MARKET

The purpose of the article. In the market conditions and the growth of the moral value role in the society,
corporate social responsibility measures play an important role in the enterprise's activities. Its development
helps to increase public confidence in the activities of the company and its products, provides the formation of
loyalty of staff and market partners. Today, measures of corporate social responsibility can provide competitive
advantages of the company on the market, positively affect the growth of its client base and image. The pur-
pose of the work is to study the main activities of the socially responsible business of confectionery producers
and their role in shaping the image of producers’ data in the market.

Methodology. The work uses the methods of logical generalization on the role of corporate social respon-
sibility in determining the image of the company in the market, collection and generalization of secondary
marketing information on the measures of socially responsible business of the main confectionery producers
in the market, consumer survey when giving recommendations on the image improvement of confectionery
enterprises at the expense of realization of new measures of socially responsible business.

Results. On the basis of the analysis, the directions of corporate social and responsible behavior of enter-
prises on the market are determined, the main measures in this area are made by the largest producers of
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confectionery products such as Confectionery Corporation Roshen, Preston LLC Mondis Ukraine and PJSC
Lviv Confectionery Factory Svitoch.

Socially responsible behavior is a part of company's success, since not only the company attracts new
clients but also has a positive impact on the environment, creates comfortable working conditions for the per-
sonnel, helps the needy and establishes favorable connections with the authorities and the local population,
increasing its image.

An enterprise with a positive image has significant competitive advantages as it is trusted and preferred
not only by consumers but also by suppliers, intermediaries, investors or other partners, as well as staff. For
the manufacturer of confectionery products, it is advisable to determine the internal image according to such
parameters as corporate style, corporate culture, management efficiency, level of loyalty of management to
personnel, career growth opportunities, creation of comfortable conditions for staff, proper social protection of
employees. When determining the business image, it is necessary to take into account the informational open-
ness and availability of public reporting, compliance with accepted commitments, financial stability, reputation
of market partners; social image - informational openness, development and implementation of social projects,
availability of sufficient number of workplaces, creation of workplaces for people with special needs. To evalu-
ate the image for state structures taking into account participation in regional social programs, compliance with
legislation, availability of sufficient number of jobs, creation of workplaces for people with special needs; image
for consumers - the quality of products, the reliability of the information provided, the breadth of assortment,
experience in the relevant market, information openness.

The results of the research show that the image of the company in the market affects not only the social
component, but also other factors within the individual components that are related to the measures of social
responsibility of the business.

In order to determine the state of the company's corporate image and comparison with competitors it is
advisable to evaluate the degree of compliance of each of the parameters of all components of the image,
using a five-point scale.

Based on the analysis of secondary and primary marketing information, new directions of implementation
of measures of corporate social responsibility of producers of confectionery producers in the field of environ-
mental protection and energy resources, as well as charity are determined.

However, to inform consumers about the implementation of CSR measures, manufacturers of confection-
ery products should improve the marketing communication policy by covering them on their own sites, in social
networks, and in press publications.

Practical implications. The proposed new measures of corporate social responsibility of confectionery
enterprises and their proper informational coverage will allow to form a more friendly attitude towards them of
various components of the internal and external environment of enterprises, improve market positions.

Valueloriginality. The main components of the confectionery company image are adapted to the specifics
of the market of those goods. The main factors by which they can be determined, are defined by which one can
determine those influenced by the implementation of the enterprise corporate social responsibility measures.
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