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IHmezpayis YkpaiHu 8 €sponelickkuli Coro3
ma cymmesi eKOHOMIYHI 3MiHi BuMaz2aomb Bi0
nionpueMcms BUXody Ha HOBUU piseHb yrpas-
JIiHHS. PUHOK cgbepu nocsye ompumas HU3Ky
rpo6siem, siKi 3yMOB/IeHi 3MIHOK KOH'IOHKMYypuU
PUHKOBO20 cepedosulja ma cmaHy KOHKYPEH-
MOCrpOMOXHOCMI  NIONPUEMCMB  HEe  MifIbKU
MK coboro, asne U 3 npoCyHymumu 3apyoix-
Humu niorpuemcmsamu. Ome, BrpoBacKEHHs!
HOBIMHBOI KOHYenNYii MapKemuH208020 3abe3ne-
YeHHs1 cmpameail X po3suUmKy 0ae MoXJIUBICMb
KOHKypyBamu 3 esporielicbkuMu ma Csimosumu
nidepamu 2asnysi 0bcsyeosyBaHHs. Y cmammi
po32/1sHymo  8r/U8  iHghopmayiliHux  cucmem
cmpamezaidHo20 MapkemuHay Ha Oisi/TbHiCMb
niorpueMcms cehepu rocsye 8 cy4acHomy 2ire-
PpiHghopmosaHOMY cepedosulyi. HasedeHo ocHO-
BHI BU3Ha4YeHHs1 iHghopmayiliHux cucmem mMap-
KemuHey, CghopMOBaHO B/1acHe MyTyMayeHHs!
iHghopmayitiHol cucmeMu cmpameaiyHo20 Map-
KemuHey. Po3pobrieHo aneopumm  iHghopma-
yitiHoi cucmemu cmpameaiyHo20 MapkemuHeay,
3acmocysaHHs SIK020 PO3WUPIOE MOX/IUBOCMI
0719 MIOBUWEHHST  KOHKYPEHMOCHPOMOXHOCMI
nidrpueMcms cgpepu rocaya. s nionpuemems
cghepu rocsye iHghopmayitiHi cucmemu € Mexa-
HI3MOM peasiizayji cmpameaiyHo20 MapKemuHay,
K/IIOH0BUM 3a80aHHSIM SIKO20 € MIOBULLEHHST KOH-
KypeHmocnpoMoHoCMI nidnpueMcmsa.
KniouoBi cnoBa: iHghopmauyiliHi - cucmemu,
cmpameaidHuUll MapKemuHe, yrpas/iHHs nionpu-
emMcmsamu cghepu 1ocs1ye, KOHKypeHmocnpo-
MOXHICMb.

WHmezpayusi YkpauHbl 8 Esponelickuli Coto3
U CcyuwecmseHHble 3KOHOMUYECKUE U3MEHe-

Husi mpebyrom om rnpednpusimull 8bixoda Ha
HOBbIU ypoBeHb yrpas/eHus. PbIHOK cgbepbi
yenye nosyyusn psio npobsiemM, 06yC108/1EHHBIX
U3MEHEHUEM KOHBLIOHKMYPbI PbIHOYHOU Cpedbl
U COCMOSIHUST KOHKYPEHMOCHIOCO6HOCMU rpeo-
rpusimuli He MOoJIbKo Mexdy coboll, HO u ¢
MPOOBUHYMbLIMU  3apy6eXHbIMU  Mpednpusimu-
amu. Yimak, sHedpeHue Hoseliwel KoHyenyuu
MapKemuH208020 0becredeHusi cmpameauu
ux pasgumusi 0aem BO3MOXHOCMb KOHKYPU-
posamb ¢ esponelickumMu U MUpOoBbIMU Jlude-
pamu ompac/u 06c/yxusaHusl. B cmamee
paccMOmpeHo  B/IUSIHUE  UHGHOPMAUUOHHbBIX
cucmeM cmpameauyecko2o MapKemuHaa Ha
desimesibHOCMb ripednpusimuli cgheps! ycry2 8
cospemMeHHol eunepuHghopmayuoHHoU cpede.
lNpusedeHbl OCHOBHbIE OrpedesieHuUsT UHghop-
MaYUOHHbIX CUCMEeM MapkemuHaa, cghopmu-
poBaHO COBCMBEHHOE MOJIKOBaHUe UHOp-
MayuoHHoU  cucmeMbl  Cmpameauyecko20
MapkemuHea. PaspabomaH asn2opumm uHgop-
MayuoHHOU cucmeMbl cmpameau4ecko20 map-
KemuHea, rMpumMeHeHUe Komopoao pacuupsiem
BO3MOXHOCMU 07151 MOBbIWEHUS] KOHKYPEHMO-
criocobHocmu  npednpusimull  cghepbl  ycrye.
Ans npednpusimuli cgbepbl yenye uHghopma-
YUOHHbIE CcUCMEMbI SIBSFOMCS] MEXaHU3MOM
pea/iuzayuu cmpameauyecKo2o MapkemuHaa,
K/oYesbIM  3a0aHUeM  KOmopoz2o  SB/ISiemcsi
MosbIWeHUe KOHKYPEHMOCHocobHocmu npeod-
npusimusi.

KnioueBble cnosa: UHGhOpMaYUOHHbIE
cucmemsbl,  cmpameaudeckuli  MapkemuHe,
ynpagneHue npeonpusmusMu  cghepsbl  ycrye,
KOHKYPEHMOCMOCOOHOCMb.

The integration of Ukraine into the European Union and significant economic changes require enterprises to reach a new level of management. The market
of services has received a number of problems caused by changes in the market environment and the state of competitiveness of the enterprise, not only
among themselves, but with advanced foreign enterprises. Therefore, the introduction of a new marketing concept for their development strategies makes it
possible to compete with European and global service industry leaders. Marketing strategy should be customer-oriented, so it becomes necessary to search
for new effective tools that will increase the demand of service enterprises. That is, strategic marketing for service enterprises in the modern globalization
environment is a mechanism for implementing the function of perspective forecasting and predetermines orientation in European integration processes.
Therefore, the article considers the influence of strategic marketing information systems on the activities of service enterprises in the modern economic
environment. The basic definitions of marketing information systems are given, and their own interpretation of the strategic marketing information system is
derived. The algorithm of the strategic marketing information system has been developed, the use of which expands the possibilities for increasing the com-
petitiveness of service enterprises. The article reveals the theoretical and methodological foundations for the use of strategic marketing information systems.
For enterprise services, information systems are a mechanism for implementing strategic marketing, the key task of which is to increase the competitive-
ness of the enterprise. Therefore, in the modern information world, the competitiveness of enterprises is influenced not only by the economic indicators of
their activities, but also by the level of implementation of information systems. The study is a prerequisite for the development of service enterprises and is

a specific mechanism for choosing and applying the type of marketing strategies in changing conditions.
Key words: information systems, strategic marketing, management of service enterprises, competitiveness.

MocTtaHoBKa npo6nemu. IHTerpauis YkpaiHu no
€Bponelicbkoro Coto3y Ta CYTTEBI €KOHOMIYHi 3MiHi
BYMaratoTb Big nignpuemcts cdpepu nocnyr (MCI)
HOBOrO PIiBHA CTpaTeriYyHoro MucneHHs. Bnposa-
[KEHHA N Andoy3is iHHOBALiA CTatoTb 06’€KTMBHOM
HeoOXigHICTIO B yCiX nigposdinax nignpuemcraa.
Cdpepa nocnyr xapakTepusyeTbCsl BUCOKUM PiBHEM
Hacu4eHoCTi iHthopmauieto, a ycnix nignpnemcTs 6es-
nocepesHbo 3a/1eXuUTb Bif, onepaTuBHOCTI nepegadi
i 0BMiHy Helo, Ti aKkTyasIbHOCTi, CBOEYACHOCTI OTpu-
MaHHs. Tak, SIKWO Ha paHHIX eTanax po3BuUTKY Mia-

NMPUEMCTB 3a He3HayHux obcAriB peasnisauii, Masoro
acopTMMEHTY MpPOoAyKUii Ta Jfmwe perioHasIbHoro
pUHKY 36yTy MigNpveEMCTBa LiNIKOM 06xoaAaTbcs 6e3
MapKETUHIOBUX KOMMOHEHTIB CTpaTeriyHoro ynpas-
NiHHA 5K TaKoro, TO 3 HapOoLyBaHHAM EKOHOMIYHOIO Ta
MapKETUHIOBOro NoTeHUjaly BOHWU NOTpebytoTb GinbLu
AndbepeHuinoBaHMX MapKeTUHIOBMX MNigxo4is, a came
3aCTOCYyBaHHs1 iHOPMaLiiHMX TEXHOJTOTIN, SKi € HEOb-
XiQHO CK1af0BO PO3BUTKY CyHaCHOro Gi3HeCY.
AHani3 ocTaHHiIX pocnipkeHb i nyo6nikawiii.
BupiweHHa npobnem ynpasniHHA NiANPUEMCTBOM Ha
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OCHOBI iH(pOpMaLiiHNX CUCTEM CTpaTeriyHOro Mapke-
TUHTY NpPeACTaBAeHo B Npausax BiTYM3HAHMX Ta 3apy-
GiXKHUX YYEHUX-EKOHOMICTIB, Takmx sik O. dponeHko
[11], A. MaHyxHuK [9], M. AHeBuny [12], O. Haymos [8],
I. MiTueHko [7], I. Mauexa [6], C. Bypwii [6], M. Boiiko
[1], O. Paiiko [10], /1. Ne6eges [11], O. JloxayeBcbka
[5], P. FpuropeHko [5]. ABTOpU JOCNIAWIN TEOPETUYHI
Ta MpPaKkTU4YHI acnekTn po3BUTKY ccepn nocnyr B
YKpaiHi Ta CBIiTi B yMOBax akTusi3aujii eKOHOMiIYHUX
3MiH. BogHouac nuTtaHHa dhopmyBaHHS iHhopMaLlii-
HOT cuctemmn ctpareriyHoro mapketuHry (ICCM) Ta
noro BukopuctaHHa B AisnbHocTi MNCIM oTpumanu
oparmeHTapHe AOCNiAXEHHS.

B ymoBax 3pocTatoyoi KOHKYpeHL|ii Ta iHdopma-
LiiHOT nepeBaHTaXEHOCTi CMoOXWBadiB akTyanisy-
€TbCA HEOOXiAHICTb (DOPMYBaHHSA HAOMBIAYAIbHOCTI
Ta YHiKa/IbHOCTIi Ha BCiX pPiBHAX NpOono3uuii Nignpuem-
cTBa. B HaykoBiil1 nitepatypi po3kpvBaEeTbCs BU3Ha-
YeHHS MapKeETUHIOBUX iHchopmaLiliHnx cuctem (MIC).

3okpema, MIC BM3HauvaloTb K CYKYMHICTb NPUino-
MiB, METOAIB, OpraHisauiiH1X 3axofiB Ta TEXHIYHMX
3aco6iB Ana 36mMpaHHs, HarpoOMapKeHHs1 Ta 06po-
6/1EHHS AaHWX, HEOOXIgHNX AM1a 34INCHEHHA Mapke-
TUHIOBOI AiAnbHOCTI nignpuemctsa [10, c. 51].

MoxHa noroguTnca 3 TakuMu BYEHUMW, SK
. Paiiko Ta /1. /lebenesa, siki BU3Haunam, wo MIC
€ HEBIA'EMHOI 4YaCTUHOK IHopMaLiiHOT cucTemm
(IC) nignpuemcTBa, came 3aBAsAKM nigcuctemam mMmap-
KETUHIOBMX AOCNIMKEHb Ta MapKETUHIOBOI PO3BIiaKN
[0 nignpuemcTBa HaAXOOATb 30BHILUHI MOTOKM Map-
KeTuHrosoT iHpopmavii [11, c. 37].

O. ®poneHKo nig MapKeTUHroBOK iHGopMaL,ii-
HOK0 CWUCTEMOIO MNPOMOHYE PO3YMITU «KOMIIEKCHY
opraHi3auitHo-ynpaBniHCbKy CTPYKTYpY, sika BK/IO-
yae B cebGe nmepcoHasl, TEXHIYHi 3acobu, metoan i
npuinoMmn 360py, aHasizy Ta NMPOrHO3yBaHHS Mapke-
TUHIOBUX JaHUX 3 METOK MPUIAHATTA ONTMMI30BaHUX
ynpaBniHCbKMX piweHb» [12, ¢. 240]. O. ®nopeHkKo
Ta . MaHyxXHUK NoKa3asim cxemy MigBuLLEHHA afan-
TMBHOCTI MiANPUEMCTBA Y CTpaTeriyHoMy acnekTi Ha
ocHoBi MIC, B sikiii npeacTaBneHi Agi nigcucrtemu,
a came iH(hopmauiiiHOro cnocTepeXxeHHsa Ta [ochi-
[KeHHs. 3 iHworo 60Ky, iHdopMmaliiiHe cnoctepe-
XEHHS € MEeTOAOM MAapKETUHIOBUX OOCNILKEHD,
ane aBTOPY He PO3rNsfany MUTaHHA 3acTOCyBaHHS
iHbopMaLiiHUX CUCTEM Y CTPATENYHOMY MaPKETUHTY.
Lle nuTaHHA HamaraBcs BUCBITANTU M. AHEBWY, BiH
X€ 3anpornoHyBaB 3arajibHy Cxemy npoLeaypv Bnpo-
BaDKEHHS iHpopMaLiiHO-aHaNITUYHUX CUCTEM Map-
KETUHIY, ane AOCNigHUK BBaxae, Wo dyHkuis MIC
Yy CUCTEMi MApPKETWHIOBOro YNpaBMiHHA Nofsrae y
BM3Ha4yeHHi notpeb B iHchopmauii A1 MapKeTuH-
roBoro ynpaeniHHA, Ti ofepXaHHi Ta CBOEYacHOMY
HaJaHHI MeHemKepam 415 NPUAHATTS pieHsb [12].

[JocnifxeHHs HayKoBOro nons gae 3Mory 3asHa-
ynTK, WO B poboTax 3A4e6iNbLIOro Po3rasiaalTbCs
acnekTM 3acToCyBaHHS MapKETUHIOBUX CTpaTeriii
015 pO3BUTKY NISNPUEMCTB, & MapKeTUHIOBI CUCTEMMU,

Bunyck 28. 2019

AKi 6 gaBanu 3MOry 34ilNCHIOBaT MOHITOPUHT 3MiH Y
30BHILWHBOMY CepefoBULL, NpeacTasneHi parmeH-
TapHo. TakoX BifICYyTHE y3arasibHeHe NoHATTA ICCM,
QOYHKLIT AKOI cripAMoBaHi Ha NiABULLEHHA KOHKYPEH-
TOCMPOMOXHOCTI NignpUeEMCTBa Ha OCHOBI 306i/b-
LLEHHS NOMWTY CNOXKBaYiB.

MocTaHOBKa 3aBAAaHHA. MeTa cTaTTi nonsrae B
penpeseHTauii MeETOAMYHOrO 6asucy iHdopmaLiiHoT
CUCTEMMW CTPATEriYHOTO MAapPKETUHrY, 3aCTOCYBaHHS
SKOI BiAKpMBaA€E [A0A4aTKOBI MOXAMBOCTI Ans nig-
BULLEHHS  KOHKYPEHTOCMPOMOXHOCTI  MiANPUEMCTB
cthepm nocnyr.

B npoueci gocnifpkeHHA 3acTocoBaHO $K Teo-
peTuyHi, Tak i emnipuyHi mMeToan, a came MeToau
CUCTEMHOrO Ta MOPIBHSA/BHOIO aHanisy, couioso-
riYHi, CUCTEMHOro aHanisy (ans AoCNiLKeHHA Moau-
doikauii cTparteriii po3BUTKY NiANPUEMCTB B yMOBax
rnobasisauyii AN BUSIBNEHHA AETEPMIHAHT), €KOHO-
MIYHOTO MOZEeNtoBaHHA, abCTpakTHO-M0riYHWA (ans
3iiCHEHHST TEOPETMKO-METOANYHMX y3ara/lbHEHb Ta
hopMy/ntoBaHHA BUCHOBKIB).

Buknag ocHOBHOro marepiany AocnigXeHHs.
Pe3ynbTaTtuBHICTbL CTpaTeriyHoro MapKeTuHry 3asne-
XWTb Bif iHpOpMaLiiHNX cUCTEM, 3a [OMOMOIOH AKX
BifOyBaETbLCA NPOCYBaHHA TOBapiB Ta MOC/Yr, 34il-
CHIOIOTbCA MOHITOPUHI NOTpeb cnoxuBadya Ta npe-
BEHTMBHE pearyBaHHS Ha 3MiHW, WO BigbyBalTbCs
B cepefosuvli. [uHamiam Ta 3pocTakya  cknaj-
HICTb B3AaEMO3B'SI3KIB MiX CTEWKXONAepaMn PUHKY,
IHTEHCVBHWIA PO3BUTOK IHGPOPMALINHMX TEXHOOTIN
cnoHykatoTb MNCI B pexumi peasibHOro 4yacy npo-
BOAMNTM MApPKETUHIOBI AOCNIAXEHHS, NpocyBatn Ta
peanizoByBaTu CBOI TOBapu Ta nocnyru. Ons 3MmeH-
LUEHHA PU3UKIB Nif Yac BXOAXEHHS Ha HOBi PUHKK
HeobXxiAHEe PO3yMIHHA TX CTPYKTYpU Ta YMOB KOHKY-
peHTHOI 60pOTL6K, MOTOYHMX NepeBar LifIboBUX rpyn
CMOXMBaYiB Ta TeHAEHLUIN iX 3MiHW, WO noTpebye ix
BCE6IYHOro AocnimKeHHs. Lie 3aBaaHHA BUpIWLYETbLCA
B MexXax (PyHKLUIT CTpaTeriyHoro MapKeTHHTY, ychilHa
peanizauis fAkoro notpebye kBasichikoBaHOro iHop-
MaujliHoro 3abesneyeHHs [2].

[na MCI iHdopMauiliiHi cucTemMn € MexaHi3MoM
peanizauii cTpaTeriyHoro MapKeTVHIY, K/IH4HOBUM
3aBaHHSAM SKOro € NiABULLEHHS KOHKYPEHTOCnpo-
MOXHOCTI nignpuemcTtea. OTXe, B cy4yacHOMy rine-
piHghopmaLiiHOMY CBITi Ha KOHKYPEHTOCNPOMOXHICTb
NiANPUEMCTB BMN/IMBAOTh HE Ti/IbKM eKOHOMIYHI NoKas-
HUKWN X [iSINbHOCTI, asie 1 piBeHb 3anpoBaXeHHs
iHhopMaLiiHuX cucTem.

[na BupiweHHa 3aBgaHHA hopmyBaHHA ICCM
nignpuemcTea cdepun nocnyr po3pobseHo Ta anpo-
60BaHO METOAMKY aHanisy ix AisNbHOCTI, eTanu Kol
cucTeMaTusyloTb 3a3HadeHuin npouec. MeToauka
nepepbayae BBEAEHHA KOMMJIEKCHOIO MOKa3HUKa
3acTocyBaHHA ICCM, sikuil nokasye AvHaMiKy pos3-
BUTKY ab0 cnagy KOHKYPEHTHMX nepeBar nignpu-
emcTB ccthepu nocnayr. OCHOBHUMU MOKa3HWKaMM
ICCM e:
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— P, — cuctema iHTepaKTUBHUX MapKETUHIOBUX
3B'a3kiB (CIM3);

— P, — aBTOMaru3oBaHe pobouye micue (APM);

— P, — aBTOMaTM30BaHa iHhopmaLliiHa TEXHO/O-
risg (AIT).

OUiHIOBaHHA UMX MOKA3HWUKIB [AOLUINBbHO 3A4i/ACHI0-
BaTW 3a 3anporoHOBaHo hOPMYoLo:

ICCM =3 P,,P,P;/N, Q)

ae ICCM — KOMNAEKCHUA MOKa3HWK OLiHIOBaHHSI
BMKOPUCTaHHS iHdhopMauiiHUX cMcTeM cTpaTeriyHoro
MapKeTUHrY;

cyma P,, P, P, — 6a30Bi NoKa3HWKM iHGbopMaLii-
HUX KOMMOHEHTIB i-ro NignpMeEMCTBa,;

N — KifTbKICTb [OCTIDHKEHUX NIGNPUEMCTB.

BusHaueHHa nokasHuka ICCM 34iCHIOETbCA Ha
nignpMemcTBax, WO HajalTb NOCAyru, 30Kpema
TypucTuyHi (ICCM,,,) Ta aBTocepsicHi (ICCM,,).

Bunbipky gocnigpkeHnx nianpmemcTs cdoepu nocyr
CKMajalTb Be/VKi Ta cepefHi nignpuemcrsa aBToO-

cepsicy Ykpainu Ta roteni Big 3 Ao 5 3ipok YkpaiHu.
Pesynstatn gocnigpKeHHs BUSBUAW CepefHiil piBeHb
LbOro nokasHuka (3 moxnmeux 10 6anis). Tak, 3a
2017 pik ICCM,,, = 53/7 = 7,57 (6anis), ICCM,,, =
= 46/7 = 6.57 (6aniB).

BignoBigHO, AOUINBLHO 3AIACHATA OOCMMKEHHS 3a
KOXHUM nokasHukom ICCM (puc. 1, 2). BctaHoBneHo,
LLIO HaMBINbLL HA3LKWIA PIBEHb MOKa3HUKa iIHCDOPMALLIAHOT
CUCTEMU CTPATEriyHOrO MapKETVHIY Ma€ NOKa3HUK MOHI-
TOPVHIY iHTEPAKTUBHUX MAPKETUHIOBMX KOMYHIKaLiA.

[ns 36iNblLUEHHA KOMM/IEKCHOTO MOKa3HUKa OLi-
HIOBaAHHA BWKOPUCTaHHS iHOpMaLiiHUX CcUCTEM
cTpaTteriyHoro MapKeTUHry KOHKPeTU30BaHi 3aBAaHHs
LLIOA0 3acTocyBaHHs ioro Ha MCI1, 0CHOBHUMM 3 AKNX
€ OLiHIOBAHHA Ta MOZENoBaHHA cUTyauii Ha PUHKY
nocayr Ans NPUAHATTA CTPaTeriyHoro pilleHHs Woao
NiABULLEHHS KOHKYPEHTOCMPOMOXHOCTI  Mignpuem-
cTBa (puc. 3).

Binblw cyTTEBMM NOKA3HWMKOM, SKMIA Oae 3mory
LOCNIANTV 30BHIWHI AeTepMiHaHTK, OTXe, BUPIWNTK
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Puc. 2. ICCM nignpuemMcTB TYPUCTUYHOT rasysi
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Etam 1

OuiHOBaHHS CUTYaIlil HA pUHKY c(hepH ITOCITyT
(3 ypaxyBaHHSM Ta00ami3aliifHUX MPOLECiB)

1l

Eram 2

MojenroBaHHS Ta OIKC CUTYAIlil Ha PUHKY
TOCITYT

g

Etam 3

OnTUMi3allis Ta MPUAHATTS PIICHHS 11010
BHOOpY CTpaTerii MiIBUIIICHHS
KOHKYPEHTOCIIPOMOXHOCTI MiAMPHEMCTBA

Puc. 3. 3aBgaHHA iHhopMauiiiHux cuctem
cTpaTeriyHoro MapKeTuHry

JKepesio: aBmopchbKa po3pobKa

Cepito BaX/IMBKX 3aBAaHb, L0 NOKa3aHi CXeMaTu4HO
Ha puc. 3, ki NpMBeayTb A0 NiABULLEHHST KOHKYPEH-
TOCNPOMOXHOCTI mignpuemcrea, € P,, To6TO cuc-
TemMa iHTepaKTVBHUX MapKeTMHIoBuX 3B'a3kiB (CIM3).
EheKTMBHICTb LbOro NokasHuka BU3Ha4YaETbCA Yepes
o6cArn npofaxy, 3yMOB/IEHI edIeKTUBHICTIO iHTep-
HeT-peknamu, piBHeM iHOOpPMOBaHOCTI MPO ToBapw,
nocayru Ta nepesary NeBHOI MapKun ToBapy.
Po3pobrieHa cxema MOHITOPUHIY BUKOPUCTaHHS
CMCTEM  HTEPAKTVBHUX MAapKETUHIOBUX 3B’A3KIB
Jonomoxe niaBUWMTK 0BCArM npojaxy 3a paxy-

HOK BMOOpPY ONTUMA&/IbHOTO IHTEPAKTUBHOIO pecypcy
npocyBaHHA nocnyrn nignpuemcTsa. [ouinbHIiCTb
BUKOPUCTaHHSA IHTEPaKTUBHMX KOMYHiKaLili npueege
00 nigBuLeHHs eeKTUBHOrO 3actocyBaHHA |ICCM,
OCKifIbKM AacTb 3MOry mnignpvemcTeamM ChifgKysatu
3a 3MiHamMu B NOTpebax K BHYTPILLHLOIO CroXuBadya
nocnyru (nepcoHasy), Tak i 30BHILUHLOrO CnoXuBaya
nocayru, oTxe, NiABULNTA SIKICTb 06C/YroByBaHHS,
wo Jactb moxnmeictb MCI B AMHamiYHOMY cepeg-
OBVLLi [OCATHYTWU He TifIbKW CBOIX MapKETUHrOBUX
uinei, ane i yinen po3BuTky NigNPUEMCTBA 3arajiom
(puc. 5).

3a ponomorol anroputmy 3abesnedeHHs ICCM
06p06NAITLCA OTPUMaHi pesynstat, opMyHThCS
BWCHOBKM A/151 BUOOPY CTpaterii MapkeTuHry, a 3a
[0MOMOroK [,04aTKOBUX IHCTPYMEHTIB peanisytoTbcs
3aBAaHHs CTpaTeriyHoro MapKeTuHry, siki 34e6inb-
LLIOro crnpsAMOBaHi Ha Tpu cTparTeril:

— cTpareria «nignpueMCTBO — CroOXuBay», Lo
cnpsiMoBaHa Ha rasly3b 3arajloM Ta nos'sA3aHa 3
NATaHHSAMM LiiHOYTBOPEHHS, KOMYHIKaLili Ta kaHauiB
NOLUMPEHHS;

— CTparterid BHYTPILLHLOrO MapKeTuHry, Lo
crnpsiMoBaHa Ha B3aEMO3B'A3KM NignpuemcTsa 3 nep-
COHaJ10M i MOB’sA3aHa 3 MOTUBALLIEID Ta CTUMYNIOBAH-
HAM npay;;

— CcTpareris iHTepaKTUBHOIO MAapKETUHrY, SKa
NnoB’A3aHa 3 KOHTPOIEM AKOCTI HaZaHWX Nocnyr, cTo-
CYHKIB NepcoHauty Ta crnoxmsava.

Bci cTparterii 6a3yloTbCA Ha LUBMAKOMY peary-
BaHHi Ha 3MiHM B CycninbCTBi. BukopuctaHHa ICCM
Ta IHCTPYMEHTIB CTpaTeriyHoro MapKeTUHry B fisi/ib-
HocTi IMCI B cyyacHoMy iHchopmaLliiiHOMy cepeg-

MOHITOPUHI' CUCTEMHU IHTEPAKTUBHUX MAPKETUHI'OBUX 3AB’S3KIB

l

MOHITOPHHT BAKOPUCTAHHS
IHTETPOBaHHX MapKeTHHTOBI
KOMYHiKaIii

MOHITOPHHT TEXHOJIOTIYHUX
MOKIIHBOCTE iHTEPHET-
MapKEeTHHTY

MOHITOPHHT BUKOPHCTAHHS
MECEHKEPY

1. oLiHKM CTpaTeriyHoi poii;
2. OIlIHKA OKPEMHX HATPSMKIB;
3. oliHKa CHCTEMH
parioHaJIbHUX B32€MO3B'SI3KIB
JUISL BUPILICHHS TTEBHUX
3aBJaHb.

N

KOHKYPEHTIB;

Marepiany.

1. aHaii3 BUKOPUCTAHHS
MOIIYKOBOT CUCTEMH BiJICTEIKEHHS

2. aHaIi3 BCTAHOBJICHHS
3BOPOTHBOTO 3B'S30KY 3
NOTPIOHO0 ayUTOPi€lO;

3. aHAaNi3 THYYKOCTI peaizyBaTn
nojauy pekiamuux i PR -

1. aHam13 MOXJINBOCTEN
JITATHCS Pi3HUMH THIIOMA
KOHTEHTY;

2. aHaJIi3 BUKOpHCTaHHA push-
ITOBI JOMJICHHSIM;

3. aHami3 3a0e3MeUeHHs
1[i1071000BOT MINTPUMKY Ta

3aCTOCYBaHHA CIlaM .

AHA I3 EOEKTUBHOCTI BUKOPUCTAHH I CUCTEMU IHTEPAKTUBHUX
MAPKETHHT'OBUX 3AB’A3KIB (CIM3 IIOKA3HUK P,)

Puc. 4. NoeTtanHuii MOHITOPUHI CUCTEMM iIHTEPAKTUBHUX MapKeTUHroBux 3B’sa3KiB (CIM3-noka3Huk P,)
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JOCJIIKEHHSA JETEPMIHAHTIB 30BHIINIHBOI'O TA
BHYTPIHIIHbOI'O CEPEJOBHUIIA

METOIHN AHAJII3Y JETEPMIHAHTIB

AHATITHYHI MAPKETHUHIOBI TOCTiIZKeHHS

InTepakTUBHI MAPKETHHIOBI

KOMYHiKamii

PESTLE-anani3

SPACE-ananis [Mocyru xoMepIiHIX

AHKeTYBaHHS IHTEPaKTUBHUX CITYXkKO

MeTo[| EKCIIEPTHOTO aHAJi3y Internet nocmyru

SWOT-anais KoHTenT-mMapkeTuar

v
JAHIOIOTOBI NIICHUCTEMUA
Opranizaniiina: | PecypcHa: HopmaTuBHO- DOyHKIiOHAJIbHA:
CTBOPEHHS iH(hopMariiine npaBoBa: 3a0e3MmeueHHs
oprasizamiamx 3a0e31eUeHHS; 3aKOHH; MAapKETUHTOBUX
eJ'IeMeHTiB; KaapoBEC HOpMaTI/IBHi aKTH, LIOCJ'IiI[)KeHL;
KOMYHiKalliliHe 3a0€31eUCHHST; BHYTPIILHA TUTaHyBaHHS
3a0€3MCUCHHS; (hinancose JIOKYMEHTAIisl; CTpaTerivHoro
3a0e3IeueHHs 33663He‘leHH${; CTaHIapTH y]'[paBJ'[iHHﬁ MAapKETHUHTY,
JIENIeTYBaHHA ~ Ta | MaTepialbHO- SKICTIO Ta CHCTEMOIO | KOHTpPOJIb
BiANOBIZAILHOCTI; TEXHIYHE MEHEIKMEHTY;
HaBYaHHA TOIIO 3a6e3nequHﬂ; J'IiIIeH3yBaHHH TOILIO
IMIIK
MIIIPUEMCTBA

v

BUBIP CTPATET'TI MAPKETHHI'Y

v

®opMyBaHHSI CEMAaHTHYHOI'0 «CKeJIeTY» iHTepaKTHBHUX KOMYHikamiii st peanizamii
MapKeTHHIOBOI cTpaTerii

v

IHCTPYMEHTH PEAJIIBAIIL 3ABJIAHb CTPATETTYHOI'O MAPKETHHI'Y

MapKeTHHIOBO1 CTpaTerii;

TOIIIO);
OX0KETYBAHHS

MPOTpaMH peajizallii MapKeTHHTOBHUX CTPATETii;
TUIaHW, TOKa3HMKH JISUTBHOCTI, SIKI 3alUTaHOBaHO OTPHMATH TiJ 4Yac peanizaiii BHOpaHOT

MPOrHo3u (MPOTrHO3HI MOKA3HUKU MOTPEO PHUHKY, MOCTIHHUX KIIEHTIB, 3pPOCTaHHS SIKOCTI

Puc. 5. Anroputm 3a6e3sneyeHHsA iHhopMaLiliiHOT cucTtemMu cTpaTeriyHoro MapKeTUHry

[Dxepeno: asmopcbka po3pobka

OBMLLi AACTb 3MOTY BMYIEHUTU Ta Po3bUTU Ha ckna-
[OOBi NO3NTUBHI i HEraTMBHI AeTepMiHaHTK BNIMBY Ha
PO3BUTOK NiANPUEMCTB cdoepu NMOCNYT, a TakoX 3yMO-
BUTb BiNbll LWBKUAKE pearyBaHHA Ha 3MiHW BHYTPILL-
HbOrO Ta 30BHILLIHBOrO CepefoByLLa, LU0 AACTb 3MOTY
Habnn3nTn ctaHgapT 06C/yroByBaHHA A0 Haikpa-
LMX CBITOBUX, 36i/bLUNTN KOHKYPEHTOCMPOMOXHICTb
MCI, 3anyunTu iHBECTULi, 30KpeMa NPsAMi iHO3eMHi.

BrcHOBKY 3 NpoBeAeHOro AocnimpkeHHA. OTxe,
[OCUTb  aKTyaslbHUM  3aBAaHHAM  NignpuemcTsea

cthepun nocnyr € 3abesneveHHss epeKkTUBHOCTI iHop-
MauiiHOI cuUCTeMU CTpaTeriyHoro MapKeTUHry Ha
OCHOBI SIKICHOrO 3aCTOCYBaHHS IHTEepakTUBHUX Map-
KETUHroBMX 3B'A3kiB. Lle 3a6e3neuntb onepaTuBHWiA
[OCTyn [0 [aHWX MPO PUHKOBY CUTYaLitlo Ta SKICHY
nepeeary Hagf KOHKypeHTamu, AacTb MOX/IMBICTb
NPUCKOPUTK NPOLLECU BU3HAYEHHST NOTPe6 B iHAop-
Mauji 4518 ynpasniHHA NignpueMCTBOM, Ti O4epXaHHSA
i 06iry Ans NPUAHATTA cTpaTeriyHMX MapKeTUHIOBUX
pilleHb. 3anponoHOBaHWiA anropuTM iHhopMaL,iiHOT
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IHOPACTPYKTYPA PUHKY

C/YCTEMW CTpaTeriYyHoro MapkeTUHry nif, yac 3actocy-
BaHHA Ha nignpuemcTBax cdpepu NOCnyr, GisNbHICTb
SKKMX MOB’si3aHa 3 MOCTIMHUM 36MpaHHAM Ta 06po-
6/1eHHAM BENVKOT KiNIbKOCTi iHdhopMaLii, AacTb 3Mory
NPUCKOPUTK MNpoLecn 06pob6NneHHs, nepegadi, aHa-
nidyBaHHA AaHux. OcHoBHUM npioputeToMm ICCM €
aKTuBi3auis Ta nobygoBa CUCTEMHOIO AOCAIAXKEHHS
NUTaHb BU3HA4YeHHs1 e(eKTUBHOI MapPKETUHIOBOT
cTpaTerii 3 ypaxyBaHHSIM YCiX BHYTPILLHIX Ta 30BHiLL-
HiX JEeTEePMIHAHT.

Y cydacHux ymoBax TOTaslbHOI iHGpopmaTm3aLii
CyCNifibCTBa BUKOPWUCTaHHSA NigNpuUeMCTBaMM iHCTPY-
MeHTIB ICCM pae cyTTeBMiA NOLITOBX Yy PO3BUTKY Ta
LIaHC 3aiHATY Aigmpytodi no3uuii Ha pyHKY. Ha nig-
CTaBi OTpMMaHMX AaHuX y cTaTTi po3pob/eHo anro-
pyTM 3abe3nedeHHs iHopMaLiiHOT cuctemn cTpa-
TEriYHOro MapKeTUHry, B SAKOMY BW3HAYeHi rOMOBHI
nigcucTtemMn ynpasniHCbKOT [AiSNbHOCTI, npeacTas-
NeHuii iHCTpyMeHTapiii peanisauii 3aBgaHb cTpa-
TeriyHoro MapketuHry. OTxe, MEeTOAUYHOK 6a30ko
iHcbopmaLiliHOi cMCTeMM CTpaTeriyHOr0 MapKeTUHrY
€ KOMMNMNEKT B3aEMOMNOB'A3aHNX €/IEMEHTIB MOHITO-
PUHTY PUHKY BHYTPILLUHIX Ta 30BHILLHIX AeTepMiHaHTIB
i3 3acTOCyBaHHAM METOIB aHasily Ta BUKOpPUCTaH-
HSAM JTaHLIOroBMX NigcmucTemM gns B1MGoOpy NOTPIGHOI
cTparerii nignpuemcTtaa. lNpoBefeHe OOCNIMKEHHSA €
nepeaymoBO PO3BUTKY NiANPMEMCTB cdepu nocnyr
Ta MEBHUM MeXaHi3MOM BMOOpY I 3acTOCyBaHHSA
CTpaTeriYHoro MapKeTUHIY y 3MiHHUX YMOBaXx.
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INFORMATION SYSTEM OF STRATEGIC MARKETING OF THE BUSINESS SPHERES

The purpose of the article. The integration of Ukraine into the European Union and significant economic
changes require enterprises to reach a new level of management. The market of services has received a
number of problems caused by changes in the market environment and the state of competitiveness of the
enterprise, not only among themselves, but with advanced foreign enterprises. Therefore, the introduction of
a new marketing concept for their development strategies makes it possible to compete with European and
global service industry leaders. Marketing strategy should be customer-oriented, so it becomes necessary to
search for new effective tools that will increase the demand of service enterprises.

Methodology. The aim of the research is the methodological base of formation of a strategic marketing
information system that uses additional opportunities to increase the competitiveness of the services sector.
The research process includes theoretical and empirical methods: systemic and comparative analysis and
methods of economic modeling.

Results. The conducted research is a prerequisite of development of services enterprises and is a certain
mechanism of choice and application of strategic marketing in variable conditions. To select a particular mar-
keting strategy, an enterprise must, with the help of research methods, analyze the influence of all existing
determinants of the globalization environment of service enterprises, while using the existing chain of their
subsystems functioning. The obtained results are processed and conclusions are formed for the choice of
marketing strategy and with the help of additional tools the task of strategic marketing is realized. To increase
the index of the complex evaluation of the use of information systems of strategic marketing It is specified the
tasks on application of it in the enterprises of service sphere, the main of which is the assessment and simula-
tion of the situation in the Making a strategic decision to increase the competitiveness of the enterprise. On the
basis of the received data in the article the algorithm of the information system of strategic marketing is devel-
oped, which defines the main subsystems of management activity and presented instruments of realization
of strategic marketing tasks. The conducted research is a prerequisite of development of service enterprises
and is a certain mechanism of choice and application of the type of strategic marketing in variables conditions.

Practical implications. The use of strategic marketing information systems allows service companies to act as
an incentive. Their rational use leads to the development of the company and not only to occupy leading positions in
its market segments, but also to meet international service standards, and thereby help attract as many customers
as possible, maximize the number of sales, win customer confidence, and form a positive image of the company.

Valueloriginality. The conducted research is a prerequisite of development of services enterprises and is
a certain mechanism of choice and application of strategic marketing in variable conditions.
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