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Cmammio  npucssiyeHo OOC/IIOXKEHHIO HOBUX
HanpsiMis BUKOPUCMAHHS iHghopMayitiHo-KoMy-
HiKayiliHux mexHosioaiti 'y cghepi  mypusmy.
Po32/155Hymo MOX/IUBOCMI MPaKMUYHO20 BUKO-
PUCMAHHS coyia/TbHUX Mepex, MOBI/TbHUX mex-
Hos1oeill, IHmepHemy, MeceHOxepis, 4am-6omis,

6s102i8, WMy4HO20 IHMeseKmy, OOMOBHEHOI

peasibHocmi, 6r1ok4eliHy, mexHosioeii Big Data
cy6’ekmamu mypucmuyHoi disibHocmi. BusHa-
4eHO crieyuahiky BUKOpUCMAaHHS cy4dacHux IKT-
mexHoroeili 8 YkpaiHi. Po32/1iHymo eKOHOMIYHI
nepesaz2u pobomu 3 BUKOPUCMAHHSIM Cy4acHUX
IT-mexHonoaili y mypucmuyHiti cghepi 3 nouyiti
myporiepamopa ma croxusaya. OKpec/ieHo
MOX/IUBOCMI  3aCMOCYBaHHsI HOBUX HarpsIMIB
IKT y mypucmuyHili 2a/y3i YkpaiHu 8 Halosiux-
4ili nepcriekmusi. Po321siHymo nepesazu ma
MOX/TUBOCMI CMBOPEHHST IKT-mexHonoziti o5
opeaHisayii ma miompumMKu 6y0b-sKUX Gi3HeC-
Hanpsimis. JosedeHo, Wo 8 mypucmuyHili cghepi
BOHU IMOBUHHI BIpoBadxysamucsi 8iorosioHo 0o
MEXHIYHUX MompPe6 Crioxusadis mypucmuyHUX
mosapis ma rocsye.

KntouoBi cnosa: iHghopmayitiHo-komyHikayitiHi
mexHosoeii, coyiasibHi Mepexi, MObI/IbHI mex-
Hoso2il, IHmepHem, MeceHOXep, yYam-6omu,
67102u, wWmyyHUU iHMesekm, 00MoBHEHa peasib-
Hicmb, 610k4eliH, mexHosoaii Big Data.

Cmambsi  MoCBsieHa UCC/Ie00BaHUI0  HOBbIX
HanpaeseHuli  UCriofb308aHUsI  UHGhopma-

YUOHHO-KOMMYHUKAUUOHHBbIX mexHonoauli
B cghepe mypusma. PaccMompeHb! BO3MOXHO-
CMU Mpakmu4yecKo20 UCro/Ib308aHUsT coyuasTb-
HbIx cemel, MOBU/IbHBIX mexHosioaull, IHmep-
Hema, MecceHOXepos, 4Yam-6omos, 6710208,
UCKYCCMBEHHO20 UHMe/1/IeKma, OO0MO/IHEHHOU
peanbHocmu, 6/10k4eliHa, mexHosioauu Big Data
cybbekmamu  mypucmudeckoli - 0esime/lbHo-
cmu. OrpedenieHa crneyugbuka ucrnosib308aHUS
cospeMeHHbIX UIKT-mexHosoauli 8 YKpauHe.
PaccMompeHbl  9KOHOMUYecKUe  rpeumyuje-
cmsa pabomsl C UCMO/b30BaHUEM COBPEMEH-
HbIX IT-mexHonoauli 8 mypucmu4eckol cehepe
¢ rnosuyuli mypornepamopa u rompebumerisi.
OrnpedesieHbl  BO3MOXHOCMU  MPUMEHEHUST
HoBbIX HarnpagnieHuli KT 8 mypucmuydeckol
ompac/u YkpauHbl 8 6uxaliwel nepcrex-
muse. PaccmompeHb! npeumywjecmsa U 803-
MoxHocmu  co3daHusi VIKT-mexHonoeud  0nsi
op2aHu3ayuu U rmoddepkku JiHobbIX GU3HEC-
HanpagneHul. [okasaHo, ymo UKT 8 mypu-
cmudeckoli  cgpepe  OO/MKHbI  BHEOPSIMLCS
B COOMBEMCMBUU C MEXHUYECKUMU HyXOamu
rnompebumesnieli mypucmu4yeckux mosapos
u ycnye.

KnioueBble cnoBa: UHGHOPMayUOHHO-KOMMY-
HUKayUOHHbIe MEXHO/I02UU, COYUa/TbHbIE CeMU,
MOGU/IbHBIE MeXHo/Io2uY, VIHmepHem, mec-
CeHOXep, Yam-6omsl, 6/102U, UCKYCCMBEHHbIU
UHMesIeKkm, OOrMo/IHEHHas! peasibHoCMb, OJ10K-
ueliH, mexHomo02uu Big Data.

The article is devoted to the research of new directions of use of information and communication technologies in the sphere of tourism. It is emphasized that
social networks are an effective marketing platform for the promotion of tourist services. Possibilities of practical use of social networks, mobile technolo-
gies, Internet, messengers, chatbots, blogs, artificial intelligence, augmented reality, blockchain, Big Data technology by the subjects of tourist activity are
considered. The specificity of the use of modern ICT technologies in Ukraine is determined. The economic advantages of using modern IT technologies
in the tourism sphere from the consumer’s point of view are considered. The economic benefits of using modern ICT for tour operators are also taken into
account. Positive experience of using modern information and communication technologies on the example of Bulgaria is analyzed. It is justified that the
promotion of tourist goods or services with the help of modern information and communication technologies is more effective than on other information
sites, since it allows to accurately influence the target audience, to choose the right places for the placement of information and communication method.
Possibilities of application of new ICT directions in the tourism industry of Ukraine in the near future are outlined. The features of influence on the opinion of
the consumer of blogs and chatbots containing information about tourist products and services that exist in the tourist market are determined. It is stated that
the use of information and communication technologies in the sphere of tourism of Ukraine, restrains the conservatism of tourist operators. It is noted that
the use of information and communication technologies in the sphere of tourism in Ukraine restrains the conservatism of tourist operators, which manifests
itself in the fear of the heads of tourist companies to apply new technologies, in the reluctance of employees to learn and acquire new knowledge, because
the process of mastering modern technologies is quite difficult for them. Advantages and possibilities of creation of ICT technologies for organization and
support of any business directions are considered. It is proved that in the tourism sphere they must be implemented in accordance with the technical needs
of consumers of tourist goods and services.

Key words: information and communication technologies, social networks, mobile technologies, Internet, messenger, chatbots, blogs, artificial intelligence,
augmented reality, blockchain, Big Data technologies.

MoctaHoBKa npo6Gnemu. |HdopmaLiiHo-KOMY-
HikawiriHi TexHosorii (IKT) raMboko NpPOHWKAN B YCI
chepn XUTTERISANBHOCTI MOAMHM, HaBiTb Yy Taky
cchepy, AK Typu3M. Y 3B'A3KY i3 LM 3'ABUNIUCA HOBI
hopMM  KOMYHiKaLiHOT B3aEMOAiT MK NOKynusaMm
Ta npojaBUAMU TYPUCTUYHUX TOBAPIB | MNOCYT,
€(peKTUBHI IHCTPYMEHTN MPOCYBaHHA TYPUCTUYHOIO
NpoAyKTY, KaHa/nM peknamyBaHHs CyO’eKTiB Typuc-
TUYHOT AignbHocTi. OfHak 3i 3poCTaHHAM LU poBoi
rPaMOTHOCTI HacesfieHHA BUPOOHUKN TYPUCTUYHUX
NoC/yr BMMYLUEHI NEepPMaHEeHTHO BMPOBaXyBaTU
y CBOW [isfIbHICTb HOBI hopmn LmMdpoBisaLii Ta

iHchopMaLiiHi TexHonoril, Wwo6 3abe3nevyBartu CTilkKi
KOHKYPEHTHI Mo3uLji Ta pUHKY TYPUCTUYHWX MOCYT.
CyuacHi IT-TeHAEHUji pO3BUTKY EKOHOMIKN HE MOXHa
irHopysatu, X HeobxigHO BpaxoByBaTW Ta LUMPOKO
BVKOPWCTOBYBATW B TYPUCTUYHIl Aisi/TbHOCTI.

AHani3 ocCTaHHiX Aoc/imKeHb i ny6nika-
uid. [ocnimKeHH nuTaHb 3acToCyBaHHS iHAOp-
MaUiHO-KOMYHIKaUiMHNX ~ TexHonorii 'y  cdepi
TYypusmMy Ha Mera-, Makpo-, Me30- | MiKpo-
PiBHI NPUCBATMAM CBOI npaui Taki BiAOMi BYeHi-
ekoHomictn, Ak O.A. KyciHa [6, c. 118-123],
N.A.  AnaHnactok, A.A. bogHa [2, c. 19-22],
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E.A.M. A6gens Baxep [1, c. 73-75], B.B. Mann,
H.B. bowota [12, c. 619-625], A.I. JleBiHa,
B.A. 3imiHa [7], O.M. PagueHko [13, c. 119-126],
K.A. €cinosa [3; 9], C.B. MenbHuyeHko, K.A. LLeeH-
koBa [10, c. 136—-211] Ta iH. [NpoTe, HE3BaXAaKUM Ha
Baromuii HaykoBuii JOPOOOK y Ui NAOWMHI Ta 3Ba-
Karun Ha iHHOBaU,HI JAOCArHEHHS y cdiepi iHdop-
MaUiHUX TEXHOOrIA, PO3PO6AEHHST Ta NpPaKTUYHE
BNpoBapkeHHA HoBUX IKT y [iSnbHICTL CY6'EKTiB
TYPUCTUYHOT AiSiNbHOCTI i Hagani NoTpebyTb Nocu-
NleHoT yBarn HayKoBLB.

MocTaHoBKa 3aBAaHHA. MeTol CcTaTTi € OKpec-
JNIEHHS HOBUX HanNpsMIB Ta TEHAEHLUIT BUKOPUCTaHHS
iHcbopmaLiliHo-KOMYHiKaUiiHUX TexHonorili y cdepi
Typu3My, nokasatu iX sK edqeKTUBHY MapKeTUH-
roBy nnarcpopmy npocyBaHHA TYPUCTUYHUX MOCYT.
Cepep, 3aBfaHb CTaTTi — NpoaHanidysaTn nepesaru
3acTocyBaHHsA cyyacHux IKT i3 no3umuiii Typoneparo-
piB Ta CnoXuBadiB TYPUCTUYHMX MOCAYT 3 ypaxyBaH-
HAM  MIH/IMBOCTI KOH'IOHKTYPU PUHKY TYPUCTUYHUX
nocnyr. OkpeMUM 3aBAaHHAM CTaTTi € BU3HAYEHHS
crneumikn BUKOPUCTaHHA cydacHuX IKT-TexHonoriin
B YKpaiHi.

Buknag OCHOBHOro martepiasly A0CNioKEeHHS.
CyyacHi IKT po3BvBalOTbCA [0BOMI LUBUAKO, | He
MEHLL CTPIMKO MIHATLCA TEXHIYHI NOTpebu Cnoxu-
BauiB TYpUCTUYHMX ToBapiB Ta nocnyr (puc. 1), wo
3YMOBJIHOE HEOOXIAHICTb X YCeBiYHOro BUKOPUCTaHHSA
B TYPUCTUYHIlA cdpepi.

IHTEpHET-TEXHONOTIT Ta MOGINIbHI TEXHONOrIT BXe
[0BONi LUMPOKO BMKOPUCTOBYHOTLCA Y cdhepi Typusmy
Ta OXONWAN NPaKTUYHO BCi HaNpPsSIMK AisiNbHOCTI, L0
[,an0 3MOry 3Ha4HO HabM3UTU TYPUCTUYHI TOBapU Ta
nocnyru o cnoxmsada. OgHak Ansa Toro, Wwob 3anu-

LWaTNCA KOHKYPEHTOCMPOMOXHMM Ha PUHKY Typuc-
TUYHUX MOcnyr, cyb’ekTam TYPUCTUYHOT AiS/IbHOCTI
HeoObXiAHO NOCTiiHO BNpoBaAKyBaTu HOBI IKT Ta nia-
nawToByBaTucs nig NoTpebu nogei.

OcobnmnBoro 3HayeHHA ansa cdepu  Typusmy
HabyB PO3BUTOK COLia/IbHUX MEPEX, KOMYHIKaTUBHI
TEXHO/OTii AKX Ha piBHI webcaiiTiB opraHisauii (aco-
uiauin), TYpUCTUYHMX BUAAHb, OPraHiB BUKOHABYOT
BnaaM i T.n. 3abe3neyvyoTb penieBaHTHoW iHopma-
LliEl0 HAcCesneHHs Woao HanpsiMiB AissIbHOCTI Typuc-
TUYHMX OpraHisauiii, OCTaHHIX HOBMH Ta TEHAEHU,jl
PO3BUTKY PUHKY TYPUCTUYHMX NOC/YT TOLLO.

Kpim Toro, couianbHi Mmepexi € [O6pUM MapKeTuH-
rOBMM MaigaHuvMkoM A5 NPOCYBaHHA TYPUCTUYHUX
nocnyr. MNMpeacTaBHUKM CyvaCHOro MOKOsliHHA (Mine-
Hiann, abo NokoniHHA Y) BMOUPAKOTb HaNpPsAMKW As
NnoJlopoXeli BUXoasumn 3 «iHCcTarpaMHOCTI» Micust Bifl-
NOYnHKY (Kpacusi cpoTorpadii, icTopia Ta cnisibHOTa)
abo 3 pekoMeHAaUil y TeEMaTUYHUX rpynax coljab-
HUX MepexX. TOMy NPOCyBaHHSA TYPUCTUYHOIO TOoBapy
abo nocnyry couiasibHNX Mepexax € 6isibLL eeKTUB-
HUM, aHX Ha iHWWX iHdopmaLiiHuX MaligaHunkax,
OCKI/TbKM [Ja€e 3MOry TOYKOBO BMMBATM Ha LisIbOBY
ayauTopilo, NpaBuAbHO Nigibpatn maigaHunku Ans
PO3MiLLEeHHS iHdhopMaLii Ta cnocoby KoMyHikawi.

CbOrofHi  Ans po3BUTKY TYPUCTUYHOI cdhepu
KpaiHM MOXHa edq)eKTMBHO BMKOPWUCTOBYBATW PI3HI
Jofatkn AN KOMYyHikauil Ha 3pa3ok MeceHxepa
Viber. Mo3UTMBHWIA AOCBIA Y LbOMY HanpsMi A4eMOH-
cTpye bonrapisa, cniBnpaua MiHictepcTBa Typusmy
AaKkol 3 IHTepHeT-noptanom lloveBulgaria 3i cTBO-
peHHst npoekTy Viber chat extension Hagana MOX/u-
BICTb TypucTam 4yepe3 Viber o3HaioMuTHCA 3 BU3HA-
YHUMKM nNam’sitkamn  Bonrapii. KoxeH Kopuctysad

[HpopMaTHBHICTS,
MpoCTa HaBiraiis
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Puc. 1. TeXHOMOriYHi TPEeHAN CNOXUBaYiB TYPUCTUUHUX TOBapiB Ta NOCAyr
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Takoi nporpamu Ans 6e3KOLTOBHOIO CMiSIKyBaHHA Ta
06MiHY noBigomieHHAMKU Viber MOXe 3aBaHTaXWTU
popatok «$ nwbnto Bonrapito» 1 gisHatuca uikase
npo kpaiHy [16]. Takum ynHOM, YKpaiHa Moxe nepe-
MHATU TakWMin NO3UTUBHWUIA AOCBIA OO0 CTBOPEHHS
creuianbHOro [oAatky, SKUM peknaMyBaTuMyTbCs ii
TYpUCTUYHI nocnyrn B Viber. He MeHLW Bax/MBUM €
Te, WO B Takuii cnoci6 yBara KopucTyBayiB MOBITbHNX
nocnyr éyae nepeopieHToBaHa i3 coLlia/ibHUX Mepex
Ha gogaTtku anst KomyHikauii Tuny Viber, a ue 3a6es-
neyyBaTMMe KOpucTyBayam GisibLuy rHY4KIiCTb Nif Yac
OGrOBOPEHHSI PI3HOMAHITHUX TYPUCTUYHUX TeM Ta
naaHis Ha NOAOPOXi.

I3 pO3BUTKOM IHTEPHETY NPeACTaBHUKN TYPUCTNY-
HOro Gi3Hecy novyasim akTMBHO BUKOPMCTOBYBATK LUE
TaKWii IHCTPYMEHT BM/IMBY Ha AyMKY CMoOXmuBaua, K
6noru. Lle goBoni gieBnii cnocié npocyBaHHS Ha PUHOK
HOBOrO, HE OCBOEHOTO TYPUCTUYHOIO MPOAYKTY, PO3-
MiLLEHHA Npec-peni3iB Npo iCHYHYI TYPUCTUYHI Npo-
OYKTW, ajpke iHdhopmauisi, ka nyonikyeTbcsl B 6/103i,
CW/IbHO BifPI3HAETLCS Bif Ti€l, LLO ONPUIOAHIOETLCSA
Ha odiuiiHoMy webcaiiTi. 3aBAsKn KopnopaTMBHOMY
6/10ry MOXHa He svwe iHopMyBaTu LifiboBy ayau-
TOpito, a i OTpUMyBaTW 3BOPOTHWIA 3B'A30K, BiAMNO-
BifjaT! Ha NuUTaHHA, opmyBaTu CNiSIbHOTY 105 1b-
HUX K/iEHTIB. [OCUTb BIJOMUMW € Taki yKpaiHCbKi Ta
3apy6ixHi TpeBen-6roru; «3anucku Npo MNoopoXi
Ta Typusm» (https://ozi.pp.ual), «bnor npo TypusmM»
(https:/lyellbee.com/blog/uk/usi-statti/), «Busfor
Ball KBUTOK Ha aBTobyc» (https://busfor.ua/uk/blog),
Keep Eyes Open (http://www.keep-eyes-open.com/),
Girls in travel (http://girlsintravel.com/blog), Crazzzy
Travel (http://crazzzytravel.com/), Lowcostavia
(http://lowcostavia.com.ua/), «[iBuMHa Ha Kyni»
(https://devochkanashare.wordpress.com/
page/3/), «fAckpaBo npo nogopoxi» (https://
alexcheban.livejournal.com/), «Cam co6i Konymo6»
(https://sam-sebe-columb.com/), Explorer.life (https://
explorer.life/), Ukrainer (http://ukrainer.net/uk/),
«Bitep aye» (https://t. melveter_doit), Lowcost UA (https://
lowcost.ua/),iGoToWorld (https://ua.igotoworld.com/),
Mandria (https://www.mandria.ua/), «<bpoasaru» (https://
brodiahy.org.ua/) Ta iH.

[MonynsipHOCTi TakoX HabyBa€e BMKOPUCTAHHS yart-
60TiB — cneuiasibHUX MNporpaM aBTOMaTWU30BaHOro
CMiNIKyBaHHA 3 KNieHTaMu, SKi MOXKHa NigKIunTh Ao
Facebook Messenger, Telegram, Viber a6o 6yab-sKoi
iHLWOT nnaTdopmMmn 1A cninkysaHHs [17].

Cy6’ekTaMn  TYPUCTUYHOI  LiSNIbHOCTI  YaT-60TK
HaluacTille BMKOPUCTOBYIOTbCA 3 MeETOH 3abesne-
YeHHs 6e3nepepBHOr0 KOMYHIKYBaHHSA 3 K/lieHTamu,
30KpemMa ans:

— HajaHHA iHhopMaLii Npo MicLe po3TallyBaHHS
Ta rpacpik po60oTM kKoMNaHil, TYPUCTUYHI NOCAYrK, cne-
LianbHi Npono3uLii Ta akuji, 3MiHy LiH Ha ToBapu Ta
nocayrv TOLWO;

— 3anucy KieHTIB Ha NpUiAoM;

— MpPOBEAEHHS PI3HOMAHITHUX OMUTYBaHb;

— nigbopy Ta 6POHIOBaHHS TYPUCTUYHMX TOBapIB
Yu NOCAYT Cepes Li/Ioro CnekTpy 3anpornoHOBaHNX Ha
PUIHKY.

Kpim Toro, doyHkLioHan yat-60TiB Aae 3MOry BUAB-
NATY We 1 noTpedu TypucTiB, ddopmyBaTh NepcoHa-
ni3oBaHi Npono3unuji, CerMeHTyBaTh KIiEHTCbKY 6asy
(mopori Typu, paHHE GPOHIOBaHHS, CiMeliHWiA Bigno-
YMHOK TOLLLO), 3A4iMACHIOBATN PO3CUKY iH(hopmauii 3a
cerMeHTamu, BecTu 06/iK poboTu 3 KiieHTamu Ta
hopmyBaT 6asy KIEHTIB (3 €NEeKTPOHHUMK aape-
camu, HoMepamu TesiepoHiB, TYPUCTUYHUMK 3anu-
Tamu i T.M.), NpuiMaTn nnatexi 3aBAsku iHTerpauji
3 nnaTbkHUMK cuctemamu, Takumu sk Way For Pay,
B3aEMOLATN 3 iHWWMK cepsicamu (CRM, norogHi
cepsicu, 6aza gaHMx BAacHoro webcaiity i T.n.) Ta
6oTamMu, KOHBepTyBaTW ayauTopilo Y BiABidyBauis
webcaliTy i KNiEHTIB 3a paxyHOK pekIaMHuUX Kamna-
Hili, OpOHIOBaTK TOTENi Ta KBUTKU, MaclTabyBaTu
PO3CW/IKY peknamMHuUX marepianis, NpoBOAUTU yart-
aHani3 gnsa ontuMmisauii 6isHec-nNpouecis.

HaBepgemo aesiki KopyCHI A5 T0A0POXe YaT-60Tn
Telegram: «Jlalichxakn.TpeBen» (@travelhacks) -
NyTIBHWKN, Naiidhxakn, 3HWKKN, A06IpKM HalkpaLmx
MicUb ANns MaHApiBHWKIB, «YeproBuit no Pumy»
(@romesdutyofficer) —iHpopmauis npo Pum y pexumi
peanbHoro uacy; «Yar.tpeen» (@chattravel) —
yar Ana  MaHApiBHWKIB, A€ MOXHa MNonpocuTu
nopagy abo nopginutuca poceigom; Time To Travel
(@TimeToTravel) — iHdhopmaL,isi NPo akLiiHi nponosu-
Lji Ha aBiakBUTKN; «CTOKOBI Typu» (@xostock) — npo-
no3unuii TypiB 3a pisHUMM HanpssMamu, NakeTHi Typu;
«[Mogopox no Mpysii» (@tgeotrip) — yce HaiiujikaBsiwe
npo pysito; RailwayBot (@railwaybot) — MOHITOPUHT
KBUTKIB Ha OyAb-SIKMiA NOi34 B YKpaiHi; «boT nowyky
rotenis» (@hotelrobot) — nowyky Ta 6poHIOBaHHA
rotenis; «llykaemo nonyTHuka» (@DublwayBot) —
noLlyK NonyTHYKa 415 NOA0pOoXei [8].

3a3HayMmo, Lo YaT-60TUN € OAHNM i3 HalbINbLL Nep-
CMEKTUBHMX HOBOBBEAEHb O/19 ecommerce-iHaycTpii
y cdhepi Typuamy, axe hoHU AaroTb 3MOTy 3a0LannTi
yac Ta rpoLui, 3SMEHLUNTM HaBaHTaXKEHHs1 Ha cnedjanic-
TiB, 3a0BO/IbLHUTY iHAMBIGYaU/IbHI NOTPEOU KJIEHTIB,
NiABALWNTI e(PEKTVBHICTb PEKIaMHMX KamnaHili.

YnpoBapKkeHHSA HOBUX TEXHOJOTIN — NpoLec Hefe-
WeBMn NS opraHisauiii 6yab-akmx cdep OGis3Hecy.
Yoro He MOXHa ckasaTu Npo NpoLec CTBOPEHHSA Yar-
60TiB. BiH He € fOBroTpUBa/IUM Ta He NOTpebye Benu-
KNX BK1aZeHb, ake y Mepexi I[HTepHETI € Lina H13ka
6e3KOLUTOBHUX NAATGOPM A5 iX CTBOPEHHS, HaNpw-
knag Chattypeople (ctBoptoe 60T g Facebook
Ha MOBHICTIO 6e3onnarHiii ocHoBHI), FlowXO (cTBO-
ptoe 60TV A8 PIBHNUX MECEHIKEPIB; 3HAYHA YacThHa
noro dpyHkuioHany nnatHa), Facebook Messenger
Platform (doyHKLiOHa/ MOBHICTO NaTHWIA, MNpoTe
Kpalle iHTerpyetbcsa y meceHmkep Facebook).

3a3Haunmo, Lo HaligopoXyi 60TM CTBOPIOKOTLCA Ha
OCHOBI pilLeHb LUTYYHOrO iHTenekTy (Al) i TexHosoril
MalLLMHHOro HaByaHHA (ML). o HMX MOXHa BiAHEeCT”
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BIPTY&/IbHUX MOMIYHMKIB 415 MOOGIbHMX Tenedo-
HiB, KOpPNopaTvBHMX aCUCTEHTIB. BapTicTb Takux Bip-
TY&UIbHUX  CMiBPO3MOBHUKIB  MOXe MNepeBuLLyBaTK
100 Tuc rpH. OpieHTOBHa BapTiCTb 3B1YaHOI PO3PO6KU
yar-60TiB ANna Viber ctaHoBUTL Big 1 TC TpH (Mapke-
TUHroBUiA 60T) A0 10 TIC rpH (60T-NOMIYHUK i3 aAMiHMa-
Hens no nocnyrax — aHanor CMS cairy) [14].

BapTo Big3Haunty, Wo y cepi Typusmy Ykpainv
BMKOPUCTOBYETLCA Ti  iH(hOpMaLinHO-KOMYHiKaLiHI
TEeXHOMOriT, SKi BiAMOBIAaKOTL peanism sIK TYpUCTUY-
HOr0 PWHKY, Tak i IT-puHKy. NleBHOKO MIpOKO Lei npo-
Lec CTPUMYE KOHCEepBaTMU3M TYPUCTUYHUX OnepaTopis
(ab0 KepiBHMKM 6OATLCS 3aCTOCOBYBATU HOBI TEXHO-
norii, abo cami CniBPOBITHNKN He XO4yTb YYUTUCH,
OCKiNIbK/ MPOLEC OBOMOAIHHA CyYacCHUMU TEXHOsOTi-
AMUW A5 HAX € A0BOJI cknagHum). MpoTe iioro aktu-
Bi3alisl € HeMMHy4ow Ansi 3abe3neyeHHs1 BnacHoi
KOHKYPEHTO3[aTHOCTI Ha PVHKY, a/pKke MakcuMmasibHa
aBTOMaTtu3aLif Ta KOHTPOSIb MOX/IUBI fMLLIE 3 BUKO-
pUCTaHHAM iHJpOpMaUiiHUX TexHosorin. CborogHi
TYPUCTUYHMM KOMMNaHIAM Ha IT-puHKy AOCTYNHI Haii-
CyyacHiLi TexHosorii aBTomarusaLi, cepes AkMx Ha
0co6nuBYy yBary 3ac/lyroBylTb TEXHOJOrii IHTenek-
Tyas/IbHOrO ynpas/iHHAM LiHaMmu. Taki TexHonorii
3a/1eXHO Bif, CTATUCTUYHUX AAHWX i JaHWUX KOHKYPEeH-
TiB Aat0Tb 3MOry ynpaBnsATh LiHaMW NPoAaxiB, 3MEH-
LUYHOUM ab0 306iMbLUYHYM IX B aBTOMATUYHOMY PEXMMI.

[ns MakcMManbHOro BpaxyBaHHA BCIX iHTepeciB
KNIEHTIB TYPUCTUYHI KOMMAHIl BCe 4acTille no4YnHa-
I0Tb BUKOPWCTOBYBATW LUTYYHWI IHTENEKT | MallvHHE
HaBYaHHA. Lle pae 3mory nepep6ayntu Aii KMi€HTiB
i hopmyBaTV ONTUMaUTbHI MPONO3WLLT, aHani3yuu icTo-
pito TIXHIX NOT34,0K, MiCLe po3TallyBaHHS Ta HA3KY IHLINX
UYMHHVKIB. Y Takuil Cnocié He sivLle cTae MOX/IMBUM
3a/10BOSIEHHS CyYaCHMX NOTPe6 TYpuUCTIB, a i 3abesne-
4yETbCS BUCOKA LUBUAKICTb X 06C/YroBYBaHHSI.

Okpim TOro, iHAYCTPIs NOAOPOXEN € OAHIEI 3 Hall-
NepcneKkTUBHIWMX cdhep 3acTOCYBaHHS BipTyaslbHOI
i JONOBHEHOI peasibHOCTI. Y HabnvxUii nepcnekTusi
BapTO O4iKyBaTun B Hiil CyTTEBMX MO3UTMBHMX 3MIH Bif
[aHOT TEXHONOTIT, afpke BXe MalTb Micue BuMnagkm
T ycnilWHOro 3acToCyBaHHs, 30KpeMa OpUTaHCbKOH
komnaHieto Virgin Holidays nig yac npogaxy nyTi-
BOK [15], Marriott, Best Western, Kayak, Carlson
Rezidor i Airbnb nig yac 6poHoBaHHA HoMepiB [11],
iHWKUMKM TyponepaTopy Ana NiABULLEHHS BPaXeHb
Bif, noi3akn. 3rogom ii BNPoOBaKeHHA B YKpaiHi, siK
i 6inbwocTi IKT 3 NO3MTUBHOIO 3apybiXXHOTO AOCBIAY,
Habyae maclTabHOCTI.

He BuWKNOYEHO, WO MNONYNAPHICTb KpunToBa-
JNOTN NpU3BeAe A0 LUMPOKOro NOLMPEHHS TEXHOO-
rii 6nokyeitHy y cdepi Typusmy. 3 ii BnpoBagKeH-
HSIM 3MIHUTLCS CaM MeXaHi3aM OHNaliH-naTexis 3a
TYPUCTUYHI TOBapu Ta nocnyru. binblie TOro, Tex-
Hosoria 6nokyeliHy 3gaTHa TpaHcopmyBaTh iHAY-
CTpPit0 MOAOPOXEN | 3ab6e3neynT HOBI BUAW MOCAYT
y MainbyTHbOMY, cepef SKkuX — BiAC/MiAKOBYBaHHS
6araxy, NPYCKOPEHHA NPOXOMKEHHSA Nacaxupamn
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TPaH3UTHOI 30HM (6/10KYeH pas3om i3 BGiomeTpieto
JacTb 3MOry ChnpocTUTM npouec igeHTudikauii
TypucTa Ha BCiX eTanax Mnoi34ku), KpUNTOTYpPU3M
(KpinTOTYpW | KPINTOKPYi3n, SAKi BKNKOYAKTb Y cebe
KOHpepeHLii Ta cemiHapu 3 MuUTaHb, MOB’A3aHNUX i3
KpynToBasoTamu; BiABigyBaHHA «KpuUNTO-4O/IMHU»
y LBenuapii gna 3ycTpiyeli i3 nignpuemMuamu, iHsec-
Topamu, puctamun i AepXaBHUMW YUHOBHMKaAMM
3 MEeTOoH 06MiHY AOCBIAOM MO KPUNTOIHHOBALIAX [5],
I3painto gk ogHiel 3 nnatopm ans 6/10KYenH-cTap-
Tanis [4] Towo).

Benwuki nepcnekTueun Ansa noctyny cepu Typusmy
YKpaiHu BIAKPUIOTBCA 3aBASKM PO3BUTKY XMapHUX
TEXHO/Oorili Ta TexHonoriin Big Data. Boun pgawTb
3MOry ob6pobnstTu Benuki obcsarn iHgopmauii 6e3
YCTaHOBJ/IEHHSI JOPOrMX CepBepiB Ta AOPOroro npo-
rpaMHOro 3abesneyeHHs. Y pesysnbrarTi KNieHTU oTpu-
MYIOTb HabaraTto SKICHIWI MOCAyrM 3a MiHiMasIbHUX
BK1afeHb CYO’EKTIB TYPUCTUUHOI AisiNIbHOCTI.

BUCHOBKM 3 nNpOBeAEHOr0 AOCHiMKEHHS.
Y cy4acHOMY AMHaMIYHOMY CBITi HaibinbLl ycnill-
HUMU € Ti Cy6’eKTU TYPUCTUYHOT cdhepu, AKi BUKOpUC-
TOBYKOTb Yy CBOI AiS/IbHOCTI nepepfosi | T-pilleHHs.
Mepw 3a BCe Ue gae iMm 3Mory BianoBigaTn o4ikyBaH-
HSIM TEXHIYHO 06i3HaHMX K/IEHTIB, a TaKOX BiAKpUBaTH
ONs cebe HOBI MOXMIUBOCTI AN151 PO3LUMPEHHSA 6i3-
Hecy. Ocob/imBe MicLe Y LbOMY NPOLLECI BiABOANTLCS
MOOGINIbHUM TexHonorisM. poTe 6e3 3acToCyBaHHS
TEXHOJIOTIl LWTYYHOrO iHTenekTy (Al), yaT-60TiB, 6/10K-
yeliHy Ta 6araTokaHa/lbHOrO CepBiCy AO0CTaBKM byae
HEMOX/IMBO TYPUCTUYHUM KOMMaHiSM Bignosigatu
OCHOBHUM TpeHAam cdepu Typusmy XXI CT.
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NEW AREAS OF USE OF INFORMATION AND COMMUNICATION TECHNOLOGIES
IN THE FIELD OF TOURISM

The purpose of the article. The main purpose of the article is to outline new trends in the use of informa-
tion and communication technologies in the field of tourism, to show them as an effective marketing platform
for the promotion of tourist services. Modern information and communication technologies are developing
quite quickly and the needs (including technical) of consumers of tourist goods and services are changing
rapidly, which necessitates their full use in the tourism sphere.

Methodology. In order to achieve the study aims, the research is based on a comprehensive review of
journal articles, conference papers, books, edited volumes and professional internet sources. The graphic
methods were used to visualize the results of the study.

Results. Possibilities and economic advantages of practical use of social networks, mobile technologies,
the Internet, messengers, chats, blogs, artificial intelligence, augmented reality, blockchain, Big Data technol-
ogy by the subjects of tourist activity are considered.

The specificity of the use of modern ICT technologies in Ukraine is determined. The economic advantages
of using modern IT technologies in the tourism sphere from the consumer’s point of view are considered. Posi-
tive experience of using modern information and communication technologies on the example of Bulgaria is
analyzed.

Possibilities of application of new ICT directions in the tourism industry of Ukraine in the near future are
outlined. The features of influence on the opinion of the consumer of blogs and chatbots containing information
about tourist products and services that exist in the tourist market are determined. It is stated that the use of
information and communication technologies in the sphere of tourism of Ukraine, restrains the conservatism
of tourist operators. It is proved that in the tourism sphere they must be implemented in accordance with the
technical needs of consumers of tourist goods and services.

Practical implications. Attention is paid to the peculiarities of the use and creation of modern information
and communication technologies as a means of improving the quality and comfort of service in the modern
tourism industry. Attention is drawn to the advantages of using information and communication technologies
from the point of view of both the consumer and the tour operator.

Valueloriginality. Possibilities of application of new ICT directions in the tourism industry of Ukraine in the
near future are outlined. The results of the study can be used by the state and local authorities to optimize the
level of social and economic development of the regions and the state as a whole.

Therefore, it can be summarized that Internet technologies and mobile technologies are widely used in tour-
ism and covered almost all directions of its activity, which made it possible to bring tourist goods and services
much closer to the consumer. However, in order to remain competitive in the tourist services market, tourism
operators need to be constantly updating and introducing new information and communication technologies
into their activities, taking into account the needs and needs of consumers.

yJi Bunyck 36. 2019




