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KpemeHuyLbkviA HaLjoHaIbHWIA yHIBepeuTeT
imeHi Muxaiina OcTporpaAcbkoro

Y cmammi po3a/siHymo cyyacHi meHOoeHyji YiHo-
YMBOPEHHS Ha GaHKIBCLKI KPEOUMHI MpodyKmu.
3aodsis docsizHeHHs1 Memu 6710 BUKOPUCMAaHO
Memoo Kelic-cmadi (MOpiBHSIHHSI HasiBHUX Ha
PUHKY GaHKIBCbKUX KpeoumHux npodykmis) ma
ornumMyBaHHs1 PECrIOHOEHMIB (BUSHAYEHHSI PIBHSI
3adogosieHocmi  K/lieHmi8  Wjodo  OmpuUMaHUX
baHKiBCbKUX rocs1y2). [MposedeHe A0C/IKEHHS
das10 3Moey BusIBUMU documb LWUPOKUL acop-
MUMEHM KpeoumHuUX rpoodyKmis, WO MpornoHy-
I0MbCSl Ha PUHKY GaHKIBCLKUX roc/ye YkpaiHu
SIK 0715 Qhi3uYHUX, MmaK | 0715 FOPUOUYHUX OCIb.
BodHoyac rnposedeHe ornumysaHHs1 0a/10 3Moay
BCMAaHoBUMU, WO came Bapmicmb KPeOUMHUX
MPOOYKMIB € BUPILLA/ILHOIO M1i0 Yac BUGOPY b6aH-
KiBCbKOI ycmaHosu. [TpoaHariizosaHo eghekmus-
HiCMb YIHOYMBOPEHHSI Ha KPeOUMHI rpodykmu y
BUGPaHUX 07151 aHaslizy 6aHKIBCbKUX yCmaHOoBaXx.
[JlosedeHa HeoOXiOHiCMb MOBUWEHHST SIKOCMI
06cnyeoByBaHHsI 'y BIOOIIEHHSIX 6aHKIBCLKUX
YCMaHoB, a MaKoX PO3POG/IEHHS IHCMPYMEH-
mapito nonynspusayii iHmepHem- ma Mobisb-
HO20 6aHKiH2y.

KntouoBi cnoBa: kpedumHi npodykmu, ymosu
KpedumysaHHsi, eqheKmuBsHiCMb HadaHHsI Kpe-
OUMHUX POOYKMIB, YIHOYMBOPEHHSI.

B cmambe paccMompeHbl COBPEMEHHbIE
meHOeHyuu yeHoobpasosaHUsi Ha baHKoB-

CKue KpedumHble npodykmsl. [as docmu-
JKeHUst yenu 6bln1 ucnosib3osaH Memod Kelic-
cmadu (cpasHeHUE UMERWUXCS Ha pPbIHKe
6aHKOBCKUX KpeOUMHbIX MPOOYKMOB) U 0npoc
pecroHoeHmos (onpedesieHue YPosHs yoos-
7IeEMBOPEHHOCMU  K/IUEHMOB  10/TyYeHHbIMU
b6aHKoBCKUMU  ycsy2amu).  [lposedeHHoe
uccnedosaHue r0380/1U/0 BbISIBUMbL 00CMa-
MOYHO WuUpOoKUli accopmumMeHm Kpeoum-
HbIX MPOOYKMOB, npednazaemMbiX Ha PblIHKe
6aHKOBCKUX ycry2 YKpauHbl Kak 07151 (husu-
4eckux, mak u 07151 topuouyeckux suy. po-
BEOEHHbIl 0npoc M0380/1UM  YCMAaHOBUMB,
4mo UMEHHO CMOUMOCMb KPEOUMHbIX Mpo-
dykmos ssnsiemcsi pewarowel npu sbibope
6aHKoBCKo20 y4ypexdeHus. [lpoaHanu3upo-
BaHa 3ahheKmusHOCMb UeHo0bpasosaHusi
Ha KpeoumHble MpooyKmMbI 8 U3bPaHHbIX 07151
aHasu3a 6aHKOBCKUX y4pexoeHusix. [loka-
3aHa HeobXxo0UMOCMb MOBbILEHUS Kad4ecmsa
obcnyxugaHusi 8 0moesieHUsIX 6aHKOBCKUX
yupexoeHul, a makxe paspabomku uHcmpy-
MeHmapusi fomy/aspu3ayuu  uHmepHem- u
MO6U/IbHO20 6aHKUH2a.

KntoueBble croBa: KpedumHbie MpooyKMbl,
ycnosusi - KpedumosaHusi,  aghghekmusHoOCMb
npedocmasneHusi  KPeOUMHbIX  NPOGYKMOs,
yeHoobpasosaHue.

The article presents the current trends in pricing for bank crediit products. In order to achieve this goal, the case method (comparison of available bank credit
products) and the survey of respondents (determination of customer satisfaction with the received banking services) were used. The conducted research
reveals the wide range of credit products offered on the market of banking services of Ukraine for both individuals and legal entities. Banking institutions
have different lending terms, such as interest rates, borrower age, commissions and other additional terms. A common feature is the inability to quickly and
accurately determine the value of a credit product for a customer, considering only information from a banking institution's website. Accordingly, in order to
choose the best product, the client has to spend time visiting the branches of different banking institutions. At the same time, the survey found that the cost
of credit products is crucial in choosing a banking institution. The survey found that the respondents are clients, mainly of only one bank (78.21%,), clients of
two banks simultaneously are 17.14% of respondents, clients of three only 3.93%, clients of more than three banks — 0.71 % of respondents. Thus, the most
frequent customers use Internet banking (60.71% of respondents use the service daily), mobile banking (55.71%), and the least telephone banking (only
3.93% of respondents use several times a week). The survey showed that 91% of respondents have experience in using bank credit services. However, not
all respondents are positive about this type of service, considering it a difficult, expensive and dangerous solution. At the same time, 24.64% of respondents
plan to buy household appliances on credit over the next 12 months, computers (22.14%) and other goods (8.57%). The author also substantiated and
compared the effectiveness of lending products to different banking institutions. Considering the results of evaluating the level of customer satisfaction with
the use of banking services, we consider it appropriate to pay further attention to the study of improving the quality of service in the branches of banking

institutions, as well as the development of tools for promoting Internet and mobile banking.

Key words: credit products, credit conditions, effectiveness, pricing.

MoctaHoBKa npo6nemu. B ymoBax pgediunty
(hiHAHCOBUX pPecypciB y HaceNeHHsA Ta NianpuemMcTB
BaXK/IMBOrO 3HAYeHHS HabyBa€e PO3BUTOK i BAOCKOHA-
NeHHA 6aHKIBCbKMX KPeAUTHNX NpoaykTiB. Came Tomy,
BPaxoBYHUMN MOCUNEHHST KOHKYPEHTHOI 60poTboK 3a
KnieHTiB, 0cO6NMBOI yBarn noTpebye nuTaHHs po3po-
61eHHA Ta 06I'PYHTYBaHHS LiHOBOT NONITUKM A4N15 Kpe-
OUTHUX NpoaykTiB. MNpy LubOMy 6aHKIBCbKI YCTaHOBM
3[aTHi BAOCKOHa/TOBATN HAasABHI KpeauTHI NPoayKTH,
po3p06ATK | NPONOHYBATK Li/SIKOM HOBI A5 6aHKiB-
CbKOTO PWHKY MPOAYKTU YM HOBI 4118 L€l yCTaHOBMU,
asie BXe BigoMi Ta anpob60oBaHi Ha PUHKY NPOAYKTMW.

AHani3 ocTaHHIX pgocnigmpkeHb i nyo6nikauii.
Y npausx ykpaiHCbkuMX Ta 3aKOpAOoHHUX AO0C/igHW-
KiB nNpoaHasiiz3oBaHO 3HauHy KislbKiCTb YMHHMKIB, WO
BMN/IMBaOTb Ha PO3BUTOK PUHKY 6aHKIBCbKMX MNpo-
AyKTiB/nocnyr, y TOMy YnCAi KpeauTHuX. Tak, 3HavyHa
yBara npuineHa B3aemMOBM/IMBY 6aHKIBCbKOro Ta
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CTPaxoBOro cekTopis [1], YMHHUKaAM BuUnepesKaib-
HOro po3BUTKY B cekTopi [2], diHaHCOBI 6e3nedi
GaHKIBCbKMX ycTaHOB [3—4], nobyaoBsi penyTauii Ta
KynsTypun AoBipun [5—7], KOMyHikauji 3 knieHTamu [8—9]
Towo. [ocuTb 'PYHTOBHO NpoaHasli3oBaHO 0CO6NU-
BOCTi Ta eTanu po3pob/ieHHsA KpeauTHOI AisfIbHOCTI
H6aHKiBCbKMX ycTaHoB [10], ogHaK acnekTu, NoB’sa3aHi
3 MOTUBaMM K/TIEHTIB LWOA0 BMOOPY NEBHOIO KpeauT-
HOro NPOAYKTY, 3a/IMLLIAl0TLCA HE [OCUTb BUBYEHUMUN.

MocTtaHOBKa 3aBAaHHA. MeToK A0CAIMKEHHS €
y3arasibHeHHs1 Cy4YacCHWX TeHAeHLUil LiHOYTBOPEHHS
Ha 6aHKIBCbKi KpeaUTHI NpoayKTWU. 3aa/1s [OCATHEHHS
MeTM 6yno BUKOPWUCTAHO MeTopg, keic-ctagi (mopis-
HSIHHA HaAABHUX Ha PUHKY GaHKIBCbKNX KPEeAUTHUX Mpo-
[OYKTIB) Ta ONUTYBaHHA PECNOHAEHTIB (BU3HAYEHHSA
PiBHS 3a0BOMIEHOCTI KNIEHTIB LLOA0 OTPUMaHMX 6aH-
KIBCbKMX nocnyr). LocnimpKeHHA OXONUMo KpeauTHI
nocnyru Takmx 6aHkiBcbkunx yctaHoB: AT KB «[Mpusart-
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BaHk», MAT AKUiOHEpPHUIA 6aHK «[liBoeHHWA», MAT
«MYMB», AT «OTMN BbaHk», MAT AKB «lHaycTpiasi-
6aHK», MAT «[lepXaBHUi oWagHNin 6aHK YKpaiHu».
Buknag OCHOBHOro martepiany [oChiAKeHHs.
MpoBegeHe AOCNIMKEHHS CBIAYMTb MPO HasIBHICTb
LUMPOKOro CreKkTpy KpeauTHUX NPOAYKTIB, sKi Haja-
I0TbCA AK PI3NYHUM 0cobam, Tak i OPUANYHKUX 0cobam.
Nnwe «lHaycTpiabaHk» MPOMNOHYE HE3HauHWin BUOIP
KpeauTHUX NPOAYKTIB 418 BNACHUX KMiEHTIB (Tabn. 1).
Mpy LBOMY MOPIBHAHHA YMOB KpeauTyBaHHA A1
i3NYHNX OCI6 CBIAUNTL MPO HASABHICTb TaKMX OCHO-
BHUX KPeAWTHUX MPOAYKTIB, K KpeaMTyBaHHA roTiB-
KO Ta KpeaWTHI KapTku. Hanbinbwunii CTpoK kpeau-
TYBaHHS Ta Halibisiblla MakcumasibHa cyma KpeauTy
Hanexuts OTIM baHky (Tabn. 2). Bapto gogartu, Wo
GaHKIiBCbKi YCTAHOBW MatoTb pPi3Hi YMOBU KpeauTy-
BaHHS, a came BifjCOTKOBI CTaBku, BiK NO3MYa/IbHUKIB,
KOMicCiT Ta iHWi gogaTkoBi ymoBW. CnisibHOK PUCOH0
€ HEMOX/IMBICTb LUBMAKO Ta TOYHO BM3HAUUTK Bap-
TiCTb KPEAMTHOIO NPOAYKTY A5 K/TIEHTA, BPaxX0oBYOUm

nvwe iHpopMavuito i3 cailTy 6aHKIBCbKOI yCTaHOBMW.
BignosigHo, W06 o6patu onTuManbHWI MPOAYKT,
KMNIEHT 3MYLLUEHWIA BUTPATUTU 4Yac Ha BiABidyBaHHS
BigA4iNeHb Pi3HNX GaHKIBCbKMX YCTaHOB. [OpPIBHAHHSA
YMOB BUKOPWCTaHHA KPEAUTHUX KapToK CBifUYUTL NPo
[OCUTb TpUBaWii NiNIbIOBMIA Nepiog, iX BUKOPUCTaHHSA
(Big 55 pgHiB y lNpuBatbaHky, MiBaeHHomy Ta OTI
BaHky, oo 62 gHiB y NMYMB Ta OuwagabaHky). OgHak
iHLi YMOBM BUKOPWUCTaHHA LOCUTb PI3HATLCA: Bifco-
TKOBa CTaBKa PiYyHMX, MiHIMaslbHe WoMicsYHe nora-
LWIeHHS, KpeauTHWI NiMiT, nnata 3a 06CnyroByBaHHs,
KOMICisi 3a 3HATTSA rOTiBKM Ta iHLWI [OAATKOBI YMOBW.
Tak, y MNpuBarbaHKy € KOMICil 3a 3HATTA roTiBkn 2%
Bif 3HATOI cymu, y OTI BaHky HailMeHLW kpeguT-
HWiA NiMiT — 30 TKC. TPH.

Mpy LbOMY NOPIBHAHHSA YMOB KpeauTyBaHHSA A1
HOPUANYHMX OCIO CBIAYNTb NPO LLUMPOKUIA CNEKTP Kpe-
ONTHUX NOCNYT, AKi NepeBaXHO HaJalTbCA B Hauio-
HaUuTbHI BantoTi. OgHaK 3a YMOBU OTPUMMAaHHS Kpe-
OWTY Nif, 3acTaBy Aeno3nTy KpeauT MoXxe HaJaBaTuUChb

Tabnmua 1

OCHOBHI KpeguUTHi NPoAYKTU 6aHKIBCbKNX YCTAHOB

BaHKiBCbKa OCHOBHi KpeAuUTHI NPOAYKTU OCHOBHi KpeAuTHi NPoAYKTY
ycTaHoBa AnA isnyHux ocio LA OPUANYHUX OCi6
YHiBepcanbHa kapTa, Onnata yactnHamu, ABTo | bBi3Hec inoTeka, Arpoces3oH, KpeguT nig aenosur,
MpuBaTbaHk B PO3CTpOuKY, Kpegut nig 3actasy, LLBnakuin IHBECTULLINHWIA KpeauT, «Tenni KpeanTn», JTi3uHr,
KpeauTt, Kpeaut Ha npuabaHHs xutna Osepgpadt
. OsepgpadT, KpeauT Ha npuadaHHA OCHOBHUX
K&%@:Lii?g;gi’mﬁieﬂg prggfkn?'aoéggzg;a’ 3aC06iB_,vaeJqVITyBaHHH NOTOUHOT LiSNbHOCTI,
Oi o ; IHBECTULiHWI KpeamnT, KasHayelicbka KpeanuTHa
iBAEHHWI HepyxomocTi, ABTOKpeAnTyBaHHSA, Kpeaut gl v o
nig Aenosut, KpegutysaHHsA MopsikiB, Kpeaut NiHis, KasHade/cbkuit 0BepapatT .
’ pediHaHCyBaHHS ’ Kpegutn gna C|nbroanVIpo6an_<|B, KpeguTt nig
[eno3unT, ABatoBaHHS BEKCeNiB, PakTOPUHT
Kpeautu Ha nonoBHEHHS 06iroBOro Kanitasny,
Kpeautka soloMAHAPW, KpeauT roTiBkoto Kpegutn gnsa arpobisHecy, KpeanTy Ha Nokynky
AYME BCE?ICHO, Kpeantka BCEMOXY, Kpeaut HOBOT C/I TEXHIKM, ABaU1l0BaHHA Ber«_:eniB,
neHcioHepam, Cnaauyin YactuHamu, BinbHi OBepapadT «Jlerkuii», MisvHr Ha TexHiky JCB,
rpowi, Kpeautun Ha ToBapu KpeauT Ha ykpaiHCbKy TexHiky Big TexHoTopr,
OBepgapadyt, aktopuHr, Kpeaut nig, genosnt
diHaHCcyBaHHA 060POTHOrO KaniTasny:
BiZJHOB/IOBasIbHA KpeaMTHA MiHiA, BiAHOBNOBaHA
Kpegaur roTiBkoto, KpeauT Ha ToBapu Ta KpeauTHa NiHis gns knienTie MCB, cTpokoBuii
nocnyru, Kpeamt Ha Kynis/ito TPaHCMOPTHOrO KpeauT, osepapadr.
3aco06y, Kpeaut Ha kynisnto 6/B nerkoBoro IHBeCTUUHE hiHaHCyBaHHSA.
OTN Bank aBTOMOGiNA, Kpegnt Ha xutno, Kpegut CTpyKTypOBaHe ToprosesibHe (DiHAHCYBaHHS:

nig 3acTtasy geno3uty, KpeauTtHa niHis gnsa

nnaTkHUX KapTok, KpeauTtHa nporpama 1Q

energy, PiHaHCyBaHHA eHepromoaepHisauii
xuTtna Big OTP Bank Ta IQ energy

nepeaeKkcnopTHe giHaHCyBaHHSA, NOCTEKCMNOPTHE
(hiHaHCyBaHHs, iMNopTHE hiHaHCYBaHHS,
(hiHaHCYBaHHA CTBOPEHHSA TOBApHUX 3anacis,
(piHaHCyBaHHSA IMNOPTY 3a yyacTio EKCnopTHMX
KpeaWTHUX areHTCTB.
CneuiasibHi TpoaykTy dhiHaHCyBaHHS arpobisHecy.

IHaycTpian6aHk

BTisieHHs Mpiid, MeHCiiHWi kpeamnT, KnacHuii,
Kpeaunt 50%, CoujianbHuin kpeanuT

[ns manoro 6i3Hecy, koonepaTvBHUM K/liEHTam Ta
thiHaHCOBMM iHCTUTYTam: OBepapadT

OwapnbaHk

OwagHwuii gim, Kpeaut Ha enekTpomMooini,
KpeguT Ha HoBe aBTO, KpeauT Ha BXusaHe
aBTo, HepyXxoMmicTb Ha NEPBUHHOMY PUHKY,
HepyxomicTb Ha BTOPUHHOMY PUHKY, Kpeaut
nig, inoteky, Nporpama nepekpeaMTyBaHHS,
KpegutyBaHHs Ha 06nafiHaHHsS, LWo BMPO6seE
«3efeHy eHeprito», Kpegut Ha XuTno gns
BHYTPILLHBEO NepeMiLeHnxX ocib.

KpeauTtu Ha NoNOBHEHHS 06IrOBMUX KOLUTIB,
KpegutyBaHHS CnisibHO 3 EBPONENCHKUM
iHBECTULiiHMM GaHkoM, Peanisauisi iHBECTULINHMX
NPOEKTIB, BUKOHAHHS KaniTa/lbHWUX BATPAT,
MpuabaHHA HOBMX TPAHCMOPTHNX 3aco6iB Ta/abo
cneyTexHiku, OBepapadT, Kpegunt nig 3actasy
nenosuty, Kpeaunt ana OCBB, MapTHepcbki
nporpamu 3 MiCbKMMU, panoHHUMK | 06/1aCHMM
agMiHicTpauismu.
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Tabnuua 2
MopiBHAHHA YMOB KpeauTyBaHHA (pisnyHNX OCi6 roTiBKoto
. Crpok MinimanbHa /
B; c'fr'g:g:;a ';gesi':g?z::: MakcumasibHa cyma AopatkoBi ymoBU
cTaBKa, piuHUX kpeanty
[10 24 MmicsiLjB [o 50 000 rpH — 693.3aCTaBI/I. Kowmicis nig yac onnatu B
MpuBaTbaHk 30,3% ' 1000-500 000 rpH TCIM — 0%. MoXNuBICTb AOCTPOKOBOIO MoratleHHs 6es
[0[ATKOBUX KOMICIIA.
MisaeHHuiA [o G%x)i/cauie, 1000-200 000 rpH Bik no3nyansHuka 21-65 pokis. [logatkose cTpaxyBaHHA
() XUTTS NO3nYabHMKa
36 MicALB, Bi bBe3 pe_t__aoao'l' KoMicii. Bes cTpaxoBku _
MNyMb 0,01% 110 59% 1000-300000 rpH Be3 komicii 3a gocTpokose noraiueHHs. Bik
! nosunyasibHnKa 18—70 poki..
Bik nosuyasnbHuka: Big 25 Ao 60 pokisB (Ha MOMEHT
OTMBaK | giagy naaoss | 5000780000 TpH | e, A5YOaM ROSMARLHIA MoBA AT
NOCTIViHWNIA PEryNAPHUIA XapakTep.
IngycTtpian6aHk | Jo 30 micsuis, 42% | 11000- 30000 rpH. 2% Bip ?{XCV;:E;EMUIO':E'\C"::E:)?K%H;ig; roTiBKiA,
Bes 3acTaBu Ta nopy4ynTenis; 3a HasABHOCTI nacnopTa,
OwanbaHk [o 60 micsauis 15000 — 250000 rpH noAaTKoBOro Homepa Ta kapTku OwaabaHky ans
OTPMIMaHHSA 3apo6ITHOI NnaTh UM NeHcil.
Tabnumua 3
EchbekTUBHICTb HafaHHA KpegUTHUX NPOAYKTIB, %
BaHKIiBCLKA Temn pocTty ) Temn pocTty o6c;|_ry EdhekTnBHICTb HajaHHA
ycTaHoma NPOLEHTHUX [OXOAiB HafaHUX KpeauTiB KpeAVTHUX NPOAYKTIB
2017 /2016 | 2018 /2017 | 2017 / 2016 | 2018 | 2017 2016 2017 2018
MpusatbaHk 136,04 116,55 652,86 98,80 62,88 13,10 15,46
NiBoeHHNI 198,04 113,39 104,06 123,09 5,12 9,74 8,98
nymMmbe 141,10 137,04 102,71 107,15 8,61 11,83 15,13
OTIM baHk 98,28 136,16 93,50 118,02 12,29 12,92 14,91
IHaycTpian6aHK 115,47 90,43 81,61 93,04 13,96 19,75 19,20
OwaabaHk 101,29 84,51 112,97 90,66 29,55 26,50 24,70

y TPUBHSAX, fonapax um €Bpo. Baximeo, WO TepMiH
KpeauTyBaHHSA B TakOMy BMNagKy MeHLIniA 3a CTPOK
Aeno3nTy Ha 5 AHiB. KpeauTtu iHwux 6aHkiB Haga-
HOTbCA TEPMIHOM Bif, 3 MicAuiB Ao 5 pokiB. KpeanTHuiA
NiMIT BCTAHOB/IEHO ab0 B rpMBHSX, ab0 Yy BiACOTKax Bif
4MCTOrO A0XO4Y YU cepeHbOMICAYHNX YNCTUX HAOXO-
[KeHb KowTiB. LIiHOyTBOpEeHHS Ha KpeauTHi nocryru
ONA OPUANYHKX OCI6 NepeBaXHO BU3HAYAETLCS iHAU-
BigyasibHO. lNMorawaeTbeca Kpegut abo nepioagnyHMm
BHeckaMu, abo 0IHOPAa30BUM MNaTexem Yy KiHui Tep-
MiHYy. Ba/IMBO TakOoX MpoaHanizyBatn eeKTUBHICTb
LiHOYTBOPEHHA Ha KpPeauTHI NpoAyKTW Yy BubpaHux
AN aHani3y 6aHKIBCbKMX ycTaHoBax (Taon. 3).

7K cBiguyaTb AaHi, HaBeaeHi B Tabn. 3, NPOTArom
nepiogy AOCNIMKEHHS MOCTIAHO 3pOCTa/IN NPOLEHTHI
poxoan nuwwe B AT Kb «[lMpuBatbaHk», MAT AkLjioHep-
HUIA 6aHK «[iBgeHHul», MAT «MYMB». MNpn usomy
TEMNW 3POCTaHHA 06CAriB HafaHUX KPeauTiB Takox
[OCUTb pi3Hi. OgHak nuwe y «lHaycTpian6aHky» cno-
cTepiraeTbCA NOCTiiHE 3MEHLUEHHSI 0OCAriB HagaHUX
KpeauTiB. BapTo goaatu, Wo eqeKTUBHICTb HafaHHS
KpeAuUTHUX MPOAYKTIB KoNmBanach y Mexax Bif 5,12%
[0 62,88%. Cepepf, 6aHKIBCbKMX YCTaHOB, SKi NpOTS-
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roM nepiogy [AOC/iMKEHHA MOCTIiHO MiABULLYyBan
e(eKTUBHICTb HaflaHHA KpeanTHuX nocnyr, € NMYMb
Ta OTMN Baxk. OTXe, HaAaw4un AOCUTb LLUMPOKUI
CMNEKTP KpeauMTHUX NPoAyKTiB, GaHKIBCbKi yCTaHOBK
JocsAralTb AOCUTb PI3HONO pPiBHA epekTUBHOCTI. Bin-
NnoBiJHO, BApTO I'PYHTOBHO MNpoaHasisyBaTu MOTUBU
BNOOPY KNIEHTaAMW PI3HUX KPEeAWTHUX MpPOoAYyKTIB, a
TakoX piBeHb 3a0BOJIEHOCTI KNIEHTIB LLOA0 OTpUMa-
HUX BaHKIBCbKMX MOC/YT LUISXOM OMUTYBAHHS.

OnnTyBaHHA pPecnoHAeHTIB Bigbynocb y M. Kpe-
MEHUYYK MPOTAroOM BepecHA-KOBTHA 2019 poky. Mpu
uboMy 6yno onutaHo 280 oOcib, K € KnieHTamu
BUGpaHUX ANna AOCNifkeHHA 6GaHKIBCbKMX YCTaHOB.
Cepen onutaHux 39,29% CTaHOBNATb YO/IOBIKK,
60,71% >iHKW. Po3nogin pecnoHAeHTiB 3a cTary-
COM Takuii: ctyaeHTn (7,50%), HaiiMaHi npauiBHUKN
(69,64%), BnacHukmn 6isHecy (18,93%) Ta 6e3pobiTHI
ocobun (3,93%). Mo3nkK, Ha SKi NOLIMPHETLCS ONu-
TyBaHHS LWOAO0 38L0BOIEHOCTI KNIEHTIB 6aHKIBCbKUM
KpeauTyBaHHAM, — Lie KpeauTu, HaAaHi rpoMagsaHam,
BK/IIOHAOYM MO3WKM [OMOrocnogapcTeaMm Ha npw-
A6aHHA X1TNa Ta CNOXMBUNIA KPeAUT Ta iHLWi KpeauTm
ANna oMorocnofapcrs.
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Y pesynerati onuTyBaHHA BCTAHOB/IEHO, LLO pec-
NOHAEHTN € KiEHTAMW NEepPeBaXHO JWLIe OFHOro
6aHKy (78,21%), KnieHTamMn 0AHOYaCHO ABOX OGaHKIB €
17,14% pecnoHAeHTiB, K/liEHTaM1 OA4HOYACHO TPbOX —
nuwe 3,93%, knieHTamn noHag Tpbox 6aHkiB — 0,71%
pecnoHaeHTIB. BapTo gogatu, wo cepes atpubyTis
6aHKy, sKi Halibinblle LiHYIOTb KIiEHTU, € BapTiCTb
nocnyr/npogyktis  (43,93%), posipa (20,36%) Ta
AKICTb 06CyroByBaHHsA (19,29%) (puc. 1).

MOXNMBOCTI GaHKIBCbKUX YCTAHOB PECMOHAEHTU
BMKOPWCTOBYIOTb 3 PI3HOK IHTEHCUBHICTIO (Tabn. 4).
Tak, HalbiNbL YacTo KNIEHTU KOPUCTYHOTbCS iHTEp-
HeT-6aHKiHrom (60,71% pecnoHAEHTIB KOPUCTYHOTLCS
Nnocnyro WwoaHaA), MobinbHUM 6aHkiHrom (55,71%),
a HalimeHLle — TeneoHHMM 6aHKiHroM (nuntwe 3,93%
pecrnoHAEeHTIB KOPUCTYIOTLCA KiflbKa pas3 Ha TWXKAEHD).
Mpu LbOMY HaA3BMYAlHO 3aJ0BOMIEHI Bif, KOPUCTY-

BaHHSA MOGIIbHUM B6aHkiHrom 21,07% pecnoHAeHTIB,
iHTepHeT-6aHKiHTOM — 11,43%, 6aHKiBCbKUMW Bifgi-
neHHsmn — 10,36 % (Tabn. 5).

MpoBegeHe onuTyBaHHA nokasasio, wo 91%
PECNOHAEHTIB MatoTb A0CBIf KOPUCTYBaHHS GaHKiB-
CbKMMU KpeauTHUMK nocayramu. OgHak He BCi pec-
MOHAEHTN MO3WUTMBHO CTaBASATLCA A0 Takoro Tuny
nocnyr (tabn. 6), BBaxaruu ix cknagHum, 4OPOrnm
Ta HebesneyHM piweHHAM. Mpu ubomy 24,64% pec-
NOHAEHTIB NMaHyOTb NpPUAGaT No6YTOBY TEXHIKY Y
KpeauT NPOTAroM HaCTYMNHUX 12 micAuiB, KOMM'toTEPU
(22,14%) Ta iHwWi ToBapwu (8,57%) (puc. 2).

BucHOBKM 3 NpoBeAEeHOro AocimKeHHs. [po-
BeAeHe JOCAiMKEHHA [an0 3MOry BUSBUTU OOCUTH
LWMPOKUIA aCOPTUMEHT KPEeAWUTHUX MPOAYKTIB, L0
NMPOMOHYIOTLCA Ha PUHKY GaHKIBCbKMX Nocnyr Ykpa-
THX. TIpn LbOMY OGaHKIBCbKi YCTaHOBW MPOMOHYHOTb

Bapticth mocnyr/mpoayKTiB

0,00

Tun 6anxy $0,714285714
BUKOpHCTOBYBaHA TEXHOJIOTIS B 4642857143
Posraurypanns D 11,07142857
SIKicTh 0OCITyrOByBaHHS A 19,28571429
Tosipa (T 20,35714286

A 3,92857143

10,00

20,00 30,00 40,00 50,00

Puc. 1. Po3nogin Bignosigei Ha 3anuTaHHA «AKuiA aTpnbyT 6aHKy Bu HalGinblue LyiHyeTe?»

Tabnuusa 4
Posnopgin BignoBigeii Ha 3anuTaHHA
«fK yacto Bu KopuctyetTecs TakKuMu 6aHKiBCbKUMU nocayramu?», %
e opncryocs | Kpniapesie | nearest | wiomw
BaHKiBCbKi BigAineHHs 0,00 68,93 30,36 0,71
BaHkomMaTu/TepmiHanu 0,00 72,14 24,29 3,57
IHTEpHET-6aHKIHT 7,86 13,21 18,21 60,71
TenedOHHWIN GaHKiHT 85,71 10,36 3,93 0,00
MoGinbHWIA GaHKIHT 8,93 14,29 21,07 55,71
Tabnmusa 5
Posnopgin BignoBigeii Ha 3anUTaHHA
«PiBeHb 3a10BOJIEHHA Bif, KOPUCTYBaHHA G6aHKIBCbKUMU nocnyramu», %
-- - 0 + ++
BaHkKiBCbKi BigaineHHs 11,07 22,50 31,79 24,29 10,36
BaHkomaTtu/TepmiHanu 4,29 13,57 33,93 41,43 6,79
IHTepHeT-6aHKIHr 1,79 571 26,79 54,29 11,43
Tened)OHHWIN GaHKiHT 0,71 2,50 85,71 8,93 2,14
MOGi/IbHWI GaHKiHT 1,79 7,50 29,64 40,00 21,07

* «--» Bkpaii He3agoBoneHuiA, «-» HezagosoneHui, «0» HelTpanbHuii, «+» 3af0BOMEHWIA, «++» Haa3suyaiHO 3a,0BOMEHNIA
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Tabnuua 6
Posnopgin BignoBigeii Ha 3anUTaHHA
«HackKinbku Bu 3rogHi 3 TaKuMu TBEPAKEHHAMM LOA0 KpeauTHUX nocnyr», %

1 2 3 4 5
Lle wewuakuii i 3py4Hnii cnocié oTpumari A0AaTKOBI rPoLLi 7,50 9,64 39,64 23,93 19,29
BaxmBo, WO Lie BiIHOCHO KOPOTKOCTPOKOBE hiHaHCOBe
3060B'593aHHS 19,29 7,50 24,64 33,93 14,64
Baxmeo, Wwo6 6yna MOXMBICTb MOBEPHYTM NO3MKY paHille 0.00 0.00 0.00 750 92 50
6€e3 404aTKOBUX KOMICIl ’ ' ' ' !
Lle goporwuii cnoci6 3ano3nyeHHst rpoLueit 2,50 6,79 20,71 31,79 38,21
A He 3Hato, Wo Byae y MaiibyTHLOMY, TOMY B3SITU NO3KKY
HeGe3neuHo 1,79 5,36 42,86 37,50 12,50
B3aTun KpeguT — Le cknagHe pilleHHA 018 MeHe 0,36 16,79 51,79 21,79 9,29
BaxnuBo, WO A MOXy NofaTtu 3asiBKy Ha NifibroBuii nepios,
Ta / abo NPOAOBXUTM TEPMIH MO3UKN 0,00 0,36 2,50 22,14 75,00

* OYiHKa 3a M’Amuba/ibHO WKas1o: 1 — abco/IlomHO He 3200€H, 5 — nosHicmio 3200eH

B 1,785714286
B 1,785714286

BianounHok
ABTOMOO1ITH

He 3nato

He nnanyro

[H111 ToBapu / mociyrn
Komm’rotep

[ToGyToBa TexHika

0,00 5,00

Chart Title

P 12,5

P Em 7142857
I 3,571428571
I 22,14285714
N 2464285714

10,00

15,00 20,00 25,00 30,00

Puc. 2. Po3nogin Bignosigeii Ha 3anuTaHHsA «4u nnaHyete Bu npng6atn
LOCh i3 LibOro CNUCKy B KpeauT B HACTYnNHi 12 micauis?», %

KpeauTHI nocnyru Ak a8 isnyHux, 1ak i gnsa opu-
AN4YHMX 0ci6. OgHakK kflieHTam BapTo PeTesibHO BUbU-
patn 6aHK i KpeaAUTHWI NPOAYKT, OCKiNIbKM € AOCUTb
BE/IMKI PO3BKHOCTI Yy BapTOCTi KPeOUTHUX MPOAYK-
TiB, & TaKOX Y HasfABHOCTI [OAATKOBMX YMOB A/ X
oTpuMaHHs. [poBeaeHe ONUTYBaHHA Jasio 3MOry
BCTAHOBUTY, WO caMe BapTiCTb KpeauTHUX Npo-
OYKTIB € BMpiWasibHO Nig, yac Bu6opy 6aHKIBCbKOI
YyCTaHOBM. TakoxX, 3BaXatoun Ha pesysibTatv OLiHKM
PiBHSA 3a[l0BOJIEHHA KIEHTIB BiJ KOPUCTYBaHHA
6GaHKIBCbKMMW MOCNyramuy, BBaXKAEMO 3a AOLiNbHE
NPUAINNTY Nofanblly yBary BUBYEHHIO NUTaHb Nig-
BULLEHHS SKOCTI 06CNyroByBaHHSA Yy BigAiNneHHsX
6aHKIBCbKMX YCTAHOB, a TaKoX PO3POO6/IEHHIO IHCTPY-
MEeHTapilo nonynspusalii iHTEPHET- Ta MOGINLHOTO
GaHKiHTrYy.
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PRICING ON BANKING CREDIT PRODUCTS

The purpose of the article. In a context of scarcity of financial resources for households and businesses,
the development and improvement of bank credit products becomes essential. At the same time, banking insti-
tutions are able to improve existing credit products, develop and offer products that are completely new to the
banking market or new to the institution, but are already known and marketed products. That is why the article
presents the current trends in pricing for bank credit products.

Methodology. In order to achieve this goal, the case method (comparison of available bank credit prod-
ucts) and the survey of respondents (determination of customer satisfaction with the received banking ser-
vices) were used. The study covered credit services of the following banking institutions: PrivatBank, Pivdenny,
PUMB, JSC OTP Bank, Industrialbank, State Savings Bank of Ukraine. In September-October 2019, 280
people were interviewed in Kremenchug, of which 39.29% were men and 60.71% were women. Distribution of
respondents by status: students (7.50%), employees (69.64%), business owners (18.93%) and unemployed
persons (3.93%).

Results. The conducted research reveals the wide range of credit products offered on the market of bank-
ing services of Ukraine for both individuals and legal entities. Banking institutions have different lending terms,
such as interest rates, borrower age, commissions and other additional terms. Acommon feature is the inability
to quickly and accurately determine the value of a credit product for a customer, considering only information
from a banking institution's website. Accordingly, in order to choose the best product, the client has to spend
time visiting the branches of different banking institutions. At the same time, the survey found that the cost of
credit products is crucial in choosing a banking institution. The survey found that the respondents are clients,
mainly of only one bank (78.21%), clients of two banks simultaneously are 17.14% of respondents, clients of
three only 3.93%, clients of more than three banks — 0.71 % of respondents. Thus, the most frequent custom-
ers use Internet banking (60.71% of respondents use the service daily), mobile banking (55.71%), and the
least telephone banking (only 3.93% of respondents use several times a week). The survey showed that 91%
of respondents have experience in using bank credit services. However, not all respondents are positive about
this type of service, considering it a difficult, expensive and dangerous solution. At the same time, 24.64% of
respondents plan to buy household appliances on credit over the next 12 months, computers (22.14%) and
other goods (8.57%). The author also substantiated and compared the effectiveness of lending products to
different banking institutions.

Practical implications. Considering the results of evaluating the level of customer satisfaction with the use
of banking services, we consider it appropriate to pay further attention to the study of improving the quality of
service in the branches of banking institutions, as well as the development of tools for promoting Internet and
mobile banking.

Valueloriginality. The results of the study are based on the original author survey of respondents-clients
of banking institutions.

3% lv)| Bunyck 37.2019




