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Y cmammi po3e/isiHymo MapkemuHe rnepcoHasty
B yMoBax Yughposol eKoHOMIKU. CydacHa eKOHO-
Mika nepexooums Ha HoBUUl piBeHb YughpoBuX
rnepemsopeHsb. PuHku npayi 36inswyroms csili
fonum Ha MmexHosIo2il, CMUMY/IOMb  3p0C-
maHHS1 IX y MalibymHbOMY ma CMBOPHoMb HOBI
wi/IsIXu 0711 CKOPOYEHHS Bumpam Ha iHHosaujil,
OpeaaHizayii, pob/1si4u KpoK Ha wiisixy 00 yughpo-
BUX mexHosoeill, 36i/IbWyromb egheKkmusHiCMb
SIK BUPOBHUYMBA, MaK i yrpassiiHHs JIOCEKUMU
pecypcamu. Luchposa  exoHOMika  3MiHIOE
3acmapisi Modesi 6isHecy ma o0ae rnowmosx 0o
018U HOBUX MPOOYKMIB (i BUHAX00iB y Pi3HUX
cehbepax disiibHoCMI cycniisemsa. 3MiHU y cma-
HOB/IEHHI Mma PO3BUMKY UUGbpOBOI eKOHOMIKU
npussesiu 00 mpaHcghopmayjii KOMI/IEeKCY 3axo-
diB W0OO yripas/liHHA NePCOHa/IoM opaaHisauji.
Hosuti 8ud exoHoMiKu 3Mycus mnionpueMcmBa
adanmysamucsi 00 3MiH Y BUKOPUCMaHHI /1K00-
CbKUX pecypcis. 3asdsiku csoili crieyucbiyi Hosi
mexHosIo2il 3Ha4YHO PO3WUPUAU iHghopmayjitiHe
nose /0dell ma 3Ha4HO Moe2WU/IU MPoyec
YrIPaB/IHHS NEPCOHA/IOM.

KntouoBi cnoBa: mapkemuHe, MapkemuHe rep-
COHasly, eKOHOMIKa, Yughposa eKOHOMIKa, Map-
KemuHe nidnpuemMcmsa, MepcoHas, CoyiasibHi
Mepexi, yrpas/iHHSI MepCoOHasIoM, YNpas/iHHS
MapKemuHaoM.

B cmambe paccMompeH MapkemuHz nep-
CoHasia 8 YCOBUSIX UUGHPOBOU 3KOHOMUKU.

CoBpeMeHHasl 3KOHOMUKa epexodum  Ha
HOBbIl ypoBeHb Yughposbix npeobpazosaHudl.
PbiHKu mpyda ysenuqusatom csoli Cripoc Ha
mexHo/I02uU, CmMuMy/Iupytom pocm ux 8 6ydy-
wem u cosdarom Hosble nymu 07151 cokpauje-
Husi pacxo0o8 Ha UHHOBayuu. OpaaHu3ayuu,
Oesias wae Ha rmymu K yuchpossIM MexHosI0-
eusiM, ysenuqusarom 3hheKmusHOCMb Kak
npoussodcmsa, Mak U ynpas/ieHusi yesose-
yeckumu pecypcamu. Ljughposasi 3KOHOMUKa
MeHsiem ycmapeswiue Modenu 6usHeca U
0aem MO/HOK K rMOSIB/IEHUKD HOBbIX MPOOYK-
mos u u3zobpemeHull 8 pas/uyHbIX chepax
desimenibHOCMU  obwjecmsa. VI3MeHeHus1 8
CMaHoB/IEHUU U pa3sumuu yugposoli 3KOHO-
MUKU npusenu K mpaHcghopmayuu Komriexca
Meponpusmull N0 Ynpas/ieHulo  nepcoHa-
oM opeaHusayuu. Hosbili BUO 9KOHOMUKU
3acmasusn npednpusmusi adanmuposamscst
K U3MeHeHUsIM B8 UCMO/b30BaHUU Yesloseye-
CcKux pecypcos. bnazodapsi csoeli cieyugpuke
HOBblE MEXHO/O2UU 3HAYUMEIbHO  pacluu-
Ppuu UHGhopMaYUOHHOE Nose Yeslo8eKa U 3Ha-
yumesibHoO 0671e24UNIU MPOYECC YPas/IeHUs!
nepcoHasIom.

KnioueBble cnoBa: MapkemuHe, MapkemuHa
repcoHana, 9KOHOMUKa, Yughposasi 3KOHO-
MUKa, MapKemuHe rpeonpusmus, nepcoHas,
coyuasibHble cemu, Yrpas/ieHue MepcoHa/IoM,
ynpas/ieHue MapKkemuHzoM.

The article deals with the marketing of personnel in the digital economy. The modern economy is moving to a new level of digital transformation.
Labor markets are increasing their demand for technology, stimulating growth in the future and creating new ways to reduce the cost of innovation.
Organizations are stepping up their journey towards digital technology to increase the efficiency of both production and human resource management.
The digital economy is changing outdated business models and giving rise to new products and inventions in various areas of society. Changes in the
emergence and development of the digital economy have led to the transformation of the organization's HRM. The new kind of economy has forced
enterprises to adapt to changes in the use of human resources. Due to their specificity, new technologies have significantly expanded the information
field of people and greatly facilitated the process of personnel management. Organizations are stepping up their journey towards digital technology to
increase the efficiency of both production and human resource management. The digital economy is changing outdated business models and giving
rise to new products and inventions in various areas of society. Due to their specificity, new technologies have significantly expanded the information
field of people and greatly facilitated the process of personnel management. Effective enterprise management is possible only in case of rational use
of human resources. Personnel management is one of the main components of an organization that meets the needs of production, the interests of
employees and society as a whole. Productive staffing in the face of fierce competition can be crucial to business success. Personnel marketing in the
context of globalization and digitization has become one of the areas undergoing modernization. Digital technologies have revolutionized people and
business. Social interconnections and communications in the new economy affect how employees interact with organizations. In today’s organizations,
the use of personnel marketing is to find a balance between the needs of employees and the company. In this way, organizations will be able to meet
their needs in experienced staff, which will be able to achieve the set goals, which, in turn, will strengthen the organization's position in the labor market.
The rapid development of information technology, which has become the main reason for the creation of the digital economy, has had a strong impact
on marketing activities in HR management. They have changed traditional approaches, replacing them with new ones.

Key words: marketing, personnel marketing, economics, digital economy, enterprise marketing, personnel, social networks, personnel management,
marketing management.

MoctaHoBKa npoGnemu. EdekTiBHE ynpasiHHA
NiANPUEMCTBOM MOXJ/IUBE SIMLLIE 38 YMOB paLioHa/IbHOro
BMKOPWCTaHHS JIOACBKMX PEeCcypCiB. YnpaBAiHHS nep-
COH&/IOM € OJHUM 3 OCHOBHUX CK/1aAHWKIB OpraHisadlii,
KOTpWIA 3300BOSbHAE NOTPEGW BUPOBHMLITBA, iHTepecu
CNIBPOGITHMKIB Ta Cycni/ibcTBa y Liiomy. MNpogykTueHa
po6oTa NepcoHaUty 3a YMOB XXOPCTKOT KOHKYPEHLT MoXe
MaTK BMpiLLIasIbHE 3HAUEHHS A5 YCniXy B Gi3HECI.

AHania ocTaHHiX pocnimkeHb i nyo6nikauii.
[aHiin Temi npuainanu yeary 3akopAoOHHI Ta BiTYM3-
HAHI HayKoBLi, Taki Ak A.P. Anasepnos, J1.I. IBaHkiHa,

[Jesig M. ApMCTpOHTr Towo. BoHM y CBOIX HayKOBUX
OOCNIMKEHHSAX 34e6iNblworo BUCBIT/IIOIOTL  Teope-
TUYHE NigrpyHTA LWOAO MapKeTUHry nepcoHasny Ta
Teopil WoA0 CyvyacHOT LMdPoBOi EKOHOMIKW. Ane y3a-
rafibHeHunX, NiAKPINAeHNX aHaniTUYHUMN AOCNIAXEH-
HAMW TEOPIN LWOAO YNpaB/liHHA MapKETUHIOM Nepco-
Hasly B ymoBax LMppoBOi EKOHOMIKM 4OBOAI Maso,
WO aKTyaslisye HeobXiAHICTb NPOBeAEHHS HayKOBUX
JocnigxeHb y LLbOMY HanpsiMmi.

MocTaHoBKa 3aBAAHHA. MeTol cTaTTi € gocnia-
XKEHHA MAapPKETUHTY MEpPCOHasTly B YMOBax Cy4acHoi
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IHOPACTPYKTYPA PUHKY

UMPpoBOT EKOHOMIKW, Y3arasibHEHHS Ta 3HaXO4KEHHS
HOBUX LUASIXIB A4/151 NOAIMNLLEHHS NePCOHaT-MapKETUHTY.

Buknag OCHOBHOro marepiany AocCnigXeHHs.
Y Knacu4yHoMy pO3yMiHHiI «LinhpoBa eKOHOMIKa» — Lie
[iSNbHICTb, Y KOTPIlA KNHOYOBMM YMHHUKOM BUPOGHU-
uTBa € UMpoBi faHi Ta iX BUKOPUCTAHHSA, WO [ae
3MOry CYTTEBO 30i/bLUNTU eDeKTUBHICTL Y Pi3HUX
BMAAax eKOHOMIUHOI AisnbHOCTI [12].

Maike nepen KOXHOK OpraHisauield paHo um
Ni3HO MOCTaAE MUTAHHA CTBOPEHHS XOPOLUMX YMOB
ANS1 ONTMMAa/IbHOTO BUKOPUCTaHHS JTIACLKUX pecyp-
ciB onsA 6anaHcy notpeb Ta iHTepeciB nignpuemcTsa
i KOXXHOro CniBpo6iTHMKA OKkpemo. OgHMM 3i LNAXIB
[OCSATHEHHS Takoro 6anaHcy € Be4EeHHS MapKETUHTY
ynpaeniHHA nepcoHasioMm. BiH cTae Halibinbl Baro-
MUM YMHHWMKOM OIS KOMMaHil 3a4/s BWKMBaHHA B
yMOBax PUHKOBUX BIAHOCWH. TakoX MapKeTWHr nep-
COHaUly fae 3MOry BifcnigKoByBaTh TEHAEHLIT Y po3-
BUTKY pOO0YO0T CUAN Ha PUHKY Mpaui Ta CBOEYacHO
BUABMATA BUMOTU [0 HET.

Ha aymky [OCNigHWUKIB, MapKeTUHT nepcoHany —
ue BMA YNpaBniHCbKOT AisiSIbHOCTI, CpSAMOBaHOI Ha
BM3HAYEHHS | NOKPUTTA NOTPebn B nepcoHati. MeTor
MapKETUHTY NMepPCOHasly € BOSIOAIHHA CUTyalielo Ha
pVHKY npaLi, 3a6e3neyyoun 3a40B0SIEHHA NOTPeEOU B
nepcoHani [2].

MapKeTuHr 3a A0NOMOrot TEXHO/OTI AOBrOCTPO-
KOBO 3abe3nevye opraHizauito KagpoBMMu pecyp-
camu, sIKi CTBOPIOKOTb CTpaTeriyHuiA noTeHujan ans
BMpilWeHHA npobnem. To6TO BiH CTBOPIOE NpuBabau-
BWIA iMiZK nignpuemcTBa 415 3abesneyeHHs opraHi-
3auil KOMNETEHTHMMM NpaLiBHUKaMW.

MapKeTuHT nepcoHasy B yMoBax rnobasizavi Ta umdo-
poBi3aLlii CTaB 0AHMM i3 HanpsMiB, WO NigaaBcs Moaep-
Hizauji. Lindbposi TexHoNorii yTeopunv pagukasibHi 3MiHN
B XMUTTi Ntogeit Ta GisHeci. CoujaibHi B3aEMO3B'A3KM i
KOMYHiKaLjii B HOBIli €KOHOMIL|i BN/IMBatOTb Ha Te, 51K ChiB-
POGITHVKM B3aEMOLII0Tb 3 OpraHizaujsmu.

[eski komnaHii BXe AiAan BUCHOBKY, LLO CTBO-
peHHs Npono3uLil LiHHOCTI ANS npayiBHUKIB Ta 1T nig-
TpMMKa npuBabnueMm 6peHaom poboTodaBus — Ue
Benuki 3ycunnia. OpraHisauii cnpuiimaroTb CniBpo-
6ITHMKIB SK Nokynuis. BoHn pgatoTb M neBHWiA ynis-
HaBaHU GpeHA, SIKUA, CBOEKD YEprow, akTyanisye
0cobuCTi NOTPeby Ta HaBYaHHS, BX/IMBY poboTy Ta
NpuBabnNuBy KOPNopaTUBHY KynbTypy.

CyuacHuii MapKeTVHT MEPCOHaUY € 4IEBUM METOAOM
po60oTu. 3a I ioro AONOMOro MOXHa OTpyMaTH iHdop-
MalLlito MPO MOXMBOCTI JTIIOAMHN, Taki K 34i6HOCTi, 0CO-
6UCTi Ta NPOQIECIiHI SKOCTi, HaBWYKW, BMIHHS TOLLO.
Matoun Taky 6asy, opraHizauii MOXyTb cdhopmyBaTu
NeBHi TEXHOJTOT T BUKOPUCTaHHS NEPCOHay.

Pob6oui micusi Ha puHKY npaui € ToBapom. Opra-
Hi3auii CTBOPIOKOTE ONTUMasIbHI YMOBWU npaui Ans
CNiBpPOOGITHMKIB, TUM CAMWUM 3a/Ty4UBLUN JOCBIAYEHNX
npauiBHMKIB. TakMm UYMHOM, MAPKETUHI MEepCcoHasy
CTae BMAOM yNpaB/iHCbKOI AiS/IbHOCTI, KOTpWiA 3aU1y-
yae, yTpumye, MoTMBYE haxiBLiB, siki, CBOEK YEProt,
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BMIilOTb SIKICHO npavtoBaTu. 3a40BO/bHAKYN NOTPE6U
npauiBHUKIB, AKi B3aeMOfiloTb MK CO60K Ta crno-
XnBavyamy, MiANPUEMCTBO PO3LUNPIHOE MOX/IMBOCTI
e)eKTUBHOTO NepeTBOPEHHSA CMiBPOBITHMKIB HA CBOrO
poay MOCTIAHUX K/IEHTIB, TUM caMnM 3a6e3nedyroun
€06i cTabiNbHMIA PO3BUTOK Ha PUHKY.

Y cTBOpEHHI eDEKTUBHOIO YNpaB/iHHA MapKeTUH-
romM MepcoHasly OAHUM i3 HanpsmiB po6oTu nignpu-
€EMCTBa € CTBOPEHHSA cunbHoro HR-6peHay, KoTpwuii
Oyae no3uLioHYBaTUCS Ha PUHKY npaui. Y knacuy-
HOMY pO3yMiHHI HR-6peHa — ue CTBOPEHHS CTIliKoro,
NO3MTUBHOIO i NPUBa6/IMBOro 06pasy KoMMaHii y cBi-
LOMOCTI HaliMaHMX MpawiBHUKIB MOPIBHAHO 3 KOHKY-
peHTamu [4].

BuuepnHe po3ymiHHS HR-GpeHAuHry HaBiB
P.E. MaHcypoB, 3a3HaumBLY, WO Lie npouec hopmy-
BaHHS YITKOrO YSIBMIEHHSI MPO OYiKyBaHHS HalMaHuX
npayiBHUKIB, HA OCHOBI YOTO 3AjCHIETLCS BNPOBas-
)KEHHA HOBUX KafpOBUX TEXHOSOril, pPO3pOo6/eHHS
cUCTEM MOTKMBALi 3a K/IHUYOBMMU  MOKa3HMKaMM
ed)eKTUBHOCTI KomnaHii [9, c. 5].

HR-6peH NO3ULiOHYE OpraHisaLito Ha PUHKY, BiH
CMMPAaETbCA Ha KopriopaTuBHY KyneTypy i doinocodito
6i3Hecy Ta aKTMBHO NPOCYBAETLCSA KOMMaHIEHo.

OpHMM 3 yHIBEpcaNlbHUX METOAIB No6y[oBM
HR-6peHay € coujansbHi Mmepexi. BoHn MatloTb MOX/un-
BIiCTb OXOM/OBATW 3HAYHWIA 06CAT LjiIbOBOI ayanTopil
Ha pi3HMX NpUCTPOoAX. [JaHnii MeTos € eKOHOMIYHUM
Ta 3pYYHUM, TaKoX BiH L€ MOX/MBICTb PO3LLNPUTM
KOPAOHM BIKOBMX MEX Ta € HEOOMEXEHUM 3a Kifb-
KiCTIO ny6sikawjii.

[oci nonynspHuMmn ans npocyBaHHA HR-6peHay
3a/IMWA0TLCA Tak 3BaHi «XMBIi» KaHasM ChifiKyBaHHS
ONS 3a/Ty4EeHHS1 NePCNeKTUBHUX dpaxiBLiB — ApMapKu
BaKaHCiil Ta AHi BigKpUTUX ABEpPEIA.

Monynspu3sauis 6peHay poboTogaBus cepepg, CTy-
[LEHTIB € BX/IMBMM aKTMBOM, TOMY LLO 3a MO/I04MMM
haxiBusAMU CTOITb MalibyTHE GyAb-AKOI OpraHizaLji.
[aHunii Bug MapKeTUHTY iCHYe BXe A0BONI AaBHO, ane
B Cy4yacCHMX ymOBax [AOMOBHMBCHA KBecTamu, [ifo-
BMMW irpamu, GisHec-keiicamu, TecTyBaHHSAMMU, Npe-
3eHTauigamm ToLo.

MepcoHan-mapkeTUHr nepegyciM cnpusie noby-
[OOBI CTIiliKOro imigxy opraHisauii. BiH yepe3 nosu-
TUBHUIA 30BHILWHIN PR 3as1yyae Ha BakaHTHI nocaam
HalKpalwmx KaHanAaTIB, siki 3aLjikaBneHi B OTPYMaHHI
po60TN Yepe3 MO3UTUBHE CTaB/IEHHSA 4O KOMMaHil.
TakoX ynpas/iHHSA MapKeTVHIOM nepegbavae yTpu-
MaHHsI NepcoHasy yepes BHyTpiWHii PR. BiH cnps-
MOBaHMWA Ha 3MILHEHHS KOPNOpaTMBHOI KyNbTYypu B
opraHizaduji, NigBULLYHYM, TAKMM YMHOM, NOSSIbHICTb
npauiBHUKIB L0 opraHizadii.

Y yac unpoBoOi EKOHOMIKN MAPKETUHI NepCcoHasy
nigfaBcs MOLEepHi3au,i, Lo 3yMOBW/IO NOSABY HOBOTO
HanpsiMy po6oTu 3 nigéopomM nepcoHany — IHTep-
HET-MapKeTUHry. BiH CNprsie CKOPOYEHHIO BATPAT Ha
noLuyk, BiaGip Ta aganTauilo npauiBHuKiB. Mepexa
IHTEpHET i3 KOXXHUM POKOM HabyBae Bce 6iNbLLUOT Nony-
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NAPHOCTI, Le fae 3MOory opraHisauism nepeTtsoputiu
TpaaWLiiiHi TEXHOMOrIT MapKETUHTY Ha BiNbLU CyyacHi
iHbopMaL,iiHO-KOMYHIKaTUBHI. IHTEpHET Hagae MOX-
NMBICTb MEHeKepam i3 nigbopy nepcoHany posmno-
BCIOPKYyBaTW, OTPMMYyBATK Ta aHanidyBatu iHhopma-
Lil0 CTOCOBHO MOTEHLAHUX NpaL,iBHUKIB.

CTBOpEHHS Kap'€pHNX CalTiB Ta CTOPIHOK Yy COL|i-
aNbHNX Mepexax, PYHKLOHYBaHHSI BENMMKOI KiSIbKOCTi
canTiB i3 nowyky poboTu Janu 3MOry po3LUMPUTK
MOX/IMBOCTI TPaAMLIIHOro NepCcoHa-MapKeTUHTY.

Po3rnsiHemo Lj 3aco6u 6inbll AeTaslbHO.

Kap'epHuii caiiT € gyxe BAasMM iHCTPYMEHTOM
Ans poboTn, ane nuwe B pykax NpogecinHoro po6o-
TOAaBUS, KOTPWIA e Hora B HOTY i3 Cy4acCHUMU TEXHO-
norigsmn. Baane HanoBHEHHS caliTy 34aTHe MOBHICTHO
3aMiHUTM PO3MILLEHHS BaKaHCii Ha caiTax noLuyky
po6oTu. Takuii caiiT gae 3Mory cTBOpMTW NpuBabnu-
BUI iMiDK poboTogaBusA AN1S MOTEHUAHMX LUyKadiB
po60TK Ta ChiBPOGITHMKIB KOMNaHIi LUIAXOM NO3uLi-
FOBaHHS1 KOPMOPaTMBHOI Ky/bTYpU i Ti OCHOBHMX OCO-
6n1mBocTell. TakuM YNHOM MOXHA 3aUTyUnTV NACUBHUX
KaHaMAaTiB Ta SKiCHO yNpaBAsiTV BakaHCisMu.

Ha anb, He3BaxalwuMm Ha Te WO CTBOPEHHSA
Kap'epHOro caiTy € BaromMol MepeBarol Ha PUHKY
npai, B YKpaiHi Taka npaktuka noku He noluvpeHa.
Lle noB’A3aHoO fK i3 KowTamu, He0BXiAHUMM AN CTBO-
PEHHS, TaK i 3i CTyneHeM (OyHKLiOHYBaHHSI Kopropa-
TUBHOT Ky/IbTYpY KOMNaHii. TakoX MOXHa 3a3HaunTu,
LLIO HaBiTb 3a HASIBHOCTI B/TACHOTO caliTy poboToaaBLi
yacTo 3abyBatoTb NPO 00 OHOB/IEHHS.

HacTtynHum cyyacHUM 3aco60M nepcoHan-mapke-
TUHIY € caliTh Ans nowyky po6oTun yepes 3alyyeHHst
3HaYHOI LiIboBOI ayauTopii. MNpoTe BOHU NOYMHAKTb
3[aBaTtu CBOT MO3UL,ii Ha KOPUCTb COLia/IbHUX MEPEX,
ane BCe X Takum MOKM BMKOPUCTOBYKTBLCA KOMMaHi-
AMU. HecTaHAapTHUIA Nigxig 40 HanMcaHHSA BaKaHCii
[ae 3Mory opradisauism BUAIINTUCA cepep, 3arasib-
HOro MacuBy, CTBOPVBLLUW, TaKUM UYMHOM, YHiKaslbHY
Npono3uLil0 Ha PUHKY Npali 3 BUKOPUCTAHHAM Bip-
TyanbHUX Ta LMPOBMX TEXHONOrIH. Ha yKpaiHCbKMX
npoctopax IHTepHeTy (UyHKLiOHYe 6GaraTto caliTiB
ANns nowyky pobotun, Hanpuknag Work.ua, Jooble,
Robota.ua Touuo.

HalinepcneKkTUBHIWINM LLASIXOM Y NepcoHasl-map-
KETUHIy CTauiM couiasibHi Mepexi. BoHu nocTynoso
i3 3ac00y cninkyBaHHS 3 Apy3sMU MNepennin Ha
pekTaMHUin MaiifaHumk. BMKOpUCTaHHS Takux couj-
anbHUX Mepex, Sk Facebook abo Instagram, € gyxe
e(PeKkTVBHUM Ta BXe nepesuLLlye edpeKkTUBHICTb 3aC0-
6iB MacoBoi iHhopMauii, caiiTiB Ans nowyky poboTu
Ta Kap'epHUX CamnTiB..

HewopaBHo 3'ABuaca Le ofHa Mepexa —
Linkedin. BoHa BXe Hapax0oBY€E COTHi Mi/lbiAOHIB y4ac-
HMKIB | MOCTINHO PO3LWMPKETLCA. JaHa mepexa fae
MOX/IMBICTb SIK Mepernsgatyv CTOPIHKW KaHAWAATIB,
Tak i CTBOpKOBaTW BMacHi OrooLIEeHHs, KOTpi noba-
yaTb 3alikaB/eHi B gaHiin ccpepi cneuianictu. Jo Toro
X thopmar ctopiHok y Linkedin MmakcmasnibHO Ha6nK-

XEeHUn oo doopmary pestome, WO B Aekisibka pasis
crpoLye Npouec nonepeaHboT OUiHKK NHAEN.

OTXe, MOXHa BUAIMMTU Taki nepeearn Mapke-
TUHIY NEPCOHaUTY Y COLjia/IbHNX Mepexax:

— MacwueHi kaHanpaTn. CouianbHi Mepexi farTb
3MOry 3pobuTu Tak 3BaHy peksiamy oprasisadii, Lo,
CBOEI0 YEProto, fae MOX/UBICTb 3a1y4nUTU NpayiBHU-
KiB, siKi paHille He 6ynu 3alikaBneHi B po6oTi, ane
TXHI0 yBary npuBepHyB 6peHf opraHisaw;i.

— CKopouyeHHs BuTpat. Maiike BCi iHCTPYMEHTU
B COUia/IbHUX Mepexax, sKi MOTpi6bHI Ans nosuuito-
BaHHS opraHisauii, 6e3KOoLITOBHI. MOX/IMBI BUTpaATK —
Lie HaBYaHHA po60TK i3 coLjia/ibHUMK Mepexamn abo
NPOCyBaHHS CTOPIHKN A/19 6inbLIoi epeKTUBHOCTI.

— HoBiTHIn meToa HagaHHs iHopmauii. Lind-
POBi TEXHO/OFII CTa/IM HANNPOCTIWMM CNnoco6om A/is
NOLUNPEHHS iHdhopMaLii BeNWKilA YncenbHOCTI Noaeil.
TakoX AaHuin MeToA CNPOCTUB PO3MILLIEHHST BaKaHCIl
Ta NPONo3uLii.

— MoTpibHi kaHAnAATW. FAKWO KOMMaHii NOTPIGHNIA
NeBHWUIA KOHKPETHWIA MpaLiBHUK, SKMIA Mae Habip nes-
HUX HABUYOK, ynogobaHb Ta XUTTEBUX NO3UL fopey-
HUX KOMMaHii, TO ANS UbOro AOLi/IbHO A/l 03HaloM-
NeHHs nepernsHyTU Npodinb Y coLiasibHin Mepexi.

MoxHa 3p06buTU BUCHOBOK, L0 B Cy4acHUX YMO-
BaxX UMpPOBOI EKOHOMIKM Kap'epHi caiitn, caitu
noLLyKy po60oTu, ApMapKM BakaHCili TOLWO NOCTYNOBO
BiAXOASATb Ha APYrWid niaH, a OT couia/ibHi Mepexi
3 KOXXHMM POKOM HabyBatoTb yce 6inbLioi nonynsp-
HOCTI. Benuki kopnopadlii Ta MasieHbKi KoMnaHii Hape-
LTI OTPUMaIU MOXJ/IMBICTb CTaTK BiflbLU AOCTYMHUMU
ons nwogeii. CTBOPHOOYM KOPNOPATMBHI  CTOPIHKMK,
opraHisadjii CTBOpoOTb NprBabnuewnii 6peHs poboTo-
[aBLUs, O MNO3ULIOHYE TX Ha PUHKY.

HelogaBHO Ha PUHOK MpaLi akTUBHO CTaB Npopu-
BaTMCA LUE OAMH CyHYaCHWUIA iHCTPYMEHT po6oTu 3 nep-
COoHanoM — reimidpikanisi. Liein TepMiH 3'ABUBCS He Tak
[aBHO, a/ie BCTUI 3aBOlOBaTh CBOE MicLie. Moro Bxe
aKTVBHO MOYasiu BUKOPUCTOBYBATU BEMUKI KOMMaHIT,
Taki Ak Google, Nike, Socar ToLl0, i BiH yneBHEHO
cTa€ nonysnspHUM i AN HeBENUKUX NiILNPUEMCTB.

Melimigoikauisi — Le BUKOPUCTaHHS iIrpOBMX e/TeMeH-
TiB Ta irpOBMX MEXaHiK y HerpasibHOMY KOHTEKCTi [6].

YnpoBa[pKeHHA COUja/ibHUX Mepex, LaneHa
nonysIsApPHICTb MOBINbHUX AoAAaTKIB, NOCTINHWIA PO3BY-
TOK CMapTIOHIB Aasi MOX/UBICTb NigrotyBatucs Ao
reiimicpikauii. JocnimpkeHHa y faHiin cdpepi roBopsATb
npo Te, Wo GiNbLWICTb KaHAMAATIB aKTUBHILLIE Moro-
[XKYETBbCA npautoBaTy B KOMNaHii, KOTpa BUKOPUCTO-
BYE reimidoikaito, apryMeHTyouH, WO Ue CTUMY/IHOE
Ta gonomMarae po3BuBaTucs.

BkntoumBlwn reimidpikanito y npouec Harimy
nepcoHany, opraHisauii He TiNbK1 3p06UAKN KPOK A0
MoZepHi3auii BCiei cuctemun nigbopy nepcoHany, a
M cTBOpWMAM 3pO3yMINNA Ta MPOCTMiA npouec Ans
KaHanaartis.

MeHempkepu 3 nigbopy nepcoHasty MOXyTb 3aU1y-
yatu kBasichikoBaHUX kKaHAnAaaTie. OKpiM TOro, remi-
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dhikauis fae MOXIMBICTb KaHAMAATY 3pobuTK BNAaCHI
BMCHOBKM NPO KOMMaHilo Ha nepLumnx etanax poootu.

Hanpuknag, npoxoasuu cniséecign, nicnis Kox-
HOro eTany KaHguaaT MoXe OTPUMYBaTV BUHAropoay
y chopmi 6ani., Bigrykis abo x aHanisy. Lie B nogasib-
LLIOMY JaCTb AIOMY MOX/MBICTb 3BEPHYTM yBary Ha Te,
L0 MOTPIGHO MOAINWKWTK, & WO BXe i Tak Ha AOCUTb
BMCOKOMY PiBHI.

BUCHOBKM 3 nNpoOBeAeHOro AoCMiMKEeHHS.
Y cyyacHux opraHi3auiax BUKOPWUCTaHHA nepcoHas-
MapKeTUHry nosisirae y Tomy, Wo6 3HaiTy piBHOBary
MK notpebamy MnpauiBHUKIB Ta KOMMaHil. Takum
YMHOM, opraHizaLii MaTUMyTb MOX/IMBICTb 3a40BO/b-
HATW CBOT NOTPEOW Y AOCBIAYEHOMY NepcoHarti, KOTPWiA
3MOXe [JOCAIrTV NOCTaBMEHUX LiMEN, L0, CBOEKD Yep-
rot, 3MiLHUTb NO3ULi0 opraHisaLlii Ha pUHKY npawj.

LLBNAKMA po3BUTOK iHGDOPMALiHUX TEXHOSOTIN,
AKi CTa/I OCHOBHOIO NPUYMHOIO A1 CTBOPEHHS Lnd-
POBOI EKOHOMIKW, MAE CUIbHUI BM/IMB HA MAapPKETUH-
roBY Aisi/IbHICTb B ynpas/liHHI NnepcoHasioM. BoHU 3Mmi-
HUAW TPaAMLiiHI migxoam, 3aMiHMBLUK iX Ha HOBI BUAN
OisSiNbHOCTI.

TakMM YMHOM, BUKOPUCTAHHSI HOBITHIX TEXHOMOTIN,
reimidoikalii Ta coujasibHUX Mepex y MapKeTUHrOBIi
AifANbHOCTI NIANPUEMCTB € NepPCneKTUBHUM HaNpsAMoM
po60oTu. BiH BUCYBa€E HOBI BUMOT! SIK 40 po60oTOoAaBLSA,
TaK i 10 NOTEHUjHOrO NpawiBHMKa, KOTPi MOBWHHI pO3-
BMBATUCA Ta PO3LUMPIOBATU KO0 CBOTX 3HAHb.

BIBMIOrPA®IYHUIA CMINCOK:

1. ApmcTpoHr M. TllpakTuka ynpasneHus 4esiose-
yeckummn pecypcamn. CaHkt-lMetepbypr : Mutep, 2005.
83lc.

2. Anaeepgos A.P.  YnpasneHve
Mocksa : Mapket AC, 2009. 304 c.

3. bapbep M. OG6yvawwass urpa: aprymMeHTbl B
nosb3y pesoniouumn B obpasosaHun. Mocksa : lNpocse-
LweHune, 2007. 349 c.

4. bapoMeTp puHKY npaui  YkpaiHn 2013 pik.
URL: http://hh.ua/article/14608 (pata 3BEepHEHHS:
25.11.2019).

5. NBaHknHa J1.W., Hrpynb C.B. ¥npasneHue nepco-
Hau1oM ; yyebHoe nocobue. Tomck : TOMCKUIA NONUTEXH.
yH-T, 2009. 189 c.

6. Bepbax K., XaHTep [l. BoBnekaii n Bnactayii.
WrpoBoe MbiwneHne Ha cnyxbe 6usHeca. Mockea :
MaHH, VBaHOB, ®epbep, 2015. 209 c.

7. Kynuosa E. Co3gaHue ageksatHoro HR-6peHza
TpebyeT HeMasibIX 3aTpar. Yipas/ieHue nepcoHasom.
2010. Ne 6. C. 52-57.

8. HarmbmuHa H.W., WyknHa A.A. HR-Digital:
LM poBbIE TEXHONOrUW B YNpaB/ieHUN YenoBeyec-
Knmun pecypcamun. Haykosederue. 2017. T. 9. Ne 1.

nepcoHasIom.

y)/yh Bunyck 38.2019

URL: http://naukovedenie.ru/PDF/24EVN117.pdf
(nata 3BepHeHHs: 01.12.2019).

9. MaHcypoB PE. HR-6peHauHr. Kak MoBbICUTb
3oheKkTUBHOCTL NepcoHana : MoHorpadms. CaHKT-
MeTepbypr : BXB-MeTtepbypr, 2011. 142 c.

10. Jlo6aHoB [l. BHYTpPEHHWIA MapKeTWHr nepco-
Hana. baHkosckuli MeHedxmeHm. 2008. Ne 4. C. 31-33.

11. YnpaBneHue nepcoHasioMm opraHusauuu / nopg
pea. A.A. Knbarosa. Mocksa : UH®PA-M, 1997. 512 c.

12. ®iwyk B. LUudposa ekoHOMika — Le peanbHo.
URL: http:// biz.nv.ua/ukr/ (nata3sepHeHHs: 02.12.2019).

REFERENCES:

1. Armstrongh M. (2005) Praktyka upravlenyja che-
lovecheskymy resursamy [Human Resource Manage-
ment Practice]. St. Petersburg: Pyter. (in Russian)

2. Alaverdov A.R. (2009) Upravienye personalom [Per-
sonnel Management]. Moscow: Market DS. (in Russian)

3. Barber M. (2007) Obuchajushhaja yghra:
arghumenty v poljzu revoljucyy v obrazovanyy [Educa-
tional game: arguments in favor of the revolution in edu-
cation]. Moscow: Enlightenment. (in Russian)

4. Barometr rynku praci Ukrajiny 2013 rik [The
barometer of the market in Ukraine 2013]. Available at:
http://hh.ua/article/14608 (accessed 25 November 2019)

5. Yvankyna L.Y., Nghrulj S.V. (2009) Upravienye
personalom [Personnel Management]. Tomsk: Publish-
ing house of Tomsk Polytechnic university. (in Russian)

6. Verbakh K., Khanter D., (2015) Vovlekaj y viast-
vuj. Yghrovoe myshlenye na sluzhbe byznesa [Engage
and conquer. Game thinking at the service of business].
Moscow: LLC Mann, Ivanov, Ferber. (in Russian)

7. Kupcova E. (2010) Sozdanye adekvatnogho HR-
brenda trebuet nemalykh zatrat [Creating an adequate
HR brand requires considerable costs]. Upravlenye per-
sonalom [Personnel Management], no. 6, pp. 52-57.

8. Nahybyna N.Y., Shchukyna A.A. (2017) HR-Dig-
ital: tsyfrovye tekhnolohyy v upravlenyy cheloveches-
kymy resursamy [HR-Digital: Digital Technologies in
Human Resource Management]. Naukovedenye [Sci-
ence] (electronic journal), vol. 9, no. 1 pp. 38. Avail-
able at: https://naukovedenie.ru/PDF/24EVN117.pdf
(accessed 01 December 2019)

9. Mansurov R.E. (2011) HR-brendyngh. Kak povy-
sytj sffektyvnostj personala : BKHV-Peterburh [HR
branding. How to increase staff efficiency]. St. Peters-
burg: BHV-Petersburg. (in Russian)

10. Lobanov D. (2008) Vnutrennyj marketyngh per-
sonala [Internal marketing staff]. Bankovskyy menedzh-
ment [Bank Management], no. 4, pp. 31-33.

11. Kybanova A. Ya. (ed.) (1997) Upravlenye per-
sonalom orhanyzatsyy [Organization personnel man-
agement]. Moscow: Infra-M.

12. Fishhuk V. Cyfrova ekonomika — ce realjno [Digi-
tal economy — really]. Available at: http: // biz.nv.ua/ukr/
(accessed 02 December 2019).



B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

Sukhodolska Anna

Candidate of Economic Sciences,

Senior Instructor at Department of Digital Economics
and International Economic Relations

Zhytomyr Polytechnic State University

Tkachuk Svitlana

Student

Zhytomyr Polytechnic State University

MANAGEMENT OF PERSONNEL MARKETING AGAINST
THE BACKDROP OF THE DIGITAL ECONOMY

Effective management of the company becomes possible only under conditions of effective usage of human
resources. Personnel management is one of the main elements of the company’s management, that serves
the manufacturing, staff and society needs. The productive work of the personnel in relentless competition is
critical for business success.

Technology-based marketing provides the organization for the long term with the human resources that cre-
ate the strategic capacity for solving problems. That is, it creates an attractive image of the company to provide
it with well-versed employees. Changes in the emergence and development of the digital economy have led
to the transformation of the organization's HRM. The new kind of economy has forced enterprises to adapt to
changes in the use of human resources.

Personnel marketing in the context of globalization and digitization has become one of the spheres that has
been modernized. Digital technologies have changed people and business dramatically. Social contacts and
communications in the epoch of the new economics effect on interactions of employees with the companies.

Some companies have found that making a value proposition for employees with an attractive company’s
brand takes many efforts. The companies take employees for the customers. The companies provide employ-
ees with some certain identifiable brand, that helps to realize their need for studying, important work and an
attractive corporate culture.

The modern personnel marketing is an effective mean. It provides with the information about various per-
son's capabilities such as: abilities, personal and professional qualities, skills and so on. Therefore, such basis
helps the companies to form some certain technologies for usage of personnel.

Positions in the labor market are goods. The companies create good work conditions for employees to sell
the positions profitably, attracting experienced employees. Thus, personnel marketing becomes a form of man-
agement activity that attracts, retains, motivates professionals who can work effectively. By meeting the needs
of employees who interact with themselves and consumers, the company expands the ability to transform
employees into regular customers, thereby ensuring a permanent development in the market.

In the modern companies the usage of personnel marketing means finding a balance between the needs of
employees and the company. So the companies will be able to meet their demands in experienced staff, who
can achieve its goals that will strengthen the company's level in the labor market.

The rapid development of information technologies that deals as the main reason for the creation of the
digital economics has had a strong impact on marketing activities in HR management. It has changed tradi-
tional approaches, replaced them with the types of activities.

Thus, the usage of the latest technologies, gamification and social networks in the marketing activities of
enterprises is a promising working sphere. It places new demands for the employer and the potential employee
who should develop and expand their knowledge.
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