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CborogeHHs

Y cmammi poskpusaromsCsi meopemuyHi ma npakmuyHi acrekmu Be0eHHs GI3HECY 8 coyiasibHUX
mepexax. JocioeHo BIOMIHHI B1acmuBoCmi ma MoX/1uBoCcMi Halibi/ibLW MOMy/ISPHUX COia/TbHUX
mepex: Instagram, Facebook, TikTok ma docsidxeHo ocobusocmi BeOeHHs BisHecy 8 YUX rory-
JIIPHUX Couia/TbHUX Mepexax. [ocAioxeHHs1 Mposoousiock Ha npukiadi ¢iopuCMuUYHO20 PUHKY.
3a ocmaHHi poku came Instagram cmas 0dHieto i3 Hallkpauwux riameopm 0s1s1 BedeHHs1 ghriopuc-
MmuYHO20 GI3Hecy. Lisi coyiasibHa Mepexa Hadasa 6e3/liy KOPUCHUX IHCmpyMeHmIs ma repesaa o/1s1
B/IACHUKIB U020 Bi3Hecy: 00380/1U/1a 30ilicHroBamu rpodaxi 8 oH-/1aliH, 30iticHoBamu npeseHmaujito
mosapis i NoC/1y2 Ha MPocmMopax Mepexi, MOHIMopumu demasibHy cmamucmuky 06/1iKoB020 3arnucy,
a makox c/lioKysamu 3a OXOM/IeHHsIMU ma sid2ykaMmu. Bce ye cmasio MOX/IUBUM 3a805IKU CMBO-
PEHHI0, Ha/1alWimyBaHHI0 ma npocyBaHHI0 Gi3HeC-poghinito. bys po3z/isiHymul Mpoyec CmBopeHHs
6i3Hec-cmopiHKU 8 Instagrami ma 07151 npukiady 6y/1a pospobrieHa bi3Hec-cmopiHka 07151 ghiopuc-
MUYHO20 Ma2asuHy, MPOBEOEHO ii HaslawmysaHHs ma mapaemyBsaHHs.

KntouoBi cnoBa: 6i3Hec-pochisib, coyiasibHa Mepexa, bisHec-CmopiHKa, mapaemosaHa pek/iama,
cmopic.

The article reveals the theoretical and practical aspects of conducting business in social networks.
The distinctive features and capabilities of the most popular social networks: Instagram, Facebook,
TikTok were studied and the peculiarities of conducting business in these popular social networks were
studied. The study of the influence of social networks on the promotion and efficiency of business was
conducted on the example of the flower market. In recent years, the flower business has experienced
a decline, which was caused first by the crisis and then by the war in the country. Today, Instagram has
become one of the best platforms for running a floristry business. This social network has provided
many useful tools and advantages for the owners of this business: it allows you to sell online, present
goods and services on the network, monitor detailed account statistics, as well as follow coverage and
feedback. All this became possible thanks to the creation, adjustment and promotion of the company’s
business profile. A business profile on Instagram is a company or brand account filled with features,
as well as effective tools for making sales, presenting goods and services online. A business page
provides many opportunities that are not available to ordinary users: the ability to connect applications
and add-ons for sales, convenient setting of targeting, advertising, as well as viewing statistics. A study
of the impact of the business profile on the effectiveness of the advertising process was conducted.
With the correct use of targeted advertising, you can significantly save time and budget and attract
a target audience that will be interested in this product. The process of creating a business page on
Instagram was considered and, as an example, a business page for a flower shop was developed,
its settings and targeting were carried out. An ordinary page of a flower shop on the Instagram social
network was taken as a basis. Next, a transition from a regular page to a business page was made.
Creating a business profile on the most popular social networks such as Instagram and Facebook will
allow companies to attract more and more new customers, increase their profits, and draw attention
to their brand.

Key words: business profile, social network, business page, targeted advertising, stories.

OVK-  3a/lydatn BCe Oisiblly  KiIbKICTb HOBUX  KJTIEHTIB,

TYE HOBi MpaBwia Ta Hajae HOBi MOXIMBOCTI A/1A
BE/IEHHS OH-NaiiH GisHecy. ColjiasibHi Mepexi BUCTY-
nawTb He Ti/IbkM MaingaHuMkoM A5 CRiNKyBaHHSA 3
KnieHTamy Ta noctavasibHUKaMu Ta iHCTPYMEHTOM
NOLUMPEHHS iHchopMau,i, ane i i Ak eqpeKTMBHWI Map-
KETVHIOBWI IHCTPYMEHT A/19 NPOCYBaHHSA Ta po3Luu-
peHHs Bi3Hecy, 36iNbLUEHHSA O0BIPU K/IEHTIB Ta Kifb-
KICHMX NMOKa3HWKIB NPOAaxXiB KOMNaHi.

ICHYIOTb PIi3HI MeToaM Ta IHCTPYMEHTU BeAEeHHSsI
Ta npocyBaHHA 6i3Hecy B Mepexi IHTepHeT. Ase
Halnbinbll akTMBHO 3apa3 4/18 LbOro BMKOPWUCTOBY-
HOTbCA couiasibHi Mepexi. CTBOpeHHs 6i3Hec-npo-
hinto B TakMx HainowwmpeHiWnx coujianbHNX Mepe-
Xax, sik Instagram i Facebook, A03B0/IMTb KOMNaHISAM

(F:ls) Bunyck 73. 2023

36iNbLWINTK CBIl NPUBYTOK Ta NPMBEPHYTM yBary Ao
CBOro bpeHay.

AHani3 ocTaHHiX pocnigpkeHb i nyGnikawii.
MpobnemMaM BUKOPUCTAHHA  COLUjaNibHUX Mepex
0N nMpocyBaHHA  Gi3Hecy  MpuCBSYEHi  mpad
TaKkMX BITYM3HAHMX BYeHux, sk: C.B. Tloxunbko,
A.FO. €EpemeHko [1], O.A. Apmontok, HO.B. dicyH
[2], B.O. Boiiko, A.A. Ocaguwii, 1.O. Boiiko [3] Ta
iH. OfHak Lue nuTaHHa noTtpebye AoAaTKOBUX AOCAi-
[KeHb Y KOHTEKCTI LoA0 po3po6KM, HanallTyBaHHS
Ta TapreTyBaHHs 6i3Hec-nNpoqiniB y HanbiNbLW nony-
NAPHUX CoLja/IbHUX Mepexax.

MocTaHoBKa 3aBpaHHA. MeTa cTarTi nonsrae y
OOC/MKEHHI TaKoro iHCTPYMEHTapito AN BeOeHHS
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